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IN  Wausau,  Wisconsin 


When  the  school  board  in  Wausau,  Wis., 
decided  to  erase  school  district  lines  and 
embark  on  a  busing  and  integration  plan, 
residents  were  surprised  and  confused. 

Few  in  the  city  of  40,000  could  argue  that 
the  traditional  neighborhood  school  system  was 
ill-equipped  to  serve  a  growing  population  of 
Southeast  Asian  students  with  special  needs. 

But  few  were  prepared  for  the  dramatic  change 
being  prop>osed. 

The  Wausau  Daily  Herald  helped  its 
community  face  the  future  with  the  facts. 

First,  newspaper  staffers  met  with  students, 
parents,  educators  and  others  to  determine 
what  worried  people  and  how  the  changes 
might  affect  the  community. 

Second,  staffers  went  to  Madison,  Wis., 
where  a  similar  approach  had  been  adopted. 


They  conducted  community  meetings  there 
and  determined  what  had  worked,  what  had 
not,  and  why. 

Third,  the  Herald  published  a  four-part 
series  detailing  how  the  Madison  program 
operated  and  what  Wausau  residents  could 
learn  from  it.  Stories  described  the  issues 
schools  would  face.  They  explained  what 
students,  parents  and  educators  needed  to  do 
so  that  the  schools  could  better  serve  all  of  the 
city’s  children. 

As  its  city  grappled  with  change,  the  Wausau 
Daily  Herald  listened  to  readers,  examined 
issues,  answered  questions,  su^ested  solutions, 
and  helped  its  readers  to  anticipate  change. 
That’s  all  a  part  of  NEWS  2000,  the  Gannett 
program  to  focus  on  the  changing  needs  of 
readers. 


F*  pon  Nciv  Mexico  paper \s  expose  rattles  government 

Ingersoll  loses  control  of  Irish  papers  I  5 

* Ethnicity^  of  student  journalist  challenged  {nific  1 6 


- ^THH  FOLIRTH  F.STATH  I  he  Only  /lulc/jouioit  Weekly  Journal  of  Nt’ii'.s|)u/)c’» niir 


Overcoming  Fears  With  Facts 


It  Was  Fired  At  One  Man, 

But  It  Pierced  A  Million  Hearts. 


On  April  4,  I96S,  a  bullet  took 
tbe  life  of  Martin  Lutber  King.  But  it 
couldn’t  take  away  bis  dream. 


On  January  17,  1994,  tbe  nation  will 
pause  to  bonor  Dr.  King,  and  come 
a  little  closer  to  bealing  its  wounds. 


NLwtin  Luther  King,  Jb-  Day  Is  January  17xh  — The  Day  To  Dream. 


A  putlic  service  message  from  Tlie  Morning  News  TriLune  •  Photo  of  Dr.  King  ®Flip  Schnlhe/Black  Star. 


Pictured  liere  is  one  ad  of  four  in  tke  fourtk  annual  combined  media  Martin 
Lutker  King,  Jr.  Holiday  Campaign  originated  ky  Tke  Seattle  Times  and  created  ky 
Elgin  Syferd/DDB  Needkam. 

As  tke  campaign’s  name  suggests,  it  is  tke  result  of  donations  (in  tke  form  of 
time,  energy,  and  ad  space/airtime)  from  various  members  of  botk  tke  print  and 
kroadcast  media  tkrougkout  tke  Nortkwest. 

Recognized  media  participants  include: 
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•Tke  Seattle  Times 
•  rbe  Sun  (Bremerton) 

•Times  Community  Newspapers,  Inc. 

(Federal  Way,  Burien,  Higkline) 
•Journal  American 
•Seattle  Post-Intelligencer 
•Walla  Walla  Union-Bulletin 
•Tke  Morning  News  Tribune 
(Tacoma) 

•Yakima  Herald- Republic 
•Tke  W^enatckee  W^orld 
•Tke  Spokesman-Review 
•Tke  olympian 
•Peninsula  Daily  News 
(Port  Angeles) 

•Tke  Ckronicle  (Centralia) 

•Skagit  Valley  Herald 
(Mount  Vernon) 

•Tbe  Col  umbian 
(V  ancouver) 

•Tri-City  Herald 
•Seattle  Weekly 
•  rke  Oregonian 


Broadcast  (TV) 

•KOMO-TV  (Seattle) 

•KING-TV  (Seattle) 

•KIRO-TV  (Seattle) 

•KSTW-TV  (Seattle) 

•KCPQ-TV  (Tacoma) 

•Nortkwest  Cable  Advertising  (Seattle) 

Broadcast  (Radio) 

•KUBE  (Seattle) 

•KISW  (Seattle) 

•KIRO  (Seattle) 

•KING  (Seattle) 

•KEZX  (Seattle) 

•KBSG  (Seattle) 

•KXRX  (Seattle) 

•KRI’M  (Bellevue) 

•KPLZ/KVI  (Seattle) 

•KOMO  (Seattle) 

•KNDD  (Seattle) 

•KMTT  (Seattle) 

•KLSY  (Seattle) 

•KRWM  (Seattle) 

•KJR/KLTX  (Seattle) 
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JANUARY 

20«22  —  Kentucky  Press  Association  Convention  and  Trade  Show, 
Marriott  Griffin  Gate,  Lexington 

23*26  —  Newspaper  Association  of  America  Promotion  and  Mar¬ 
ket  Development  Conference,  Hotel  del  Coronado,  San  Diego 
27*29  —  Tennessee  Press  Association  Winter  Convention,  Music 
City  Sheraton  Hotel,  Nashville 

28*29  —  New  England  Press  Association  Convention  and  Trade 
Show,  Park  Pla:a  Hotel  and  Towers,  Boston 

FEBRUARY 

9*  11  —  Ohio  Newspaper  Association  Convention,  Capitol  Square 
Hyatt  Regency  Hotel,  Columbus 

1  O*  11  —  New  England  Newspaper  Advertising  Executives  Associ¬ 
ation  Winter  Conference,  Royal  Sonesta  Hotel,  Cambridge,  Mass. 

1  O*  12  —  California  Newspaper  Publishers  Association  Conven¬ 
tion,  Beverly  Hilton  Hotel,  Beverly  Hills 

1  2*  14  —  Great  Lakes  Newspaper  Production  Conference,  Shera¬ 
ton  Center,  Toronto 

13*16  —  Editor  &  Publisher  Telecommunications  Conference,  Hy¬ 
att  Regency  Hotel,  Tampa 

1  3*  16  —  International  Press  Institute  General  Assembly,  Hotel 
Cape  Sun,  Cape  Town,  South  Africa 

20*22  —  Southern  Newspaper  Publishers  Association  Key  Execu¬ 
tives  Conference,  Ritz-Carlton/Buckhead  Hotel,  Atlanta 
24*26  —  Maryland-Delaware-D.C.  Press  Association  Convention, 
Clarion  Hotel,  Baltimore 

25*27  —  Alabama  Press  Association  Winter  Convention,  Adams 
Mark  Hotel,  Mobile 

27*3/2  —  Inland  Press  Association  Convention,  Breakers  Hotel, 
Palm  Beach,  Fla. 

27*3/3  —  Suburban  Newspapers  of  America  Spring  Publishers’ 
Conference,  Naples  Beach  Hotel  and  Golf  Club,  Naples,  Fla. 

MARCH 

1*5  —  Newspaper  in  Education  Week 

2*5  —  American  Newspaper  LayOut  Managers  Association  Confer¬ 
ence,  Biscayne  Bay  Marriott  Hotel,  Miami 

6*8  —  Great  Lakes  Newspaper  Production  Conference,  Woodfield 
Hilton  Hotel,  Arlington  Heights,  Ill. 

6*8  —  Southern  Newspaper  Operations  Conference  and  Trade 
Show,  Hyatt  Regency  Hotel,  Atlanta 

9*1  1  —  Inter  American  Press  Association  Hemisphere  Conference 
on  Free  Speech,  Mexico  City 

1  O*  13  —  National  Newspaper  Association  Government  Affairs 
Conference,  Capitol  Hilton  Hotel,  Washington 
13*15  —  Inter  American  Press  Association  Midyear  Meeting, 
Guatemala  City 

1  7*1  9  —  Missouri  Society  of  Newspaper  Editors  Meeting,  Capitol 
Plaza  Hotel,  Jefferson  City 

20*23  —  Texas  Daily  Newspaper  Association  Convention,  Ritz- 
Carlton  Hotel,  Houston 

24*26  —  America-East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

APRIL 

1  2*  14  —  American  Society  of  Newspaper  Editors  Conference,  J.  W. 
Marriott  Hotel,  Washington 
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About  Awards 


CPA  Executive  of  the  Year.  The  California  Press  As¬ 
sociation  has  named  N.  Christian  Anderson,  executive 
vice  president  and  associate  publisher  of  the  Orange  County 
Register,  California  Newspaper  Executive  of  the  Year. 

Anderson  was  recognized  for  his  emphasis  on  serving 
the  needs  of  readers  and  expanding  the  traditional  defin¬ 
ition  of  news  at  the  Register. 

Front  Page  Awards.  The  Washington-Baltimore  News¬ 
paper  Guild  has  announced  winners  of  its  annual  Front 
Page  Awards  for  writing,  photography  and  graphic  design. 

The  John  Albano  Memorial  Grand  Prize  for  Design  was 
awarded  to  Jessica  Wilson,  an  artist  at  the  Washington  Post; 
the  Bill  Pryor  Memorial  Grand  Prize  for  Photography  was 
presented  to  Amy  Davis  of  the  Baltimore  Sun;  and  the  Bill 
Pryor  Memorial  Grand  Prize  for  Writing  went  to  David 
Hilzenrath  of  the  Post. 

Mark  Pattison  of  Catholic  News  Service  received  the  Dan 
deSouza  Memorial  Guild  Member  of  the  Year  Award,  and 
Jane  Huffman  of  the  Post  was  named  recipient  of  the  Na¬ 
dine  Grinder  Memorial  Steward  of  the  Year  Award. 

Other  writing  awards  included  the  Bernie  Harrison 
Memorial  Award  for  Best  Commentary/Criticism,  Amy 
Schwartz,  Post;  Morton  Mintz  Award  for  Investigative  Re¬ 
porting,  Pierre  Thomas,  Post;  Frank  C.  Porter  Memorial 
Award  for  Labor  and  Business  Reporting,  tie  between  Peter 
Carlson  and  Joel  Glenn  Brenner,  both  Post;  best  local  news 
reporting,  Karlyn  Barker,  Post;  best  national  news  reporting, 
Hilzenrath;  best  nondaily  specialized/technical  reporting, 
Kathy  Robertson,  Bureau  of  National  Affairs;  best  public 
service  reporting,  Lan  Nguyen,  Sun;  best  sports  reporting. 
Bill  Brubaker,  Post;  and  best  feature  writing,  Walt  Harring¬ 
ton,  Post. 

Photography  award  winners  were  best  portrait  photogra¬ 
phy,  Paul  Richards,  Agence  France-Presse;  best  national 
news  photography,  Luke  Frazza,  AFP;  best  picture  story, 
Mark  Bugnaski,  Sun;  best  local  news  photography,  Lloyd 
Fox,  Sun;  best  feature  photography,  Amy  Davis,  Sun;  best 
sports  photography,  tie  between  Frazza  and  Richards. 

The  following  design  awards  were  presented:  best  design 
in  news  graphics/illustration,  Robert  Cronan,  Sun;  best  de¬ 
sign  in  marketing/promotion,  Tom  Neubauer,  Post;  and  best 
design  in  advertising,  Jessica  Wilson,  Post. 

Professors  Publishing  Grants.  The  Freedom  Forum 
has  awarded  grants  to  12  journalism  professors  to  help  them 
maintain  their  professional  skills  and  meet  requirements  for 
research  and  publication.  The  Freedom  Forum  Journalism 
Professors  Publishing  Program  awarded  the  following  grants: 
Maria  Braden,  University  of  Kentucky,  $2,000;  Carl  Bybee, 
University  of  Oregon,  $2,000;  Ann  Maugher  Colbert,  Indi- 
ana-Purdue  University  at  Fort  Wayne,  $3,500;  Anthony  Fel¬ 
low,  California  State  University  at  Fullerton,  $4,000;  Karen 
Freeman,  Pennsylvania  State  University,  $3,000;  Cheryl  Re¬ 
nee  Gooch,  Alabama  State  University,  $4,000;  Joel  Kaplan, 
Syracuse  University,  $4,000;  Michael  Leslie,  University  of 
Florida,  $3,000;  Laura  Moseley  and  Joan  Lowenstein,  Uni¬ 
versity  of  Michigan,  $4,000;  Ronald  Pruitt,  Pittsburg  (Kan.) 
State  University,  $3,000;  Ellen  Ruppel  Shell,  Boston  Uni¬ 
versity,  $4,000;  and  Norma  Valle,  Universidad  de  Puerto 
Rico,  $3,500. 
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In  Brief 


U.K.  tabs:  We’ll 
leave  Di  alone 

TWO  OF  BRITAIN’S  most  sensation¬ 
al  tabloids  promised  that  their  photog¬ 
raphers  will  give  up  skulking  through 
the  shrubbery  for  a  shot  of  Princess  Di¬ 
ana. 

The  statements  by  the  Sun  and  Dai¬ 
ly  Mirror,  both  in  London,  came  after 
Diana  said  she  was  cutting  back  on  her 
public  appearances  because  the  media 
attention  was  driving  her  to  distrac¬ 
tion. 

“We’ll  leave  her  alone,”’  said  a  front¬ 
page  editorial  in  the  Daily  Mirror. 

—  AP 

Southam  reduces 
stake  in  market 
research  firm 

SOUTHAM  INC.  HAS  agreed  to  sell 
its  majority  stake  in  the  Canadian  mar¬ 
ket  research  firm  Angus  Reid  Group  to 
a  senior  employee  management  team 
on  undisclosed  terms. 

Southam,  Canada’s  largest  newspaper 
publisher,  has  held  a  majority  interest 
since  1989.  The  transaction,  expected 
to  close  April  15,  will  leave  Southam 
with  a  “small  residual  stake”  in  the 
company  and  a  long-term  agreement 
for  market  research. 

Angus  Reid,  with  revenues  of  $16 
million,  has  80  full-  and  350  part-time 
employees  in  offices  throughout  Cana¬ 
da. 

Multimedia’s  Grimes 
resigns;  Bartlett 
returns  as  CEO 

J.  WILLIAM  GRIMES  resigned  as  Mul¬ 
timedia  Inc.’s  president  and  CEO  less 
than  three  years  after  joining  the  com¬ 
pany  on  a  track  to  succeed  Walter 
Bartlett. 

In  response,  Bartlett,  now  chairman, 
returned  to  the  chief  executive  post  — 
the  second  time  that  he  has  stepped  in 
to  replace  an  apparent  successor. 

A  statement  by  Bartlett  conceded 
“differences  existed  with  Mr.  Grimes” 
but  gave  no  details. 


The  Wall  Street  Journal  reported  that 
Bartlett  disagreed  with  Grimes’  aggres¬ 
sive  strategy  for  forming  alliances  with 
other  media  companies. 

With  Grimes  gone,  senior  vice  presi¬ 
dent  Donald  Sbarra,  a  cable-TV  execu¬ 
tive,  takes  responsibility  for  supervising 
operations. 

Greenville,  S.C. -based  Multimedia 
owns  11  dailies,  including  the  Greenville 
Sun;  49  nondailies;  broadcast  and  ca¬ 
ble-TV  operations,  and  syndicated  TV 
programs. 

In  1990,  Bartlett  resumed  the  presi¬ 
dency  after  James  Lynagh  resigned  as 
president  and  CEO. 

Detroit  Free  Press 
is  extending  its 
pro-child  project 

THE  DETROIT  FREE  Press  is  extend¬ 
ing  its  “Children  First”  campaign  of  ad¬ 
vocacy  journalism  beyond  its  first  year, 
publisher  Neal  Shine  announced  in  a 
column  the  day  after  Christmas. 

“Last  January,  we  promised  to  move 
beyond  traditional  journalism  to  as¬ 
sume  a  more  active  role  in  responding 
to  the  most  crucial  need  in  this  com¬ 
munity  and  in  the  state:  saving  the  chil¬ 
dren,”  Shine  wrote. 

“Another  year  is  approaching  . . .  and 
no  matter  how  proud  we  are  of  what 
‘Children  First’  has  accomplished,  it 
will  not  be  enough  until  there  is  not  a 
single  child  in  this  community  worrying 
about  living  to  be  15,”  he  added. 

The  Free  Press’  “Children  First” 
campaign  was  one  of  several  begun  by 
newspapers  in  1992  and  1993  in  re¬ 
sponse  to  the  soaring  increase  in  vio¬ 
lence  suffered  by  children. 

Like  “Children  First,”  several  of  these 
campaigns  openly  blurred  the  line  be¬ 
tween  journalism  and  activism  in  an  ef¬ 
fort  to  help  children  (E&P,  Feb.  27, 
1993,  p.  9).  In  Detroit,  for  instance,  the 
newspaper  worked  to  recruit  volunteers 
for  child  social  programs  and  urged 
readers  —  in  and  beyond  the  editorial 
page  —  to  support  legislation. 

Free  Press  journalists  are  working  as 
tutors  or  mentors  for  students  at  the 
city’s  schools  and  the  newspaper  is  cre¬ 
ating  a  free  legal  clinic  “for  children  in 
trouble  and  for  the  agencies  that  serve 
them,”  the  paper  said. 


Montana  daily 
reproduces  menorah 
to  urge  solidarity 

WHEN  ITS  CITY’S  small  Jewish  com¬ 
munity  was  targeted  by  vandals  during 
the  holidays,  the  Billings  (Mont.) 
Gazette  responded  by  publishing  a  re¬ 
production  of  a  menorah  and  urging 
non-Jews  to  display  it  in  solidarity  with 
the  victims  of  hate. 

The  full-page  menorah  image,  which 
was  published  by  the  newspaper  Dec. 
11,  was  the  brainchild  of  assistant  re¬ 
gion  editor  David  Crisp. 

He  conceived  the  idea  after  vandals 
threw  pieces  of  cinderblock  through  the 
windows  of  Billings  Jews  who  were  dis¬ 
playing  menorahs  to  mark  Hanukkah, 
the  eight -day  Festival  of  Lights. 

The  anti-Semitic  vandals  apparently 
were  enflamed  by  the  newspaper’s 
menorah  campaign.  During  the  holi¬ 
days,  vandals  shattered  a  glass  door  at 
the  Evangelical  United  Methodist 
Church  and  two  windows  displaying 
the  paper  menorahs  at  the  First  United 
Methodist  Church.  Six  houses  also 
were  vandalized,  police  said. 

In  response,  the  Gazette  Dec.  16  es¬ 
tablished  a  reward  fund  for  information 
leading  to  the  arrest  and  conviction  of 
the  vandals. 
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TTelco  competition  might  be  the  best 
thing  that  ever  happened  to  the  news¬ 
paper  industry  —  and  the  worst  thing 
that  ever  happened  to  the  Yellow  Pages 
publishing  operations  run  by  regional 
Bell  operating  companies. 

The  reason  for  such  an  oddball  pro¬ 
nouncement  is  a  pair  of  announce¬ 
ments  made  earlier  this  month  with 
profound  implications  for  the  direction 
of  newspapers  in  the  local  advertising 
marketplace: 

•  Hearst  Corp.  announced  that  it 
has  acquired  independent  directory 
publisher  Associated  Publishing  Co. 
Associated  was  founded  in  1979  and 
publishes  10  telephone  directories  in 
West  Texas.  More  than  a  million  Tex¬ 
ans  in  71  counties  are  served  by  Asso¬ 
ciated  directories,  according  to  the 
company.  A  total  of  735,000  directories 
are  distributed  throughout  10  counties. 
Hearst  publishes  two  daily  newspapers 
in  Associated  markets:  the  Midland 
Reporter- Telegram  and  Plainview  Daily 
Herald.  Also  in  Texas,  the  company 
publishes  the  San  Antonio  Express- 
News,  Laredo  Morning  Times  and 
Houston  Chronicle,  with  the  largest 
newspaper  circulation  in  the  South¬ 
west. 

•  Great  Western  Directories,  based 
in  Amarillo,  Texas,  went  public  with  a 
“major  expansion  and  reorganization” 
that  includes  the  addition  of  Dick  Reid 
of  Tahoe  Telephone  Directories  as  an 
executive  vice  president  and  new  book 
“prototype”  launches  in  Fort  Worth, 
Tulsa  and  Hot  Springs,  Ark.  Great 
Western  has  an  alliance  with  Chroni¬ 
cle  Publishing  Co.,  and  the  expanded 
company  is  expected  to  pioneer  further 

Conniff  is  president  of  Interactive  Sports 
Inc.  He  can  be  reached  by  phone  at 
(802)  860- 14 1 1 ,  via  fax  at  (802)  862- 
4699  or  on  the  Internet  at 
mconniff/mcimail .  com . 


local  newspaper/independent  directory 
alliances. 

The  Hearst  stunner,  as  an  old 
Hearstperson  like  myself  might  put  it, 
is  all  the  more  striking  for  the  way  the 
announcement  was  positioned.  Hearst 
newspaper  executives  were  quoted,  but 
so  was  former  Federal  Communica¬ 
tions  Commission  chairman  Alfred 
Sikes,  now  president  of  Hearst  New 
Media  &.  Technology. 

“Independent  phone  book  publish¬ 
ing  is  a  rapidly  growing  business,”  Sikes 
said  in  a  statement.  “Associated’s  ex¬ 
tensive  database  and  information¬ 
gathering  expertise  are  very  compati¬ 
ble  with  Hearst’s  efforts  to  expand  its 
information-delivery  services  in  the 
electronic  age.” 

The  former  FCC  chairman’s  com¬ 
ments  about  independent  directory 
publishing  as  “a  rapidly  growing  busi¬ 
ness”  and  the  value  of  the  “extensive 
database  and  information-gathering 
expertise”  are  particularly  significant 
because  they  bespeak  the  potential 
power  of  the  print/electronic  combina¬ 
tion  in  the  local  marketplace. 

here  is  nothing  sacrosanct  about 
RBOC  Yellow  Pages  publishing  and 
nothing  to  stop  the  local  newspaper 
from  attaching  its  own  brand-name  ca¬ 
chet  to  a  thick  book  with  a  yellow  cov¬ 
er.  Instead  of  two  sales  forces  —  direc¬ 
tory  and  newspaper  —  vying  for  the 
same  turf,  one  combined  company 
could  persuade  advertisers  to  make  a 
comprehensive  local  buy.  Knowledge  of 
consumers,  stored  in  databases,  also 
can  be  leveraged  by  newspapers  expe¬ 
rienced  in  database-marketing  tech¬ 
niques.  This  marriage  of  databases 
would  be  difficult  to  duplicate  and 
would  put  the  newspaper/independent 
directory  publisher  in  a  formidable 
competitive  position  in  the  local  mar¬ 
ketplace. 


“It’s  all  come  to  a  head  at  the  same 
time,”  Reid  said.  “For  the  last  year  or 
so,  newspaper  people  were  hesitant  be¬ 
cause  of  the  economy.  But  this  is  al¬ 
most  an  identical  scenario  to  audiotex. 
Independent  publishers  jumped  into 
audiotex  first,  then  everyone  else  did. 
Now  that  the  prototype  theory  has 
come  along,  newspapers  started  to 
jump  in.  It’s  another  print  product, 
which  they  like,  with  a  little  more  sta¬ 
bility.” 

Ml 

■  w  ■  ost  newspaper  people  wouldn’t 
know  an  independent  directory  —  one 
that  is  not  affiliated  with  the  local 
RBOC  —  if  it  hit  them  in  the  face. 
But  more  news  of  the  mating  of  inde¬ 
pendent  directory  publishers  and  local 
newspapers  will  be  forthcoming  very 
shortly,  according  to  our  sources. 

It’s  almost  as  if  newspapers  and  inde¬ 
pendents  have  come  to  the  simultane¬ 
ous  conclusion  that  they  just  might  be 
in  complementary,  rather  than  com¬ 
petitive,  businesses.  Newspaper  pub¬ 
lishers  —  everyone  from  Gannett  Co. 
Inc.  to  New  York  Times  Co.  —  have 
dabbled  in  directories  for  years  as  a 
way  to  generate  revenue  and  deflect 
fears  about  the  ultimate  fate  of  the  lo¬ 
cal  classifieds  franchise. 

Newspapers  rarely  have  fared  well  in 
the  directory  business,  but  both  Reid 
and  Richard  O’Neal,  president  of 
Great  Western,  believe  that  they  have 
come  up  with  a  formula  for  “proto¬ 
types”  that  reduces  the  risk  of  entering 
the  business. 

In  a  nutshell,  the  prototype  method 
means  that  Great  Western  essentially 
gives  away  advertising  the  first  year. 
The  reasoning  is  simple:  To  be  effec¬ 
tive,  any  directory  has  to  be  regarded 
as  comprehensive  and  complete  be¬ 
cause  most  advertisers  are  reluctant  to 


(See  Leading  Edge  on  page  45) 
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EditorOTublisher 

®The  Fourth  Estate 

50  years  of  secrecy 

IF  THERE  EVER  was  a  need  to  demonstrate  the  importance  of  good  inves¬ 
tigative  reporting,  the  Albuquerque  Tribune  has  supplied  it.  In  a  three-part 
series,  investigative  reporter  Eileen  Welsome  took  the  lid  off  50  years  of  gov¬ 
ernment  secrecy  and  told  the  world  how  the  U.S.  government  used  citizens 
as  guinea  pigs  to  test  the  effects  of  radioactive  injections. 

One  of  the  astonishing  parts  of  this  story  is  that  no  one  has  said  it  is  un¬ 
true,  no  one  has  denied  the  facts.  The  reaction  of  government  agencies  that 
were  involved  mainly  has  been  one  of  denial  that  they  tried  to  cover  up  any¬ 
thing. 

Another  astonishing  thing  uncovered  by  Welsome  was  that  the  existence 
of  the  experiments  was  disclosed  during  congressional  hearings  in  1986  but 
nothing  was  done  about  it,  no  one  followed  it  up,  because  most  of  the  records 
remained  classified. 

Welsome  said  she  stumbled  on  the  story  six  years  ago  in  an  animal  toxicol¬ 
ogy  report  that  referred  to  earlier  experiments.  After  that,  it  was  persistent 
legwork,  going  through  records  obtained  under  the  Freedom  of  Information 
Act  and  tracking  down  the  victims. 

After  this  exposure,  the  White  House  has  asked  the  CIA,  Pentagon  and 
other  agencies  to  investigate  their  involvement.  Energy  Secretary  Hazel 
O’Leary  has  promised  full  disclosure.  We  hope  so. 

All  of  us  were  revolted  by  the  stories  coming  out  of  Nazi  Germany  about 
medical  experiments  by  German  doctors  on  human  guinea  pigs  in  concen¬ 
tration  camps.  Now  we  are  revolted  again  to  learn  that  our  holier-than-thou 
attitude  was  unjustified  —  some  misguided  people  were  doing  the  same  thing 
in  this  country. 

There  is  no  excuse  for  further  secrecy.  The  American  people  deserve  noth¬ 
ing  less  than  full  disclosure. 


Iran-contra  report 

SPEAKING  OF  “FULL  disclosure,”  the  report  of  the  independent  counsel  on 
the  Iran-contra  affair  cries  out  for  it,  and  we  are  glad  to  see  that  Judge  David 
Sentelle,  writing  for  a  federal  appeals  panel,  agrees. 

“It  is  in  the  public  interest  that  this  matter  of  extended  national  contro¬ 
versy  be  afforded  as  full  a  conclusion  as  possible,”  he  said.  “Therefore,  rather 
than  extend  the  controversy  over  the  supposed,  reported  or  suspected  con¬ 
tents  of  the  report,  we  have  determined  that  the  public  interest  will  be  served 
by  actual  disclosure.” 

Unfortunately,  some  parties  mentioned  in  the  report  have  filed  sealed  mo¬ 
tions  asking  for  time  to  appeal.  It  is  believed  that  this  is  purely  a  delaying  ac¬ 
tion  to  evade  public  scrutiny.  The  three-judge  appeals  panel  granted  them  10 
days  to  appeal  to  the  Supreme  Court. 

It  will  be  up  to  the  panel  to  stick  by  its  guns  and  prevent  any  more  delay  in 
releasing  the  report. 
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Letters  to  the  Editor 

Whistling  in  the 
graveyard  at  midnight 


ROBERT  LARSON,  PRESIDENT  of 
Arizona  Newspapers  Association  Ad¬ 
vertising  Services,  complained  about 
“giving  ads  away”  (E&P,  Dec.  4,  1993, 
p.  9).  He  lamented  an  offering  by  the 
California  Newspaper  Publishers  Asso¬ 
ciation  that  candidates  for  public  office 
and  those  supporting  or  opposing  bal¬ 
lot  issues  get  a  multiple-insertion  low¬ 
er  rate  on  newspaper  ad  space. 

We  here  in  Oklahoma  invented  the 
Campaign  Advertising  Plan  during  the 
1990-91  election  cycle.  It  has  spread  to 
18  other  states. 

Through  the  years,  we  have  devel¬ 
oped  significantly  high  political  adver¬ 
tising  in  Oklahoma  newspapers. 

But  we  began  to  find  that  the  new 
genre  of  young  political  consultants 
and  media  specialists  don’t  give  a  damn 


about  newspapers. 

Again  and  again  we  heard  the  con¬ 
sultant  catch-phrase:  “Newspapers 
have  no  bang  for  the  buck.”  An  exten¬ 
sive  personal  interview  survey  we  did 
following  the  ’90  elections  overwhelm¬ 
ingly  found  candidates,  their  wives, 
campaign  workers  and  the  new  politi¬ 
cal  experts  generally  disdain  news¬ 
papers.  They  believe  a  candidate  can 
get  along  without  them  (except  for  ed¬ 
itorial  endorsements). 

When  you  compare  newspaper  polit¬ 
ical  ad  dollars  to  how  much  money  is 
spent  in  other  media,  you’ll  see  our 
slice  of  the  advertising  dollar  pie  is  a 
mere  sliver,  if  it  exists  at  all. 

It’s  happened  in  Arizona,  as  Mr.  Lar¬ 
son  will  find  if  he  can  get  accurate  fig¬ 
ures  from  his  Election  or  Ethics  Com¬ 
mission. 

What  dismayed  us,  scared  us  about 
the  future  is  that  once  all  the  people 
involved  in  political  campaigns  find 
out  they  can  do  without  newspapers, 
they  will  tell  other  advertisers. 

With  CAP,  we  tripled  our  political 
advertising  sales  dollarwise  in  Okla¬ 
homa  in  ’92.  We  now  have  198  of  224 
newspapers  signed  up  to  do  it  again  in 
’94.  Federal  law  mandates  television 
and  radio  must  sell  to  federal  candi¬ 
dates  at  the  lowest  price  they  offer  any 
advertiser. 

Current  proposals  in  the  Congress 
would  require  broadcasters  to  cut  polit¬ 
ical  advertising  to  one  half  their  lowest 
rate  to  any  advertiser. 

They  would  never  “dare”  do  that  to 
the  press,  to  newspapers.  So,  they  just 
don’t  buy  us. 

Let’s  look  at  the  honest  facts  about 
national  rates  for  newspapers  and  the 
rates  publishers  post  with  us  state  sales 
organizations  to  sell  by.  They  are  triple 
what  you  can  buy  it  for  locally.  Take 
the  average  local  retailer  rate  and  dou¬ 
ble  it  —  You  get  what  1  call  the  “walk- 
in-off-the-street  rate.”  Next,  take  50% 
of  that  and  add  it  back  for  the  way 
most  publishers  set  a  rate  to  include  ad 
agency  commission  and  sales  rep  fees 
—  That’s  extremely  shortsighted.  Ex¬ 
cessively  high  ad  rates  are  one  of  the 


big  reasons  national  advertising  has 
dried  up  for  newspapers.  The  cost  per 
thousand  kills  us. 

National  ad  rates  of  nearly  all  news¬ 
papers  are  excessive.  So  are  15%  to 
35%  profits  on  the  gross.  That  led  Sam 
Walton  to  say  Wal-Mart  could  do  with¬ 
out  us.  Starving  the  news  hole  to  feed 
the  bottom  line  is  running  off  the 
reader.  It  is  even  drying  up  our  self-re¬ 
spect. 

A  local  advertiser  requires  all  kinds 
of  coddling,  production  time  and  wait¬ 
ing  on  slow  payment.  Political  ad  sales 
are  cash  in  advance,  and  the  copy  we 
send  is  camera-ready. 

And  another  thing,  if  you’re  going  to 
do  a  favor  for  any  kind  of  advertiser, 
why  wouldn’t  you  do  one  for  those  who 
are  going  to  the  state  legislature  or 
Congress  to  make  laws  affecting  your 
business? 

After  all,  running  for  office  is  cer¬ 
tainly  a  public  service,  a  great  sacrifice 
to  family  and  to  personal  business 
without  having  to  be  gouged  by  exces¬ 
sively  high  political  ad  rates. 

So  we  here  in  Oklahoma  and  18 
other  states  are  doing  something  about 
it.  We’re  getting  results.  Some  CAP 
plans  offered  by  some  states  are  as  pho¬ 
ny  as  a  newspaper’s  national  ad  rate 
card.  We  chide  radio  for  having  a  “rub¬ 
ber  rate  card:”  One  has  to  call  each 
station  to  find  out  what  it  is.  News¬ 
papers’  arrogant,  “you’ll  do  business 
with  us  on  our  terms,  not  yours”  atti¬ 
tude  is  the  dying  moan  of  a  dinosaur. 
We  won’t  be  one.  We  are  actively  mar¬ 
keting  new  strategies,  new  ways  to  get 
ads  and,  more  importantly,  advertising 
dollars  in  newspapers. 

Political  ads  are  prestigious  to  have 
in  your  pages.  That’s  a  lesson  not  lost 
on  local  advertisers.  We  furnish  cam¬ 
era-ready  copy  and  a  service  that 
doesn’t  cost  the  publisher  anything  un¬ 
til  we  sell  something. 

We  did  $603,000  in  political  adver¬ 
tising  in  Oklahoma  in  1992  in  a  state 
with  only  224  newspapers  and  only  one 
statewide  rate. 

Of  course,  the  best  plan,  the  best  in¬ 
centives  in  the  world  aren’t  worth  a 
damn  if  you  don’t  get  out  in  the  street 
and  sell  them  —  sell  them  with  imagi¬ 
nation  and  show  you  believe  in  your 
product.  We  do. 

Mr.  Larson  is  whistling  in  the  grave¬ 
yard  at  midnight. 

Ben  Blackstock 

Blackstock  is  executive  vice  president 
of  the  Oklahoma  Press  Association 


Newspaperdom* 

50  YIARS  AGO  ...  The  judg¬ 
ment  in  the  government’s  antitrust 
suit  against  the  Associated  Press 
and  its  directors  was  filed  by  the 
special  three-judge  court  in  New 
York  City.  The  court  perpetually 
enjoined  the  AP  from  observing  its 
bylaws  regarding  applications  for 
membership  but  did  not  prevent 
adoption  of  new  or  amended  bylaws 
“which  will  restrict  admission,  pro¬ 
vided  that  members  in  the  same 
city  and  in  the  same  field  (morning, 
evening  or  Sunday)  shall  not  have 
power  to  impose,  or  dispense  with, 
any  conditions  upon  his  admission 
.  ...”  It  also  perpetually  enjoined 
AP  members  from  observing  provi¬ 
sions  of  the  bylaws  providing  for  ex¬ 
clusive  rights  to  AP  news. 

Longtime  AP  directors  expressed 
bitter  disappointment  about  the 
ruling.  Appeal  to  the  Supreme 
Court  was  being  discussed. 

From  Editor  &  Publisher 
January  15,  1944 
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SPECIAL  REPORT 

A  comprehensive  special  report,  Telecommunications  and 
Interactive  Newspapers  will  be  published  as  a  pullout 
section  in  the  February  12  issue  of  Editor  &  Publisher. 
Edited  by  one  of  the  most  knowledgeable  journalists  on 
American  telecommunications  issues,  Michael  Conniff, 
this  section  will  be  dedicated  exclusively  to  newspapers 
and  the  new  world  of  converging  technologies. 

Your  ad  in  this  section  will  reach  some  83,000  readers- 
including  professionals  in  every  facet  of  the  newspaper 
business;  from  the  pressroom  to  the  boardroom. 

SPECIAL  CONFERENCE 

And,  because  of  the  importance  of  this  subject  to  the 
newspaper  industry,  E&P  is  also  co-sponsoring  the  fifth 
annual  conference  on  Telecommunications  and  the 
Interactive  Newspapers  with  The  Kelsey  Group,  a 
prominent  consultant  on  telecom  issues.  The  conference 
will  take  place  February  13-16, 1994  at  the  Hyatt  Regency 
in  Tampa,  Florida. 

MEET  DECISION  MAKERS  WITH  TELECOM  NEEDS 

The  February  12  issue  of  E&P  including  this  timely 
special  section  will  be  distributed  at  the  conference.  Also, 
tabletop  exhibits  will  be  sold  through  Editor  &  Publisher 
to  those  companies  interested  in  meeting  attendees  and 
presenting  their  products  and  services. 

CALL  NOW 

For  more  information  about  exhibiting  at  the  conference 
and  advertising  in  E&P's  Telecommunications  and 
Interactive  Newspapers  section  call  your  local  Editor  & 
Publisher  sales  representative  or  Steve  Townsley, 
Advertising  Director,  at  (212)  675-4380. 
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Catching  Lightning 

T  ®  1  ^ 

In  A  Bottle 


How  a  small  New  Mexico  paper  excavated  a  story  that  has  rattled 
the  federal  government  and  reverberated  throughout  the  world 


by  Qeorge  Qarneau 

AFTER  IT  DETAILED  how  the  US. 
government  used  citizens  as  guinea 
pigs  to  test  the  effects  of  radioactive 
injections,  the  35,000'Circulation  Albu¬ 
querque  Tribune  found  itself  the  center 
of  government  attention  in  Washing¬ 
ton  and  media  attention  throughout 
the  world. 

Everybody  wanted  to  know  how  the 
afternoon  paper,  the  weak  partner  of  a 
joint  operation  located  an  hour  by  car 
south  of  the  birthplace  of  the  atomic 
bomb  in  Los  Alamos,  broke  a  story 
that  sent  Clinton  administration  offi¬ 
cials  scrambling  to  come  clean  about 
the  experiments. 

Conducted  in  an  atmosphere  of 
paranoia  and  fear  at  the  dawn  of  the 
nuclear  age  in  the  late  1940s,  the  ex¬ 
periments  were  disclosed  —  their  exis¬ 
tence  was,  at  least  —  in  congressional 
hearings  in  1986,  but  almost  nothing 
was  known  about  them  because  most 
records  remained  classified.  No  more. 

The  Tribune  exploded  the  secrecy  in 
three  tabloid  sections  written  by  re¬ 
porter  Eileen  Welsome  and  published 
Nov.  15-17.  The  series  resulted  from  six 
years  of  sifting  through  scientific  re¬ 
ports  and  records  acquired  through  the 
Freedom  of  Information  Act;  inter¬ 
views  with  relatives  of  victims;  and 
sleuthing  to  piece  together  a  puzzle  the 
secrecy  of  which  the  government  has 
guarded  for  nearly  50  years. 

For  the  past  six  months  or  so,  Wel¬ 
some  worked  full  time  on  the  series, 
which  gave  the  nation’s  first  public  ac¬ 
counting  of  the  names  and  stories  of 
three  of  the  18  human  guinea  pigs  — 
all  dead  and  identified  in  reports  only 
by  code  names. 

By  talking  with  their  families,  doc- 
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tors  and  friends,  Welsome  confirmed 
that  contrary  to  current  scientific  prac¬ 
tices,  the  three  did  not  give  informed 
consent  to  experiments  in  which  they 
were  injected  with  radioactive  plutoni¬ 
um,  the  active  ingredient  in  atom 
bombs  and  one  of  the  most  toxic  sub¬ 
stances  on  earth. 

The  U.S.  government  conducted  the 
experiments  to  find  out  about  the  ef¬ 
fects  on  humans  of  radioactive  sub¬ 
stances  that  it  was  building  into  its  nu¬ 
clear  arsenal.  The  subjects  were  exam¬ 
ined  later  in  their  lives  and  even  after 
their  deaths;  researchers  went  so  far  as 
to  collect  the  radioactive  ashes  of  one 
man  after  his  corpse  was  cremated. 

Welsome  reported  that  several  doc¬ 
tors  who  administered  injections  died 
of  radioactivity- induced  leukemia  even 
before  some  subjects  of  the  experi¬ 
ments. 

While  scientists  involved  in  the  ex¬ 
periments  defended  their  methods  and 
the  importance  of  their  research,  even 
some  of  them  have  questioned  their 
ethics,  and  others  have  compared  the 


experiments  with  those  conducted  in 
Nazi  concentration  camps. 

One  sidebar,  headlined  “The  cover- 
up  continues,”  outlined  how  the  Ener¬ 
gy  Department  stonewalled  by  refusing 
to  release  information  as  late  as  1989 
and  even  after  Energy  Secretary  Hazel 
O’Leary  last  spring  vowed  to  release 
records. 

When  the  story  was  picked  up  by 
the  Associated  Press  and  virtually 
every  paper  in  the  country  during  De¬ 
cember,  pressure  increased  for  the  En¬ 
ergy  Department  to  tell  the  whole 
truth  about  nuclear  experiments  on 
humans. 

O’Leary  has  said  she  was  shocked 
and  appalled  at  the  experiments.  She 
has  promised  to  lift  the  veil  of  secrecy 
and  has  ordered  a  review  of  the 
records.  But  disclosure  involves  poten¬ 
tial  legal  problems  because  victims  and 
survivors  of  victims  could  sue. 

Tribune  editor  Tim  Gallagher  said 
O’Leary  refused  repeated  requests  for 
interviews  before  the  stories  were  pub¬ 
lished  and  her  aides  repeatedly  denied 
requests  for  information. 

“All  the  time  we  researched,  we 
tried  to  get  interviews  with  Hazel 
O’Leary,  but  she  never  consented,  and 
her  lawyers  blocked  us  at  every  turn,” 
Gallagher  said. 

O’Leary  recently  told  the  New  York 
Times  of  her  reaction  when  an  aide  in 
November  said  the  Tribune  planned  to 
blow  the  lid  off  the  experiments:  “1 
said  to  him,  ‘Let’s  get  it  out.  Just  throw 
it  on  the  pile.’  It  was  another  piece  in 
our  work  to  come  clean.” 

Gallagher  found  it  ironic  that 
O’Leary,  who  had  evaded  interviews 
and  whose  department  had  sat  on  in¬ 
formation,  had  become  a  champion  of 
disclosure  and  publicly  was  crediting 
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the  Tribune. 

As  press  disclosures  about  the  exper¬ 
iments  mounted,  Washington  scram¬ 
bled  to  take  the  high  ground.  The 
White  House  asked  the  Public  Health 
Service,  Central  Intelligence  Agency, 
Department  of  Veterans  Affairs,  Na¬ 
tional  Aeronautics  and  Space  Admin¬ 
istration,  and  Pentagon  to  investigate 
their  involvement. 

Meanwhile,  in  Albuquerque,  media 
from  throughout  the  world  were  calling 
to  request  interviews,  documents  and 
sources;  the  latter  is  where  the  Tribune 
drew  the  line,  Gallagher  said. 

The  TV  news  magazine  Now  sent  a 
crew  to  interview  Welsome,  and  the 
paper  has  received  more  than  200  re¬ 
quests  for  interviews,  information  and 
reprints  from  news  organizations  in 
such  places  as  Japan,  Great  Britain, 
Germany,  France  and  Russia.  And  self- 


described  victims  of  government  tests 
were  calling  daily. 

“I’m  trying  to  remind  myself  I’m  still 
a  newspaper  editor  and  not  an  inter¬ 
view,”  Gallagher  said  after  finishing  a 
call  from  the  Washington  Post. 

Welsome  stumbled  on  the  story  six 
years  ago  in  an  animal  toxicology  re¬ 
port  that  referred  to  earlier  experi¬ 
ments.  In  many  cases,  public  records 
provided  no  more  than  bare  threads 
that  needed  to  be  woven  together  with 
other  facts  to  produce  a  picture.  “She 
started  pulling  threads  and  six  years 
later,  here’s  what  we  produced,”  Gal¬ 
lagher  said.  “We  were  kind  of  blown 
away  by  it  like  everybody  else  was.”  He 
described  Welsome,  who  had  done 
three  or  four  major  projects  for  the  pa¬ 
per,  as  a  prototypical  investigative  re¬ 
porter  who  doggedly  tracked  leads. 

Information  came  slowly  and  with 
difficulty,  but  during  the  years,  the  Tri¬ 
bune  has  accumulated  more  than  12 
boxes  of  material,  much  of  it  blacked 
out.  The  volume  and  complexity  of  the 
information  were  such  that  a  scientific 
researcher  was  hired  to  help  interpret 
it. 

In  one  case,  Welsome  discovered 
one  victim  was  a  black  man  who  had 
lost  a  leg,  while  another  document  re- 
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ferred  to  his  doctor  in  Italy,  Texas.  She 
asked  officials  there  about  an  80-year- 
old  man  of  that  description  and  was 
given  the  name  of  Elmer  Allen.  An¬ 
other  time,  a  California  genealogist 
traced  local  records  for  the  family  of 
house  painter  Albert  Stevens  after 
Welsome  found  out  that  he  owned  a 
home  in  Healdsburg,  Calif. 

A  major  research  study  was  done  on 
the  human  radiation  experiments,  but 
it  remains  classified,  Gallagher  said. 

In  an  editorial  after  the  series,  the 
Tribune  chastised  the  federal  govern¬ 
ment  for  its  “shameful”  and  “un-Amer¬ 
ican”  behavior  in  deceiving  the  victims 
about  the  danger  of  the  experiments 
and  in  deceiving  the  public  by  with¬ 
holding  records. 

“There  is  absolutely  no  cover-up,” 
Energy  Department  spokesman  Sam 
Grizzle  said  in  a  brief  interview  in 


which  he  declined  to  comment  on  the 
Tribune's  charges  of  stonewalling.  Griz¬ 
zle,  who  earlier  told  the  Tribune  that 
he  had  “no  knowledge  of  this  whatso¬ 
ever,”  said  the  agency  was  “engaged  in 
a  massive  effort  to  gather  records  and 
data”  on  the  radiation  experiments  on 
humans. 

He  said  information  will  be  reviewed 
by  an  independent  agency  with  respect 
to  privacy,  ethics  and  the  rights  of  vic¬ 
tims’  families.  Based  on  those  consid¬ 
erations,  “we  will  make  public  all  the 
information  we  can,”  he  said,  adding 
that  it  is  not  the  agency’s  role  to  dis¬ 
close  the  names  to  the  press. 

“The  process  is  ongoing,”  Grizzle 
said.  “We  are  not  trying  to  cover  up 
anything.” 

Gallagher  said  the  story  of  the  ex¬ 
periments  is  “a  story  about  trust.  1  like 
to  think  you  can  trust  the  government 
of  the  United  States  of  America. 
Clearly,  you  can’t.  The  way  they  cov¬ 
ered  up  this  story  shows  you  can’t  trust 
the  government  to  act  in  the  best  in¬ 
terests  of  its  citizens.” 

His  advice  to  newspapers  that  “catch 
lightning  in  a  bottle,  like  we  did”  by 
committing  acts  of  journalism  heard 
’round  the  world  is:  Hire  a  public  rela¬ 
tions  firm  to  handle  the  media  calls. 


Globe,  BGEA  agree 
on  new  contract 

THE  BOSTON  GLOBE  and  its  largest 
union  tentatively  have  agreed  on  a  con¬ 
tract  that  promises  to  end  three  years  of 
contentious  negotiations,  two  under 
federal  mediation. 

The  proposed  four-year  contract  is 
subject  to  ratification  in  February  by 
the  Boston  Globe  Employees  Associa¬ 
tion,  which  represents  1,100  journalists 
and  other  white-collar  workers. 

The  agreement  would  formalize 
terms  that  management  imposed  in 
May  after  declaring  an  impasse. 
Retroactive  to  January  1991  and  expir¬ 
ing  Dec.  31,  the  contract  would  save  the 
Globe  an  estimated  $2.7  million  a  year. 

The  Globe  said  the  agreement  gives 
management  the  relief  it  sought  in  tele¬ 
marketing,  sick  time,  grievance  proce¬ 
dures,  subcontracting  of  noneditorial 
jobs,  lower  pay  for  new  hires,  flexible 
shifts  and  reuse  of  editorial  content.  It 
eliminates  the  no-layoff  clause,  bans 
strikes  and  lockouts,  and  removes  28 
jobs  from  the  bargaining  unit. 

The  union  gets  nearly  12%  in  pay 
raises  during  four  years,  lifetime  job 
guarantees  for  more  than  90%  of  full¬ 
time  members,  more  than  $1  million  a 
year  in  health  care  payments  and  im¬ 
proved  benefits  for  part-time  workers. 

The  BGEA  rejected  similar  terms  in 
September  1992  and  August  1993.  Pro¬ 
posed  pay  hikes  are  in  line  with  other 
union  agreements  at  the  Globe,  which 
New  York  Times  Co.  acquired  last  year. 

“After  three  years  of  the  most  intense 
and  difficult  negotiations  in  our  history, 
during  which  the  Globe  sought  major 
concessions,  we  believe  we  have 
achieved  the  best  settlement  we  could 
get  under  the  circumstances,”  union 
president  Bob  Jordan  said.  Despite  los¬ 
ing  on  two-tier  wages  and  subcontract¬ 
ing,  the  union  is  relying  on  two  com¬ 
mittees  formed  to  study  alternatives. 

Jordan  said  private  talks  begun  in  re¬ 
cent  weeks  helped  restart  negotiations. 
The  union’s  executive  committee  has 
recommended  that  members  ratify  the 
contract. 

If  members  approve  the  contract,  the 
independent  BGEA  will  focus  on  affili¬ 
ating  with  the  Newspaper  Guild,  a 
move  “essential  to  our  survival  and  our 
future,”  Jordan  said.  He  said  BGEA  re¬ 
ceived  Guild  help  in  the  latest  negotia¬ 
tions  and  needs  the  international 
union’s  resources  in  future  talks  under 
Times.  —  George  Garneau 
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Gallagher  found  it  ironic  that  O’Leary,  who  had 
evaded  interviews  and  whose  department  had  sat 
on  information,  had  become  a  champion  of 
disclosure  and  publicly  was  crediting  the  Tribune. 


Telecommunications 

AndTTe 

Clinton  Administration 

Vice  President  Gore  expands  on  government’s  view 
of  a  telecommunications  legislation  package 


by  Debra  Qersh  Hernandez 

THE  CLINTON  administration  will 
support  provisions  in  a  bill  that  re¬ 
quires  regional  Bell  operating  compa¬ 
nies  to  establish  separate  affiliates  for 
electronic  publishing,  according  to  a 
white  paper  on  its  recently  announced 
telecommunications  legislation  pack¬ 
age. 

The  bill  sponsored  by  Reps.  Jack 
Brooks  (D-Texas)  and  John  Dingell  (D- 
Mich.)  was  introduced  just  before 
Congress  adjourned  in  December 
(E&P,  Dec.  4,  1993,  p.  20).  Hearings 
are  slated  for  the  end  of  January. 

Vice  President  A1  Gore,  during  a 
speech  this  week  before  the  Academy 
of  Television  Arts  and  Sciences  in  Los 
Angeles,  also  praised  telco  bills  spon¬ 
sored  by  Reps.  Edward  Markey  (D- 
Mass.)  and  Jack  Fields  (R-Texas)  as 
well  as  Senate  legislation  introduced 
earlier  in  1993. 

Administration  officials  said  they 
are  aware  of  the  work  that  has  been 
done  on  the  Hill  and  are  not  trying  to 
circumvent  it.  The  White  House  and 
Congress  are  in  accordance  on  a  num¬ 
ber  of  issues  and  they  have  been  work¬ 
ing  to  build  a  consensus. 

When  asked  whether  the  adminis¬ 
tration  would  be  introducing  its  own 
legislation  or  if  it  would  be  seeking  to 
amend  bills  already  introduced,  offi¬ 
cials  at  a  background  briefing  said  they 
are  working  to  find  the  best  way  to  get 
the  administration’s  package  enacted. 

Gore’s  speech  added  details  to  re¬ 
marks  that  he  made  a  few  weeks  ago  at 
the  National  Press  Club  in  Washing¬ 
ton,  where  he  outlined  the  basic  prin¬ 
ciples  underlying  the  administration’s 
telecommunications  goals  (E&P,  Jan. 
1,  p.  40). 
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Noting  that  the  Clinton  administra¬ 
tion  intends  to  introduce  its  legislative 
package  very  soon.  Gore  said  officials 
will  “work  with  Congress  to  ensure 
speedy  passage  this  year  of  a  bill  that 
will  stand  the  test  of  time.” 

Among  the  provisions  of  the  Clin¬ 
ton  package  are  establishment  of  a  fed¬ 
eral  standard  permitting  entry  into  the 
local  telephone  markets. 

Gore  explained  that  the  Federal 
Communications  Commission  “will  be 
authorized  to  reduce  regulation  for 
telecommunications  carriers  that  lack 
market  power.  We  expect  open  compe¬ 
tition  to  bring  lower  prices  and  better 
services.  But  let  me  be  clear:  We  insist 
upon  safeguards  to  ensure  that  new 
corporate  freedoms  will  not  be  trans¬ 
lated  into  sudden  and  unjustified  rate 
increases  for  telephone  consumers.” 

Further  endorsing  a  Brooks-Dingell 


provision.  Gore  said  the  administra¬ 
tion  supports  establishment  of  “a 
framework  for  allowing  long-distance 
and  local  telephone  companies  to 
compete  against  each  other.  Regula¬ 
tion  and  review  of  this  framework 
should  be  transferred  from  the  courts 
to  the  Department  of  Justice  and  the 
Federal  Communications  Commission. 

“This  process  of  change  must  be 
carefully  calibrated,”  he  continued. 
“We  must  make  sure  that  the  regional 
Bells  will  not  be  able  to  use  their  pre¬ 
sent  monopoly  positions  as  unfair 
leverage  into  new  lines  of  business. 
That  is  why  the  administration  sup¬ 
ports  the  approach  of  the  Brooks-Din¬ 
gell  provision  that  requires  the  ap¬ 
proval  of  the  Department  of  Justice 
and  the  Federal  Communications 
Commission  before  the  regional  Bells 
may  provide  interexchange  services  — 
most  notably  long  distance.” 

The  administration  also  would  “con¬ 
tinue  to  bar  the  acquisition  of  existing 
cable  companies  by  telephone  compa¬ 
nies  within  their  local  service  areas,” 
although  it  would  “permit  telephone 
companies  to  provide  video  program¬ 
ming  over  new,  open  access  systems.” 

There  would  be  exceptions,  howev¬ 
er,  for  rural  areas  where  more  than  one 
carrier  could  not  be  supported.  The 
FCC  also  could  allow  such  acquisitions 
five  years  after  enactment  if  conditions 
such  as  competition  in  the  market  are 
met. 

Gore  pointed  out,  “For  now,  we  can¬ 
not  assume  that  competition  in  the  lo¬ 
cal  loop  will  end  all  of  the  accrued 
market  power  of  past  regulatory  advan¬ 
tage  and  market  domination. 

“We  cannot  permit  the  creation  of 

(See  Qore  on  page  40) 
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A  ‘Gay  Sensitive’ 
News  Service 

Three^year^old  news  service  based  in  Albuquerque 
provides  another  option  to  gay  and  lesbian  papers 


by  David  Noack 

TRACY  BAIM  UNDERSTANDS  the 
problems  that  gay  and  lesbian  news¬ 
papers  and  magazines  face  in  trying  to 
get  a  handle  on  national  news  stories 
and  issues  important  to  their  readers. 

Often,  gay  and  lesbian  publications 
rely  on  exchanging  subscriptions  to 
keep  up  with  news  from  other  parts  of 
the  country,  which  is  not  timely,  or  on 
national  wire  services,  which  are  ex¬ 
pensive. 

Bairn,  managing  editor  and  publish¬ 
er  of  Outlines,  a  22,000-circulation  gay 
and  lesbian  monthly  newspaper  in 
Chicago,  has  taken  advantage  of  a 
third  option:  GayNet  News  Service,  a 
three-year-old  gay  and  lesbian  news 
service  based  in  Albuquerque. 

In  addition  to  scanning  daily,  main¬ 
stream  newspapers  and  gay  publica¬ 
tions,  Bairn  uses  the  bulletin  board  ser¬ 
vice,  which  provides  a  national  menu 
of  stories,  to  add  to  her  paper’s  cover¬ 
age,  which  is  gleaned  from  a  variety  of 
other  sources  as  well. 

She  said  stories  culled  from  GayNet 
provide  additional  coverage  of  issues 
and  events  that  may  not  have  received 
much,  if  any,  coverage  in  mainstream 
media. 

“We  use  it  as  a  supplement  to  our 
coverage.  We  don’t  use  it  exclusively 
for  anything.  We  use  it  as  a  supplement 
for  our  national  and  international  cov¬ 
erage.  We  try  to  give  our  readers  a 
comprehensive  look  at  what  happened 
in  the  past  month  of  significance,”  she 
said. 

She  called  the  service  a  “worth¬ 
while”  resource  and  much  more  “gay 
sensitive”  than  mainstream  media,  al¬ 
though  she  said  mainstream  media  are 
improving. 

GayNet  serves  roughly  two  dozen 
gay  and  lesbian  publications  and 
broadcast  outlets  throughout  the  coun- 

Noack  is  a  free-lance  writer. 
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QayNet  News  Service  has  proven  to  be  a 
“great  resource,”  said  Rob  Faggart, 
editor  in  chief  of  the  Front  Page,  a  gay 
and  lesbian  newspaper  in  Raleigh. 

try  and  in  Canada  and  Scotland. 

Gary  Garvin,  one  of  its  founders, 
operates  the  service  as  a  fee-based 
electronic  bulletin  board.  Stories  can 
be  sent  electronically  to  the  service, 
and  other  newspapers  or  magazines 
can  download  those  stories  and  use 
them  in  their  publications. 

In  addition,  GayNet  acts  as  a  meet¬ 
ing  place,  where  reporters  and  editors 
can  share  information  using  electronic 
mail. 

Roy  Reini,  a  driving  force  in  devel¬ 
oping  GayNet,  is  editor  of  Out!,  a  gay 
and  lesbian  magazine  distributed 
throughout  New  Mexico. 

“No  longer  do  we  have  to  settle  for 
gaps  in  our  coverage  or  news  and  fea¬ 
tures  that  don’t  reflect  the  gay  and  les¬ 
bian  experience.  Working  together 
through  GayNet  makes  all  of  us 
stronger  than  we  would  be  separately,” 
Reini  said  in  a  statement  marking  the 
service’s  first  anniversary. 

Reporters  and  editors  submit  articles 


to  GayNet  via  computer,  telephone 
and  modem.  The  service  is  accessible 
to  members  only. 

The  service  uses  off-the-shelf  bul¬ 
letin  board  software  and  can  be  ac¬ 
cessed  by  using  regular  communica¬ 
tions  software  on  Macintosh  or  IBM- 
compatible  computers. 

“Writers  who  were  previously  seen 
only  in  their  local  markets  can  now 
gain  international  exposure  of  their 
ideas,”  Garvin  said. 

The  nonprofit  news  service  also  of¬ 
fers  a  separate,  publicly  accessible  elec¬ 
tronic  bulletin  board  called  GayNet 
Direct.  News  releases,  public  service 
announcements  and  other  information 
may  be  posted  on  this  board  and 
picked  up  by  subscribers  to  the  regular 
news  service. 

GayNet  is  staffed  by  three  part-time 
volunteers,  including  Garvin  and  Rei¬ 
ni,  and  one  part-time  paid  writer,  who 
compiles  information  for  the  GayNet 
News  Digest,  a  national  roundup  of 
news  stories. 

Garvin  said  GayNet  was  started  be¬ 
cause  of  a  lack  of  similar  services  avail¬ 
able  to  gay  and  lesbian  publications. 

Another  reason  for  starting  the  ser¬ 
vice,  he  explained,  is  that  mainstream 
newspapers  and  wire  services  tend  to 
cover  big  stories,  such  as  the  gay  and 
lesbian  march  on  Washington  last 
spring,  but  fail  to  cover  “minor”  issues. 

“And  yet  to  us,  it’s  very  important,” 
he  said. 

Editors  at  gay  and  lesbian  publica¬ 
tions  who  subscribe  to  the  service  call 
it  a  welcome  addition  and  valuable  re¬ 
source,  which  helps  supplement  their 
overall  news  coverage. 

“Basically,  there  were  no  other  ser¬ 
vices  for  the  gay  media.  There  really 
are  no  gay-oriented  news  services,” 
Garvin  said. 

He  said  GayNet  was  created  to  solve 
a  problem  experienced  by  Out!  and 
other  publications. 
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“Out!  had  exchanged  subscriptions 
with  a  few  papers  and  articles  looked 
interesting,  but  we  had  to  call  to  make 
sure  we  could  use  them  and  there  was 
a  time  factor  in  getting  it,”  he  said.  A 
faster  and  more  effective  method  for 
gathering  and  distributing  news  ap¬ 
peared  to  be  a  computer  bulletin  board 
service. 

Publications  that  deliver  stories  to 
the  service  do  not  have  the  financial 
resources  to  support  large  staffs, 
Garvin  said.  By  connecting  to  GayNet, 
they  are  able  to  get  news  and  informa¬ 
tion  that  would  be  difficult  and  time- 
consuming  to  gather  on  their  own. 

Before  starting  the  service,  Garvin 
said,  letters  were  sent  to  gay  and  les¬ 
bian  publications  asking  if  they  were 
interested  in  this  type  of  service. 

He  said  no  efforts  have  been  made 
to  extend  the  service  to  mainstream 
newspapers  and  other  publications  be¬ 
cause  part  of  the  agreement  involves 
exchanging  stories. 

“I’m  not  saying  that  we  would  refuse 
to  have  the  New  York  Times  as  a  mem¬ 
ber,  but  we  have  never  solicited  them 
for  that  reason,”  he  said. 


Members  pay  GayNet  a  fee,  which 
ranges  from  a  one-time  charge  to  a 
sliding  scale  of  $29.95  to  $99.95  month¬ 
ly,  depending  on  the  number  of  issues 
published  or  broadcasts  made  each 
month. 

Garvin  said  one  challenge  facing  the 
news  service  is  its  location. 

“Our  biggest  challenge  has  been 
overcoming  the  perception  that  Albu¬ 
querque  is  outside  the  perceived  cen¬ 
ters  of  gay  culture:  New  York  and  San 
Francisco.  However,  now  that  we’ve 
been  operating  for  three  years,  that  is 
changing  along  with  the  realization 
that  with  the  electronic  revolution,  any 
place  can  be  an  information  center.” 

He  noted  that  one  of  the  most  pop¬ 
ular  features  of  the  service  is  the  na¬ 
tional  roundup  of  stories  affecting  the 
gay  and  lesbian  community. 

“The  members  can  use  any  article 
from  the  digest  as  is  or  they  could  just 
take  different  categories,”  he  said. 


Leroy  Aarons,  president  of  the  Les¬ 
bian  &  Gay  Journalists  Association, 
said  creating  a  news  service  for  gay  and 
lesbian  publications  was  a  “great”  idea. 

He  suggested  that  GayNet  expand 
its  scope  and  sell  stories  to  mainstream 
newspapers. 

“The  mainstream  press  does  not 
have  a  tremendous  amount  of  access  to 
what  the  gay  press  is  reporting  about. 
Very  often,  the  gay  press  is  on  the  cut¬ 
ting  edge  of  what  is  happening  in  the 
gay  community,”  Aarons  said. 

“It’s  a  wonderful  opportunity  for  the 
mainstream  press  to  expand  its  net,”  he 
added. 

Rob  Faggart,  editor  in  chief  of  the 
Front  Page,  a  10,500-circulation  twice- 
weekly  gay  and  lesbian  newspaper  in 
Raleigh,  said  his  publication  has  been 
subscribing  to  GayNet  for  the  past  two 
years. 

“We  have  been  very  happy  with  the 
service.  It’s  been  a  great  resource  for 
us,”  he  said.  “One  of  the  things  that  we 
use  in  every  issue  is  their  national  news 
digest.” 

Trixie  Burke,  news  editor  of  IN,  a 
20,000-circulation  weekly  gay  and  les¬ 


bian  newspaper  based  in  Boston  and 
distributed  throughout  New  England, 
said  that  if  GayNet  did  not  exist,  it 
would  have  to  be  invented. 

“1  think  the  idea  of  having  some¬ 
thing  like  this  on  a  modem,  bulletin  or 
database  is  great,”  she  said. 

Burke  said  her  newspaper’s  stories 
come  from  a  variety  of  sources,  from 
staff  writers  to  other  publications.  IN 
has  been  subscribing  to  GayNet  for 
two  years. 

Burke’s  only  complaint  concerned 
stylistic  changes  that  must  be  made  to 
GayNet  stories  so  they  match  her 
newspaper’s  style. 

“We  trust  that  their  sources  are 
credible,  and  that’s  an  implied  trust, 
just  like  when  1  assign  stories  to  peo¬ 
ple.  1  have  people  who  write  for  me 
whom  I’ve  never  met,  we  just  talk  over 
the  phone.  We  hope  that  it  is  a  credi¬ 
ble  service  and  are  grateful  that  it  ex¬ 
ists,”  she  said. 


Sports  columnist 
is  suspended 

GIB  TWYMAN,  SPORTS  columnist  at 
the  Kansas  City  Star,  has  been  sus¬ 
pended  for  three  weeks  after  writing  a 
column  about  the  National  Football 
League  that  some  readers  accused  him 
of  taking  in  part  from  a  story  in  Sports 
Illustrated  magazine. 

Twyman  said  he  was  suspended  with¬ 
out  pay  without  being  found  guilty  of 
plagiarism. 

Star  editor  Art  Brisbane  said,  “We’ve 
taken  an  appropriate  disciplinary  step.” 

Brisbane  declined  further  comment. 

“1  don’t  see  any  future  in  jousting 
with  the  Star  over  this,”  Twyman  said. 
“1  told  them  1  did  not  do  anything  that 
was  fraudulent  and  they  agreed.  But 
they  said  1  was  guilty  of  sloppy  work.  1 
have  to  respect  their  decision.” 

In  a  column  last  month,  Twyman 
outlined  suggestions  for  enlivening  NFL 
games.  Sports  Illustrated  had  a  similar 
piece  as  its  cover  story  that  week. 

After  several  readers  complained, 
Twyman  wrote  a  column  the  next  week, 
explaining  his  position.  Two  days  later, 
a  note  in  the  Star  said  his  column 
would  resume  in  early  January.  One 
week  of  the  absence  was  vacation  time, 
Twyman  said. 

“All  1  can  say  is,  1  might  be  guilty  of 
stupidity  and  a  lousy  job  of  writing  that 
day.  And  1  did  read  the  SI  piece,”  he 
wrote.  “But  1  stole  neither  the  idea  of 
the  story  nor  the  solutions  to  the  prob¬ 
lem  from  the  magazine.” 

Twyman  said  the  genesis  of  his  col¬ 
umn  had  been  Kansas  City  Chiefs 
coach  Marty  Schottenheimer’s  weekly 
media  luncheon  in  November,  several 
days  before  the  magazine  was  delivered 
to  his  home.  —  AP 

100th  birthday  of 
Utah  press  group 

DEC.  17,  UTAH  newspapers  and  state 
dignitaries  marked  a  milestone,  the 
100th  anniversary  of  the  Utah  Press 
Association’s  founding. 

The  group  placed  a  plaque  in  Lehi, 
where  the  state  press  association  was 
founded  by  Walter  Webb  of  the  Lehi 
Banner  in  1893.  The  association  predat¬ 
ed  the  state  because  it  was  formed 
while  Utah  was  a  territory. 

The  plaque,  placed  in  the  city 
archives,  applauds  the  “visionary”  jour¬ 
nalists  who  founded  the  association. 


“The  mainstream  press  does  not  have  a 
tremendous  amount  of  access  to  what  the  gay  press 
is  reporting  about.  Very  often,  the  gay  press  is  on 
the  cutting  edge  of  what  is  happening  in  the  gay 
community,”  Aarons  said. 
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Newspaper  Research 
Roundtable  Meets 

Group  was  started  by  researchers  who  wanted  a  more 
informal,  intimate  forum  to  discuss  issues  one-on-one 


by  Debra  Qersh  Hernandez 

WHEN  THE  NEWSPAPER  Research 
Council  was  absorbed  into  the  amal¬ 
gam  of  industry  associations,  many  of 
its  members  wondered  whether  their 
contacts  and  networks  would  hold. 

Although  research  is  one  arm  of  the 
Newspaper  Association  of  America,  a 
group  of  researchers  has  begun  the 
Newspaper  Research  Roundtable  for 
more  informal  and  intimate  exchanges. 

The  group  was  started  in  1992  by 
three  researchers  who  wanted  a  private 
forum  in  which  to  discuss  research  is¬ 
sues  one-on-one.  The  first  meeting 
had  about  11  participants,  while  the 
most  recent  gathering  had  23,  said 
Glenn  Roberts,  former  executive  direc¬ 


tor  of  the  NRC,  who  has  a  research 
company  in  Des  Moines. 

Roberts  also  is  a  former  vice  presi¬ 
dent/director  of  research  at  the  Des 
Moines  Register. 

“We’re  really  not  competing  with 
the  NAA,”  he  said.  “We’re  sort  of  a 
niche  ourselves  ....  There’s  no  sense 
we  want  to  expand  into  a  full-blown 
organization. 

“The  word  ‘roundtable’  is  accurate. 
NRC  was  a  council.  It  started  with  65 
members.  The  goal  then  was  to  expand 
to  get  more  papers.  This  is  more  fo¬ 
cused  on  trying  to  meet  the  needs  of 
participants.  We  do  have  an  agenda, 
but  it  is  more  open.  If  anything,  we  ran 
out  of  time.” 

Roberts  said  future  roundtables  like¬ 
ly  would  include  no  more  than  25  in¬ 
vited  participants,  allowing  for  more 
detailed  discussions. 


“That’s  harder  in  a  large  group,  even 
with  the  NRC,”  he  added. 

The  roundtable  has  no  formal  orga¬ 
nization  in  the  sense  of  dues  or  an  ex¬ 
ecutive  structure. 

“It  just  goes  through  my  office  be¬ 
cause  I  have  the  records  and  because 
of  all  the  people  I  know,”  Roberts  said. 

Participants  were  asked  to  pay  a 
small  fee  to  help  cover  overhead  costs 
for  the  gathering. 

Everyone  paid  for  his  own  dinner, 
and  the  $25  registration  fee  went  to¬ 
ward  lunch,  an  overhead  projector  and 
coffee.  That  didn’t  cover  all  the  costs, 
so  participants  chipped  in,  allowing 
the  group  to  break  even. 

“We’ll  have  to  raise  it  [the  registra¬ 
tion  fee]  $10  next  year,”  Roberts  said. 


Participants  strove  to  keep  the  meet¬ 
ing  all  research  —  no  promotion  — 
and  all  business.  Only  an  overhead 
projector  and  notepads  were  allowed. 
There  were  no  “fancy  presentations.” 

“People  are  very  enthused  about  the 
format,”  Roberts  continued.  “It’s  a 
chance  to  get  together  and  talk  to  each 
other  again.” 

But  rather  than  being  an  NRC  re¬ 
union,  he  said,  the  meeting  attracted 
some  people  who  were  attending  such 
a  gathering  for  the  first  time. 

“Some  people  came  because  they’re 
not  allowed  to  go  to  the  big  meetings 
because  their  bosses  go,”  Roberts  said. 
“Some  researchers  can’t  even  go  to  re¬ 
search  meetings.  They’re  now  called 
promotion  and  marketing  develop¬ 
ment.” 

Rather  than  a  separate  meeting  — 
NRC  used  to  have  two  a  year  —  the 


NAA  research  meeting  was  folded  in 
with  the  promotion  meeting. 

Those  invited  to  participate  in  the 
roundtable  were  chosen  in  an  unscien¬ 
tific  manner,  mostly  based  on  who  or¬ 
ganizers  thought  might  be  able  to  at¬ 
tend. 

One  reason  for  the  doubling  of 
attendance  is  that  the  atmosphere 
changed  from  the  year  before,  “when 
people  were  afraid  to  come,”  Roberts 
said. 

“This  is  not  a  duplication  to  what 
the  NAA  is  doing,  it’s  an  addition,”  he 
said,  adding  that  after  an  E&P  article 
about  NRC  resistance  to  the  merger 
that  quoted  Roberts,  one  researcher 
was  told  that  he  couldn’t  go  to  the 
roundtable  and  another  was  told  that  if 
his  publisher  had  known,  he  wouldn’t 
have  approved  the  trip. 

“I  sympathize  with  these  people,” 
Roberts  said.  “It’s  a  sad  situation  when 
we  in  the  newspaper  business  try  to  sti¬ 
fle  comment.”  Since  then,  however, 
“the  situation  has  changed  consider¬ 
ably,  in  terms  of  the  climate.” 

Roberts  stressed  that  the  roundtable 
is  “not  a  protest  meeting  at  all.  I  still 
think  they  made  a  mistake  merging  re¬ 
search.  We  could  be  more  effective  as 
an  independent  arm.” 

U.S.,  Ukrainian 
newspapers  forge 
relationship 

THE  DUNN  (N.C.)  Daily  Record  has 
joined  with  News  of  Vodolaszhchyna, 
Nova  Vodolaga,  Ukraine,  to  promote 
understanding  between  residents  of 
these  very  different  small  towns. 

“It  allows  readers  from  both  sides  of 
the  former  Iron  Curtain  to  ask  each 
other  questions  and  learn  more  about 
each  other,”  Daily  Record  editor  and 
publisher  Bart  Adams  said. 


“1  sympathize  with  these  people,”  Roberts  said. 
“It’s  a  sad  situation  when  we  in  the  newspaper 
business  try  to  stifle  comment.” 
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Ingersoll  loses 
of  newspapers 

by  Robert  O’Connor 

PUBLISHER  RALPH  INGERSOLL  II 
has  lost  a  bitter  courtroom  battle  over 
control  of  Dublin’s  financially  troubled 
Irish  Press  Group,  publisher  of  three 
newspapers. 

The  High  Court  in  Dublin  has  or¬ 
dered  Ingersoll  Irish  Publications  to 
sell  its  50%  stake  in  Irish  Press  Group 
to  Irish  Press  PLC,  which  holds  the 
other  50%. 

The  two  sides  had  fought  in  court 
for  35  days  (E&P,  Nov.  20,  1993,  p.  20). 

The  sale  price  will  be  set  by  the 
court.  The  court  this  month  also  will 
decide  the  amount  of  damages. 

Ingersoll,  whose  legal  costs  in  the 
case  have  exceeded  $1  million,  has  said 


“You  are  out  totally, 
subject  to  payments,” 
the  court  told  the 
Ingersoll  organization. 


he  intends  to  appeal.  His  company  also 
faces  a  bill  for  the  legal  costs  of  the 
winning  side. 

The  court  also  ordered  Ingersoll  not 
to  try  to  exercise  any  shareholder 
rights  in  the  company.  “You  are  out  to¬ 
tally,  subject  to  payments,”  the  court 
told  the  Ingersoll  organization. 

Ingersoll  bought  his  stake  in  Irish 
Press  Group  in  1989.  He  has  estimated 
his  company’s  investment  in  the  news¬ 
papers  at  $14  million.  The  group  pub¬ 
lishes  the  flagship  morning  Irish  Press, 
Evening  Press  and  Sunday  Press.  All 
have  suffered  circulation  declines  in  re¬ 
cent  years. 

Under  the  management  agreement, 
Ingersoll  Irish  Publications  was  to 
name  the  chief  executive  while  Irish 
Press  PLC  retained  editorial  control. 

In  its  suit  to  have  the  agreement  de- 


O’Connor  is  a  free-lance  writer  based  in 
London. 


control 
in  Ireland 

dared  void,  Irish  Press  PLC  claimed 
that  Ingersoll’s  company  had  failed  to 
provide  management  expertise. 


Ingersoll  counterclaimed  that  man¬ 
aging  director  Eamon  de  Valera  had 
exceeded  his  authority.  De  Valera  is 
the  grandson  of  Eamon  de  Valera,  who 
founded  the  newspapers  in  the  1920s 
and  as  prime  minister  and  later  presi¬ 
dent  dominated  Irish  politics  for 
decades. 


(See  Ingersoll  on  page  35) 


Editorial  that  provokes,  informs,  entertains  and  most  importantly, 
involves  the  reader.  Writers  who  are  prominent  authors,  journalists 
and  public  figures— everyone  from  James  Michener  to  Kurt  Vonnegut, 

Carl  Sagan  to  David  Halberstam,  as  well  as  our  past  five  Presidents. 

For  50  years.  Parade  has  stood  for  a  tradition  of  quality  journalism. 

It  hasn’t  gone  unnoticed. 

Every  Sunday,  America  sits  down  with  Parade.  Because  the 
issues,  the  concerns  and  the  personalities  that  interest  all  of  us  at  that 
particular  moment  in  time  come  to  life  in  the  pages  of  Parade. 

PARADE 

Every  Sunday,  it  involves  73,000,000  readers. 
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Campus  Journalism 


^Ethnicity’  of 
student  journalist 
is  challenged 

Black  reporter  at  campus  paper  is  torn  by  criticism  he 
received  after  publication  of  a  cartoon  showing  a  KKK 
lynching  party  preparing  to  hang  an  innocent  black  man 


by  Allan  Wolper 

TERRY  COLLINS  FELT  the  30  black 
students  sizing  him  up  as  he  walked 
into  a  conference  room  at  the  Univer¬ 
sity  of  Iowa  Memorial  Union  building. 

“I  was  not  being  looked  at  as  being 
black,”  the  22-year-old  graduate  assis¬ 
tant  recalled.  “I  was  seen  as  a  sellout.  I 
was  working  for  the  Daily  lou/an,  the 
‘racist’  paper,  and  they  felt  I  was  a 
racist  for  writing  for  it.” 

One  student  confronted  Collins, 
criticizing  him  for  abandoning  his 
racial  responsibilities. 

“He  was  questioning  my  journalistic 
integrity  and  my  ethnicity,”  Collins 


said  softly.  “I  just  tried  to  remain  calm 
and  rational  even  though  I  was  en¬ 
raged  inside.” 

Collins  was  covering  a  meeting  of 
the  Coalition  of  Concerned  African 
American  Students,  an  ad  hoc  group 
formed  to  protest  a  cartoon  in  the  Dai¬ 
ly  Iowan  that  black  students  found 
racist. 


Wolper,  an  associate  professor  of 
journalism  at  Rutgers  University  in 
Newark,  covers  campus  journalism  for 
E&P. 


The  drawing  shows  the  leader  of  a 
Ku  Klux  Klan  lynching  party  comfort¬ 
ing  his  hooded  companion  as  they  pre¬ 
pare  to  hang  an  innocent  black  man. 

“Relax,”  the  KKK  leader  says,  “Mob 
violence  is  only  a  misdemeanor.” 

The  Klan  leader  holds  a  copy  of  a 
newspaper  featuring  the  jury  verdict  in 
the  case  of  the  two  black  men  convict¬ 
ed  in  the  beating  of  Reginald  Denny,  a 
white  truck  driver,  in  the  Los  Angeles 
riots. 

The  cartoon  also  angered  the  stu¬ 
dents  because  the  black  victim  had 
large  lips  and  eyes,  a  stereotypical  car¬ 
icature  that  offends  blacks. 

The  black  Iowa  students  said  that  at 


the  time  the  cartoon  was  published, 
they  were  studying  the  use  of  black 
stereotypes  in  children’s  stories  such  as 
Little  Black  Sambo  and  saw  the  draw¬ 
ing  as  a  reincarnation  of  those  images. 

The  students  also  complained  that 
the  cartoon  was  published  on  the  same 
page  as  a  column  critical  of  blacks  for 
segregating  themselves  from  white  stu¬ 
dents. 

The  decision  to  publish  the  cartoon 
was  made  by  Jonathan  Lyons,  a  26- 
year-old  white  senior. 

“I  saw  the  Klan  surrounding  a  fright¬ 


ened  human  being,”  he  said.  “It  had  an 
anti-Klan  message.” 

Cartoonist  explains 

Chris  Britt,  the  Tacoma  Morning 
News  Tribune  syndicated  cartoonist 
who  created  the  drawing,  told  the  Dai¬ 
ly  loivan  that  his  goal  was  an  attack  on 
mob  violence. 

“Mob  violence  is  mob  violence  no 
matter  if  you’re  black  or  white,”  Britt 
said.  “The  reason  I  used  white  eyes  and 
big  lips  was  because  1  was  drawing  a 
black  person. 

“If  I  draw  a  Mexican,  I  draw  him  in  a 
sombrero.  I  draw  Jewish  people  with  big 
noses,  and  I  draw  a  lot  of  fat  people,  but 
I  don’t  seem  to  be  offending  them.  This 
cartoon  was  an  exaggeration  and  that’s 
what  a  cartoon  is.” 

The  controversy  the  cartoon  pro¬ 
voked  was  similar  to  protests  on  other 
campuses  in  which  minorities  charged 
journalists  with  making  political  points 
with  insensitive  and  hurtful  material. 

History  of  complaints 

Black  students  at  the  University  of 
Iowa  said  the  cartoon  was  the  culmina¬ 
tion  of  slights  that  black  students  have 
experienced  in  the  Daily  loivan. 

They  said  the  college  newspaper 
rarely  reports  on  issues  or  events  they 
need  to  know  about  and  has  not  done 
enough  to  recruit  minorities. 

That  perception  was  reinforced  two 
years  ago  when  Njeri  Fuller,  a  black 
woman  recruited  by  Bill  Casey,  the  Dai¬ 
ly  Iowan  publisher,  was  rejected  by  an 
editor  for  a  campus  newspaper  report¬ 
ing  job. 

“I  was  very  upset  when  that  hap¬ 
pened,”  said  Casey,  a  faculty  member 
who  has  been  the  paper’s  publisher 
since  1976.  “Njeri  was  someone  who 
would  have  been  our  first  black  editor. 
But  I  couldn’t  do  anything.  The  stu¬ 
dents  hire  the  reporters.  I  don’t  think 
Njeri  was  rejected  because  of  her  color.” 

Fuller,  who  graduated  last  spring  and 
is  now  a  reporter  at  Florida  Today,  Mel¬ 
bourne,  disagrees. 

“Bill  told  me  that  getting  a  job  on 
the  paper  would  be  a  formality,”  she 
said.  “I  needed  that  job  because  I  had 
just  enrolled  in  a  summer  course  and 
needed  the  money.  But  the  editor  who 
interviewed  me  never  even  called  back 
to  say  she  wasn’t  hiring  me. 

“I  called  the  Press  Citizen  in  Iowa 


“I  was  not  being  looked  at  as  being  black,” 
the  2 2 -year-old  graduate  assistant  recalled.  “I  was 
seen  as  a  sellout.  I  was  working  for  the  Daily 
Iowan,  the  ‘racist*  paper,  and  they  felt  I  was  a 
racist  for  writing  for  it.” 
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City  and  was  interviewed  and  hired  on 
the  same  day.” 

Shortly  afterward,  Casey  recom¬ 
mended  Fuller  to  be  a  member  of  the 
paper’s  advisory  board,  where  she  said 
she  worked  to  change  some  of  the  pa¬ 
per’s  policies  toward  minorities. 

The  Daily  lotvan  awarded  three  of  its 
four  scholarships  last  fall  to  newly  en¬ 
rolled  women  from  India  and  the 
Philippines  as  well  as  to  a  black. 

Fuller  said  the  race  problem  at  Iowa 
is  magnified  because  there  are  so  few 
minority  students  and  faculty  members. 

“I  was  disappointed  that  they  ran  the 
cartoon,”  she  said.  “I  had  thought  that 
we  had  made  such  great  strides  the  last 
two  years  when  I  was  on  the  newspaper 
board.  There  is  no  way  to  justify  print¬ 
ing  that  cartoon  in  the  school  paper  in 
the  belief  that  it  is  harmless.” 

Black  and  white 

The  controversial  cartoon  was  pub¬ 
lished  Oct.  27  and  drew  mostly  negative 
calls  and  letters  from  students  on  the 
generally  liberal  campus. 

Black  students,  their  anger  growing 
more  intense,  organized  an  ad  hoc 
coalition  of  black  student  organizations. 

Collins  was  assigned  to  cover  the 
meeting  along  with  Tricia  DeWall,  a 
white  reporter,  which  increased  the 
tension  in  what  both  said  was  a  forbid¬ 
ding  atmosphere. 

“The  students  saw  me,  a  black  guy, 
coming  in  with  a  white  girl  and  they 
were  alarmed,”  Collins  explained. 
“They  were  mad  because  she  was  white. 
She  was  the  only  white  person  in  the 
room.” 

DeWall  described  the  group  as  a  sea 
of  smoldering  faces. 

“Everyone  blames  white  people  for 
their  actions,”  she  said.  “I  learned  that 
black  people  can  be  rude  and  mean, 
too.  I  would  try  and  approach  them  but 
they  wouldn’t  talk  to  me. 

“It  was  a  very  upsetting  night.  They 
wanted  us  to  answer  questions  about 
the  cartoon  even  though  we  told  them 
we  were  there  to  cover  the  meeting.  I 
was  glad  Terry  was  there  with  me.” 

Joyce  Deborah,  a  19-year-old  sopho¬ 
more  from  Chicago,  said  DeWall’s 
presence  disrupted  the  meeting. 

“We  weren’t  rude  to  her.  She  was  in 
everybody’s  face  asking  questions,” 
Deborah  said.  “I  was  already  pissed  off 
when  she  walked  in.  She  was  just  there 
at  the  wrong  time.” 

Collins  displayed  a  detached,  jour¬ 
nalistic  face  to  the  black  students,  dis¬ 
tancing  himself  for  the  moment  from 
many  of  his  friends. 


The  student  distrust  of  Collins,  as  a 
journalist,  manifested  itself  as  soon  as 
he  entered  the  conference  room. 

“They  asked  me  for  my  tape 
recorder,”  he  said.  “They  had  never 
done  that  before.  And  I  knew  I  had  to 
give  it  to  them.” 

None  of  the  students  knew  how  dis¬ 
appointed  he  was  at  not  being  able  to 
cover  their  meeting  alone. 

“I  was  the  reporter  assigned  to  mi¬ 
nority  issues,”  he  said.  “But  my  editors 
felt  that  I  might  have  a  conflict  of  in¬ 
terest  because  of  my  relationship  with 
the  people  there. 

“It  hurt.  Later,  when  I  had  time  to 
think  about  it,  I  felt  that  even  the  DI 
[Daily  Iowan]  was  questioning  my  jour¬ 


nalistic  integrity.” 

The  young  black  journalist  was 
caught  in  the  classic  dilemma  of  re¬ 
porters  who  identify  and  sometimes 
work  with  the  people  they  cover. 

He  had  been  the  minority  affairs  re¬ 
porter  at  the  Daily  Iowan  for  two  years, 
building  a  solid  base  of  contacts  and 
trust  on  a  campus  where  just  450  of  the 
27,000  students  were  black. 

But  he  also  had  become  editor  of 
NURU,  a  publication  aimed  at  the 
black  student  population,  and  was  a 
part-time  graduate  assistant  to  Philip 
Jones,  dean  of  students  at  Iowa. 

His  close  relationship  with  the  stu- 


(See  Campus  on  page  34) 


Daily  Iowan  staffers  (from  left):  Loren  Keller,  editor;  Terry  Collins,  reporter; 
Jonathan  Lyons,  Viewpoint  editor;  and  Tricia  DeWall,  reporter. 
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Independent  counsel’s 
Iran-contra  report 
may  be  released  soon 

Society  of  Professional  Journalists , 

Reporters  Committee  are  among  those 
that  petitioned  federal  court  for  access 

by  Debra  Qersh  Hernandez 

THE  PUBLIC  FINALLY  may  get  to  see  the  independent 
counsel’s  final  report  on  the  Iran-contra  affair. 

In  early  December,  a  federal  court  ruled  that  the  inde¬ 
pendent  counsel’s  final  report  on  Iran-contra  would  be  re¬ 
leased  after  a  “slight  delay.” 

The  ruling  came  after  an  emergency  petition  for  access, 
filed  by  the  Society  of  Professional  Journalists,  Reporters 
Committee  for  Freedom  of  the  Press  and  National  Security 
Archive  (E&P,  Dec.  11,  1993,  p.  45). 

Immediately  after  that  decision,  however,  sealed  motions 
were  made  by  parties  mentioned  in  the  report,  seeking  to 
delay  or  prevent  disclosure  of  certain  information  as  well  as 
asking  for  time  to  appeal. 

Although  the  motions  were  sealed,  published  reports  in¬ 
dicated  that  filings  may  have  been  made  by  attorneys  for  for¬ 
mer  President  Reagan,  former  Attorney  General  Edwin 
Meese  III  and  former  White  House  aide  Oliver  North. 

While  upholding  release  of  the  report  “substantially  in  its 
entirety,”  the  three-judge  appeals  panel  allowed  a  10-day  de¬ 
lay  for  further  appeals  to  the  Supreme  Court. 

The  appeals  panel  criticized  the  report  for  making  accu¬ 
sations  against  people  who  have  not  been  indicted  nor  con¬ 
victed  of  crimes  as  well  as  those  whose  convictions  were 
overturned,  but  it  also  said  full  disclosure  was  in  the  public’s 
interest. 

“It  is  in  the  public  interest  that  this  matter  of  extended 
national  controversy  be  afforded  as  full  a  conclusion  as  pos¬ 
sible,”  judge  David  Sentelle  wrote  for  the  federal  appeals 
panel. 

“Therefore,  rather  than  extend  the  controversy  over  the 
supposed,  reported  or  suspected  contents  of  the  report,  we 
have  determined  that  the  public  interest  will  be  served  by 
actual  disclosure.” 

SPJ,  RCFP  and  NSA  had  argued,  “Some  litigants  have 
adopted  a  routine  practice  of  filing  pleadings  under  seal 
without  justification  and  without  regard  for  the  enormous 
public  interest  at  stake. 

“These  secret  filings  can  serve  only  to  undermine  public 
confidence  in  the  judicial  process,  deepen  public  skepticism 
about  the  handling  of  the  Iran-contra  affair  and  deny  the 
public  its  cherished  right  to  know  what  occurs  in  its  courts.” 
The  three  groups  charged  that  the  sealed  motions  made  af¬ 
ter  the  court’s  Dec.  3  decision  to  release  the  report  were  de¬ 
signed  only  to  evade  opposition  and  public  scrutiny. 

Further,  sealing  those  motions  “flies  in  the  face  of  the 
common  law  presumption  that  judicial  records  will  be  open 
to  public  inspection”  as  well  as  infringes  “upon  the  First 
Amendment  right  of  access  to  the  courts,”  they  said. 
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Chicago  Tribune  to  promote 
solutions  to  child  violence 


DURING  1993,  THE  Chicago  Tribune  extensively  chronicled 
the  story  of  each  Chicago-area  child  who  died  a  violent  death 
before  turning  16. 

The  doleful  list  —  in  a  yearlong  series  called  “Killing  Our 
Children”  —  included  61  by  the  end  of  the  year. 

In  a  note  to  readers  Jan.  2,  the  Tribune  said  that  in  1994,  it 
would  concentrate  on  offering  solutions  to  the  crisis  of  vio¬ 
lence.  “  ‘Saving  Our  Children’  will  be  a  yearlong  look  at  ef¬ 
forts  being  made  to  rescue  children  from  a  dangerous  climate 
and  to  change  that  climate,”  the  paper  said. 

The  Tribune  was  one  of  several  newspapers  throughout  the 
nation  that  ran  a  yearlong  series  in  1993  dedicated  to  exam¬ 
ining  the  problem  of  violence  against  children  (E&P,  Feb. 
11, 1993,  p.  9.) 
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Is  It  A  Man’s 
Newspaper? 

Ex-Gannett  exec  Nancy  Woodhull  says  newspaper  coverage  that 
appeals  to  women  lags  behind  coverage  that  appeals  to  men 


by  Mark  Fitzgerald 

THERE’S  A  REALLY  simple  reason 
that  newspaper  readership  by  women 
continues  to  slump,  consultant  Nancy 
Woodhull  said  recently. 

“Think  of  women  as  a  suburb  you 
don’t  cover  very  well,”  she  told  mem¬ 
bers  at  the  annual  meeting  of  the  In¬ 
land  Press  Association  in  Chicago. 

“If  your  newspaper  didn’t  cover  a 
suburb,  it  wouldn’t  surprise  you  that 
readership  is  not  there.  So  why  are  we 
surprised  when  women  are  buying  us 
less  and  less?”  said  Woodhull,  a  former 


Gannett  Co.  Inc.  executive  who  heads 
Nancy  Woodhull  &  Associates  Inc.  in 
Pittsford,  N.Y. 

Female  readership  is  dropping  faster 
than  readership  among  men.  Wood- 
hull  said. 

In  1970,  male-female  readership  lev¬ 
els  were  virtually  identical:  78%  of 
adult  women  and  77%  of  adult  men 
were  likely  to  have  read  a  daily  paper 
on  any  given  weekday. 

By  1990,  however,  regular  daily  read¬ 
ership  among  adult  males  had  declined 
to  64.5%  and  female  readership  had 
declined  more  precipitously  to  60.5%. 


Despite  years  of  special  efforts  to  at¬ 
tract  women  readers,  newspapers  con¬ 
tinue  to  turn  off  females  in  several  ar¬ 
eas  of  coverage,  Woodhull  argued. 

Consider  newspaper  business  sec¬ 
tions. 

“We  constantly  talk  of  the  sports 
pages  as  being  the  last  bastion  of  male 
domination.  But  it  really  is  the  busi¬ 
ness  pages,”  Woodhull  said. 

Even  a  determined  newspaper  read¬ 
er  would  never  guess  that  60%  of  new 
investors  on  Wall  Street  are  women. 


(See  Coverage  on  page  45) 


Silent  Disaster 


No  howling  winds,  no  crackling  flames,  no  trembling 
earth...  only  a  mess  in  the  house  and  a  costly  cleanup. 

That's  the  condition  faced  by  hundreds  of  thousands  of 
homeowners  when  Mother  Nature  and  Jack  Frost 
conspire  to  create  the  silent  disaster  -  frozen  water  pipes. 

This  is  one  disaster  that's  avoidable.  Your  newspaper 
can  help  by  telling  readers  how  to  keep  pipes  from 
freezing.  We  can  help  by  sending  you  tips  to  share  with 
your  readers  and  a  non-commercial  brochure  to  offer. 

Order  them  with  the  form  below. 

I - 1 

j  Please  send  me  the  following  “Prevent  Frozen  Pipes”  information:  j 

j  _ Press  release/general  information 

i  _ “Prevent  Frozen  Pipes”  brochures.  (You  may  want  to  offer  these  to  your  readers.  |j 

I  We’ll  provide  copies  at  no  cost.  We  11  send  you  quantities,  or  you  may  ask  1 

I  readers  to  write  us  directly.)  p; 

I  Quantity  needed: _  i 

I  _ Public  service  advertisements  i 

I  Name _ Newspaper _  ' 

j  Address _  | 

j  City _ State _ ZIP _  j 

I  Mail  to:  Frozen  Pipes.  Public  Relations  Dept.  I 

I  State  Farm  Insurance  j 

I  One  State  Farm  Plaza  | 

I  Bloomington,  IL  61710-0001  ■ 

I  For  Information  Call:  (309)  766-5514  j 

! _ I 


Sum  Fann  Fire  and  Casualty  Company  Home  Office:  Bloomington.  Illmots 
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Newsoeode  in  the  News 


Compiled  by  Ian  E.  Anderson 


Michael  Beatty 


Tom  Schmitt 


Marta  Buscaglia 


Mack  Quintana 


Karl  Spain,  associate  publisher  of  the 
Prince  George’s  Journal,  Lanham,  Md., 
has  been  promoted  to  vice  president  of 
market  development  at  Journal  News¬ 
papers,  Washington. 

Michael  Beatty,  publisher  of  the 
newsletter  Dodge  Construction  News, 
Chicago,  has  been  appointed  advertis¬ 
ing  director  of  the  Daily  Southtown, 
Chicago. 


THIS  COULD  HAVE  HAD 
A  HAPPY  ENDING  ... 

They  worked  hard 
and  were  early  risers, 
but  they  lost  touch 

with  readers 
cutd  advertitmrs. 


Earlier,  he  was  retail  advertising 
manager  and  then  display  advertising 
director  at  the  Post  and  Courier, 
Charleston,  S.C. 

Tern  Schmitt,  publisher  and  editor  at 
the  Jackson  Star  News,  Ravenswood, 
W.Va.,  has  been  appointed  general 
manager  of  the  St.  Charles  and  North 
County  Journals,  published  by  Subur¬ 
ban  Newspapers  of  Greater  St.  Louis 
Inc. 

Sharon  Foley,  composition  manager 
at  the  United  Methodist  Reporter,  Dal¬ 
las,  has  been  named  director  of  pro¬ 
duction. 

Ronda  Fessee,  assistant  general 
manager,  was  appointed  director  of 
manufacturing  and  distribution. 

Bruce  Baily,  director  of  sales  and 
marketing  at  the  Reporter,  was  named 
vice  president  of  church  relations  and 
services. 

Richard  Beaty,  comptroller,  be¬ 
comes  vice  president  of  finance  and 
operations. 


John  Lovelace,  editor,  was  ap¬ 
pointed  vice  president  and  editorial  di- 


Marla  "Marti"  Buscaglia,  direc¬ 
tor  of  market  development  at  El  Paso 
(Texas)  Times  Inc.,  has  been  appoint¬ 
ed  vice  president  of  marketing  at  Gan¬ 
nett  Suburban  Newspapers,  White 
Plains,  N.Y.  Earlier,  she  was  marketing 
director  at  La  Opinion,  Los  Angeles. 

Patrick  Hazel,  director  of  circulation 
and  consumer  marketing  at  the  San 
Diego  Union-Tribune,  has  been  named 
new  ventures  director. 

Mack  Quintana,  vice  president  of 
advertising  at  the  Miami  Herald  and  El 
Nuevo  Herald,  was  appointed  to  the 
newly  created  position  of  sales  and 
marketing  director  at  the  Union-Tri' 
bune. 

Waller  Mattson,  recently  retired 
vice  chairman  of  New  York  Times  Co., 
has  been  elected  to  the  board  of  direc¬ 
tors  of  Guy  Gannett  Publishing  Co. 


Avoid  a  close  shave: 
Know  your  customers. 

American  Opinion  Research  — 
complete  research  services  for 
the  newspaper  industry. 

Call  or  tcrite  Tony  Casale 
American  Opinion  Research,  Inc. 
707  State  Road,  Suite  102 
Princeton,  NJ  OS-STO 

609.683.4860 

Newspaper  Research  By  Newspaper  People 


the  most  experienced 
executive  recruiting  firm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  708-991-E900. 

1605  COLONIAL  PARKWAY  '  ^ 


1605  COLONIAL  PARKWAY 
INVERNESS,  ILLINOIS  60067 
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Obituaries 


Constance  Bramsen,  68,  a  food  re' 
porter  at  the  Harrisburg,  Pa.,  Patriot' 
News,  died  of  cancer  at  home  in  Har¬ 
risburg  Dec.  20. 

Barnard  Colby,  82,  a  retired  publish¬ 
er  of  the  Day,  New  London,  Conn., 
and  a  former  president  of  Day  Publish¬ 
ing  Co.,  died  Dec.  20. 

He  was  a  past  president  of  the  New 
England  Newspaper  Association  and 
Connecticut  Daily  Newspaper  Associ¬ 
ation  and  a  director  of  the  American 
Newspaper  Publishers  Association  for 
eight  years. 

P.  Josoph  Donoghue,  69,  a  former 
longtime  aide  to  Rep.  Edward  Bolani 
(D-Mass.),  died  of  an  apparent  heart 
attack  in  Veto  Beach,  Fla.,  Dec.  25. 

Earlier,  he  was  a  reporter  at  the  de¬ 
funct  Holyoke  (Mass.)  Transcript' 
Telegram,  Providence  Journal  and 
Springfield,  Mass.,  Daily  News. 

William  "Bill"  Easimond,  51,  a 

former  reporter  and  photographer  at 
the  Ashury  Park  (N.J.)  Press,  died  of  a 
heart  attack  Dec.  12. 

He  was  a  community  volunteer  at¬ 
tending  the  Pop  Warner  football  and 
cheerleading  national  finals  in  Santa 
Clara,  Calif.,  at  the  time  of  his  death. 

Irena  Huldana  Ferguson,  92,  a  49- 

year  secretary  at  the  Burlington  (Vt.) 
Free  Press,  died  Dec.  5. 

Ambrose  Flaberty,  62,  an  account 
executive  at  Visitor  Guide  Publishing, 
Boston,  died  in  South  Boston  Dec.  13. 

He  was  a  former  advertising  account 
executive  at  the  Boston  Globe. 

Orville  Gaines,  71,  a  reporter  at  the 
Atlanta  journal  and  Constitution  for  40 
years,  died  Dec.  9. 

Eugene  Haggerty,  84,  a  50'year 
newsman  who  as  metropolitan  editor 
of  United  Press  International  devel¬ 
oped  its  Greater  New  York  wire  service 
into  a  primary  source  of  news  coverage 
in  New  York  City,  died  after  suffering  a 
stroke  in  West  Chester,  Pa.,  Dec.  17. 

Grady  Hill,  82,  a  retired  business  and 
industries  editor  at  the  San  Angelo, 
Texas,  Standard-Times,  died  Dec.  14. 


manager  at  the  Boston  Herald,  died 
Dec.  22.  He  worked  at  the  newspaper 
for  50  years. 

Paul  Jervay,  87,  founder  of  the  black 
community  newspaper  Carolinian, 
Raleigh,  died  Dec.  11. 

Earlier,  he  had  worked  at  the  Cape 
Fear  Journal,  Wilmington,  N.C.;  Nor¬ 
folk  Journal  and  Guide;  and  Chicago 
Defender. 

Raymond  Linders,  71,  a  former  pub¬ 
lisher  of  the  Valley  Independent  and 
Daily  News,  Iron  Mountain,  Mich., 
died  Dec.  8. 

Colin  MacLachian,  52,  who  worked 
in  advertising  at  the  Miami  Herald 
from  1959  to  1976,  died  of  a  heart  at¬ 
tack  Dec.  28. 

At  the  time  of  his  death,  he  was 
working  at  Fifty  Plus,  Veto  Beach,  Fla., 
a  newspaper  dedicated  to  people  older 
than  50. 

Scott  Marsball,  62,  a  managing  edi¬ 
tor  at  the  Fort  Lauderdale  Sun-Sen¬ 
tinel,  died  Dec.  14. 

As  associate  editor  for  technology, 
Marshall  oversaw  the  computer  system 
used  by  reporters  and  editors. 

Earlier,  he  worked  at  the  Atlanta 
Journal  and  Tallahassee  (Fla.)  Demo¬ 
crat. 

John  McCermally,  71,  a  former  edi¬ 
tor  at  the  Hutchinson  (Kan.)  News  and 
Burlington,  Iowa,  Hawk  Eye,  died  Dec. 
22.  He  helped  the  News  win  a  Pulitzer 
Prize  in  1965  for  editorials  that  led  the 
Kansas  Legislature  to  reapportion  it¬ 
self. 


Jeremiah  O'Leary,  74,  a  veteran 
Washington  reporter  and  columnist, 
died  Dec.  19. 

Since  1989,  he  had  worked  at  the 
Washington  Times  as  White  House  cor¬ 
respondent  and  then  as  a  columnist. 
Earlier,  O’Leary  worked  at  the  defunct 
Washington  Star  as  chief  White  House 
correspondent. 

A.H.  Raskin,  a  reporter  and  editor 
who  covered  the  labor  movement  at 
the  New  York  Times  for  four  decades, 
died  Dec.  22. 

His  honors  included  the  George 
Polk  Memorial  Award  and  a  Page  One 
Award  from  the  Newspaper  Guild. 

Stephen  Jay  Reiter,  53,  a  former 
sportswriter  at  the  Times  Argus,  Barre, 
Vt.,  died  Dec.  12. 

Robert  Richter,  67,  a  longtime 
Boston  Globe  proofreader,  died  Dec. 
26. 

Richard  Talbot  Stout,  62,  a  veteran 
Washington  journalist  and  journalism 
professor  at  the  American  University 
School  of  Communication  in  Wash¬ 
ington,  died  of  a  heart  attack  while  at¬ 
tending  the  school’s  holiday  party  Dec. 
15. 

His  career  included  stints  at  the 
Chicago  Daily  News  and  Newsweek 
magazine. 

Jerome  Watson,  55,  Washington  bu¬ 
reau  chief  at  the  Chicago  Sun-Times, 
died  at  Manor  Care  Nursing  Center  in 
Potomac,  Md.,  Dec.  19. 

He  had  been  at  the  center  after  a 
second  operation  for  a  brain  tumor. 


DIRKS,  VAN 


Lee  Dirks 
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their  daily  newspapers  or  non-daily  newspaper  groups. 
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Ad  Data 


November  1993 
Advertising  Data 

Because  of  the  merger  of  Media 
Central  and  LNA  Newspaper,  linage 
information  formerly  supplied  by  LNA 
is  not  available  at  this  time. 

Linage  formerly  supplied  by  LNA 
will  be  supplied  by  Competitive  Media, 
the  company  resulting  from  the  mer¬ 
ger,  when  a  new  method  of  recording 
linage  information  has  been  chosen. 

At  that  time,  linage  information  for 
previous  months  will  be  available  on 
diskette  from  E&P. 


ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 


1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


ALBANY,  N.Y. 


Times  Union-a/d 

ROP  Local . 

31,087 

30,133 

Preprint  Local . 

44,328 

58,426 

ROP  National . 

4,129 

3,972 

Classified . 

28,971 

27,577 

Total . 

.  108,515 

114.108 

Times  Union-S 

ROP  Local . 

16,297 

15,329 

Preprint  Local . 

90,559 

74,095 

ROP  National . 

2,506 

2,871 

Preprint  National . 

19,800 

19,520 

Classitied 

13,812 

12,715 

Total . 

.  142,974 

124,530 

GRANDTOTAL.. 

.  251,489 

238,638 

YEAR  TO  DATE.. 

.  2,345,434 

2,358,225 

ALBANY,  ORE. 

Democrat-Herald-e 

ROP  Local . 

34,857 

35,561 

ROP  National . 

197 

149 

Classified . 

24,551 

22,487 

GRAND  TOTAL... 

59,605 

58,197 

YEAR  TO  DATE... 

515,306 

496,731 

BANGOR,  MAINE 


Daily  News-m 

ROP  Local . 

16,308 

7,988 

15.129 

8,713 

Preprint  Local . 

7,627 

39,398 

5,670 

38,564 

ROP  National . 

1,543 

1,087 

Preprint  National . 

972 

Classified . 

11,141 

228 

11,401 

258 

Total . 

37,591 

47,614 

33,287 

47,535 

Dally  News-S 

ROP  Local . 

6,183 

1,619 

7,765 

1,312 

Preprint  Local . 

9,720 

29,866 

3,802 

22,425 

ROP  National . 

221 

74 

Preprint  National . 

12,960 

11,178 

Classified . 

8,881 

8,749 

Total . 

37,965 

31,485 

31,568 

23,737 

GRANDTOTAL... 

75,556 

79,099 

64,855 

71,272 

YEAR  TO  DATE... 

688,385 

662,374 

697,437 

598,776 

♦Indicates  newspapers  reporting  figures  in  lines. 


1993 

1992 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

BENNINGTON, 

Banner-m 

VT. 

ROP  Local . 

10,862 

12,445 

Preprint  Local . 

2,178 

1,949 

ROP  National . 

688 

205 

Preprint  National . 

92 

150 

Classified . 

5,686 

6,354 

GRANDTOTAL... 

19,506 

21,103 

YEAR  TO  DATE... 

201,702 

198,966 

BINGHAMTON,  N.Y. 


Press  &  Sun-Bulletin-m 


ROP  Local . 

.  38,038 

37,424 

Preprint  Local . 

49,142 

5,976 

48,451 

9,827 

ROP  National . 

662 

1,516 

Preprint  National . 

7 

Classified . 

20,958 

20,964 

Total . 

.  108,800 

5,976 

108,355 

9,834 

Press  &  Sun-Bulletin-S 

ROP  Local . 

13,535 

17,306 

Preprint  Local . 

36,322 

21,565 

36,292 

16,101 

ROP  National . 

173 

213 

Preprint  National . 

10,828 

10,345 

Classified . 

7,127 

6,611 

Total . 

.  67,985 

21,565 

70,767 

16,101 

GRAND  TOTAL.. 

.  176,785 

27,541 

179,122 

25,935 

YEAR  TO  DATE.. 

.  1,625,751 

244,420  1,555,356 

200,604 

BISMARCK,  N.D. 

Tribune-m 


ROP  Local . 

36,390 

37,263 

ROP  National . 

1,063 

1,135 

Classified . 

15,193 

15,859 

GRANDTOTAL... 

52,646 

54,257 

YEAR  TO  DATE... 

N/A 

BLOOMINGTON,  IND. 


Herald-Times-mS 


ROP  Local . 

33,861 

36,612 

Preprint  Local . 

103,979 

114,299 

ROP  National . 

494 

456 

Preprint  National . 

5,405 

5,818 

Classitied . 

28,551 

27,555 

GRANDTOTAL.. 

172,290 

184,740 

YEAR  TO  DATE.. 

1,567,869 

1,517,929 

BUFFALO,  N.Y. 


News-a/d 


ROP  Local . 

44,161 

41,300 

Preprint  Local . 

3,716 

8,332 

4,924 

9,732 

ROP  National . 

5,837 

5,929 

Preprint  National . 

31 

Classitied . 

31,011 

27,778 

Total . 

84,725 

8,363 

79,931 

9,732 

News-S 

ROP  Local . 

16,640 

21,342 

Preprint  Local . 

6,740 

12,115 

4,646 

16,038 

ROP  National . 

3,365 

4,445 

Preprint  National . 

5,078 

5,005 

Classitied . 

9,624 

11,324 

Total . 

36,369 

17,193 

41,757 

21,043 

GRANDTOTAL.. 

.  121,094 

25,556 

121,688 

30,775 

YEAR  TO  DATE.. 

.  1,157,612 

257,849  1,186,871 

245,947 

CASA  GRANDE,  ARIZ. 

Dispatch-e 


ROP  Local . 

14,072 

13,026 

ROP  National . 

548 

1,371 

Classitied . 

10,930 

10,590 

GRANDTOTAL... 

25,550 

24,987 

YEAR  TO  DATE... 

271,956 

285,056 

1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

CHAMPAIGN,  ILL. 

News-Gazette-eS 

ROP  Local . 

40,933 

165 

42,541 

145 

Preprint  Local . 

.  109,521 

50,697 

135,192 

35,991 

ROP  National . 

1,415 

1,251 

Preprint  National . 

21,027 

22,188 

Classitied . 

29,793 

26,651 

GRANDTOTAL.. 

.  202,689 

50,862 

227,823 

36,136 

YEAR  TO  DATE.. 

.  1,843,022 

390,377  1,908,853 

279,815 

CHARLOTTE,  N.C. 


Obsenrer-mS 

ROP  Local .  82,086  112,798  81,999  106,866 

Preprint  Local .  14,678  85,416  15,410  77,925 

ROP  National .  6,817  397  5,509  423 

Preprint  National .  9,733  359  9,975 

Classitied .  79,110  41,559  76,973  39,395 


GRAND  TOTAL...  192,424  240,529  189,866  224,609 

YEAR  TO  DATE...  1,904,358  2,181,013  1,917,357  2,102,839 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 

ROP  Local .  25,528  24,993 

Preprint  Local .  19,402  22,066 

ROP  National .  20  75 

Preprint  National .  438 

Classified .  8,775  8,283 

GRAND  TOTAL...  54,163  55,417 

YEAR  TO  DATE.  .  509,358  512,645 


DETROIT,  MICH. 

News  &  Free  Press-meS 


ROP  Local .  119,779  66,938  110,927  56,543 

Preprint  Local .  97,009  126,979  74,160  132,937 

ROP  National .  15,080  624  17,818  562 

Preprint  National .  12,524  2,533  14,428  199 

Classitied .  66,131  65,150 


GRANDTOTAL...  310,523  197,074  282,483  190,241 
YEAR  TO  DATE,..  2,736,059  1,498,966  2,503,935  1,371,413 


DULUTH,  MINN. 

News-Tribune-mS 


ROP  Local .  32,727  6,205  30,925  4,450 

Preprint  Local .  49,225  67,487  28,020  68,964 

ROP  National .  1,211  1,597  25 

Preprint  National .  15,625  125  15,258 

Classitied .  39,794  34,737 


GRANDTOTAL...  138,582  73,817  110,537  73,439 

YEAR  TO  DATE...  1,349,002  598,004  1,163,546  579,962 


DURHAM,  N.C. 


Herald-Sun-mS 


ROP  Local . 

49,818 

54,666 

ROP  National . 

1,333 

1,220 

Classified . 

46,128 

43,586 

GRAND  TOTAL... 

97,279 

99,472 

YEAR  TO  DATE... 

993,673 

968,771 

EAU 

CLAIRE,  WIS. 

Leader-Telegram-eS 

ROP  Local . 

36,471 

40,529 

Preprint  Local . 

54,394 

61,864  58,410 

52,384 

ROP  National . 

991 

1,695 

Preprint  National . 

11,924 

14,408 

Classitied . 

31,010 

29,472 

GRANDTOTAL... 

134,790 

61,864  144,514 

52,384 

YEAR  TO  DATE...  1,317,034 

429,876  1,326,708 

333,098 

FORT  WAYNE,  IND. 

Journal-Gazet1e-m 


ROP  Local . 

.  30,575 

3,952 

31,433 

4,528 

Preprint  Local . 

34,426 

48,320 

28,737 

46,388 

ROP  National . 

1,061 

15 

1,201 

Preprint  National . . 

540 

Classitied... 

35,886 

1,489 

32,337 

2,830 

Total . 

...  101,948 

53,776 

93,708 

54,286 
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1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

News-Sentinel-e 

ROP  Local . 

28.659 

3,952 

30,184 

4,528 

Preprint  Local . 

34,426 

81,851 

28,737 

72,298 

ROP  National . 

1,351 

15 

1,256 

Classified . 

35,764 

1,319 

31,985 

2,830 

Total . 

100,200 

87,137 

92,162 

79,656 

Journal-Gazette-S 

ROP  Local . 

12,138 

11,417 

Preprint  Local . 

31,001 

58,426 

37,226 

44,462 

ROP  National . 

884 

716 

Preprint  National . 

12,692 

756 

11,960 

3,360 

Classified . 

18,745 

16,443 

Total . 

75,460 

59,182 

77,762 

47,822 

GRAND  TOTAL... 

277,608 

200,095 

263,632 

181,764 

YEAR  TO  DATE... 

2,666,959  1 

,756,965  2 

:,559,062  1 

,720,792 

FREDERICK,  MD. 


Post  &  News-m/e 


ROP  Local . 

51,703 

47.418 

Preprint  Local . 

137,256 

132,032 

ROP  National . 

464 

628 

Classified . 

38,422 

35,865 

GRAND  TOTAL... 

227,845 

215,943 

YEAR  TO  DATE... 

1,985,595 

1,937,107 

GRAND  FORKS, 

Herald-mS 

N.D. 

ROP  Local . 

28,591 

25,208 

Preprint  Local . 

82.014 

82,061 

ROP  National . 

543 

698 

Preprint  National . 

10,482 

10,976 

Classified . 

17,141 

16,379 

GRAND  TOTAL.. 

138,771 

135,322 

YEAR  TO  DATE.. 

1,250,523 

1,220,430 

GRAND  ISLAND, 

NEB. 

Independent-mS 


ROP  Local .  42,241  44,320 

Preprint  Local .  46,333  12,494  42,887  12,957 

ROP  National .  685  1,101 

Preprint  National .  1,118  1,052 

Classified .  14,918  17,191 


GRAND  TOTAL...  105,295  12,494  106,551  12,957 
YEAR  TO  DATE...  932,595  120,567  939,611  122,234 


GREENSBURG,  PA. 

Tribune-Review-m 


ROP  Local . 

30.172 

27,251 

Preprint  Local . 

33,560 

25,169 

30,730 

32,529 

ROP  National . 

485 

776 

Classified . 

34,777 

39,992 

Total . 

98,994 

25,169 

98,749 

32,529 

Tribune-Review-S 

ROP  Local . 

22,816 

32,281 

Preprint  Local . 

27,904 

39.090 

60,723 

42,237 

ROP  National . 

416 

1,296 

Preprint  National . 

19,890 

24,869 

Classified . 

16,786 

28,407 

Total . 

87.812 

39,090 

147,576 

42,237 

GRAND  TOTAL.. 

186,806 

64,259 

246,325 

74,766 

YEAR  TO  DATE.. 

1,792,080 

475,688  1,929,542 

472,423 

HUTCHINSON,  KAN. 


News-mS 

ROP  Local . 

26,414 

26,691 

Preprint  Local . 

16,448 

117,231 

10,822 

116,775 

ROP  National . 

792 

1,351 

Preprint  National . 

20,274 

16,948 

Classified . 

20,449 

18,477 

GRAND  TDTAL... 

84,377 

117,231 

74,289 

116,775 

YEAR  TO  DATE... 

783,093 

913,625 

666,754 

816,108 

JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 

ROP  Local.... 

72,750 

27,480  76,075 

31.076 

Preprint  Local . 

161,766 

185,631 

ROP  National . 

7,607 

6.287 

Preprint  National . 

21,156 

25,413 

Classified . .  . . . 

75,837 

70,338 

GRAND  TOTAL.. 

.  339,116 

27,480  363,744 

31,076 

YEAR  TO  DATE.. 

.  3,041.506 

346,728  2,831,938 

346,856 

*  Indicates  newspapers  reporting  figures  in  lines. 


1993 

1992 

FULL 

PART 

FULL  PART 

RUN 

RUN 

RUN  RUN 

LINCOLN, 

Journal  Star-meS 

NEB. 

ROP  Local..,. 

52,719 

57,133 

Preprint  Local . 

.  114,695 

110,837 

ROP  National . 

974 

1,463 

Preprint  National . 

12,734 

16,501 

Classified . 

36.626 

34,412 

GRAND  TOTAL.. 

.  217,748 

220,346 

YEAR  TO  DATE.. 

.  1,933,862 

1,831,368 

LOGANSPORT,  IND. 

Ptiaros-Tribune-eS 


ROP  Local..., 

16,887 

17,412 

Preprint  Local . 

39,980 

43,338 

ROP  National . 

28 

159 

Preprint  National . 

972 

1,112 

Classified... 

10,333 

8,931 

GRAND  TDTAL... 

68,200 

70,952 

YEAR  TO  DATE... 

682,127 

626,809 

LONG  BEACH,  CALIF. 

Press-Telegram-m 


ROP  Local .  46,526  18,004  47,898  26,086 

Preprint  Local .  67,266  50,799  66,850  67,743 

ROP  National .  6,490  1,467  5,895  1,233 

Preprint  National .  12,822  130  11,137 

Classified .  44,929  2,291  42,640  3,735 


GRAND  TOTAL...  178,033  72,691  174,420  98,797 

YEARTO  DATE...  1,401,376  631,886  1,521,138  689,506 


LOUISVILLE,  KY. 


Courler-Joumal-a/d 


ROP  Local . 

61,367 

27,249 

53,091 

18,701 

Preprint  Local . 

65,775 

64,770 

ROP  National . 

1,017 

1,234 

Preprint  National . 

223 

366 

Classified... 

26,595 

16,508 

21,384 

13,464 

Total . . 

.  88,979 

109,755 

75,709 

97,301 

Courler-Joumal-S 

ROP  Local . 

26  895 

144 

36,986 

494 

Preprint  Local . 

78,937 

77,143 

ROP  National . 

922 

634 

Preprint  National . 

13,427 

15,662 

Classified 

13,767 

15,345 

Total . 

41,584 

92,508 

52,965 

93,299 

GRAND  TOTAL.. 

.  130,563 

202,263 

128,674 

190,600 

YEARTO  DATE.. 

.  1,207,741 

1,984,259  1,325,777  1,578,083 

MANCHESTER,  N.H. 

Union  Leader-m 


ROP  Local . 

45,389 

44,089 

ROP  National . 

1,930 

1,449 

Classified.. 

30,004 

26,543 

Total . 

77,323 

72,081 

N.H.  Sunday  News-S 

ROP  Local . 

16,936 

19,666 

ROP  National . 

438 

292 

Classified.. 

17,417 

19,480 

Total . 

34,791 

39,438 

GRAND  TOTAL... 

112,114 

111,519 

YEARTO  DATE... 

1,193,649 

1,170,396 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 


ROP  Local .  83,689  92,356 

Preprint  Local .  120,060  196,080  139,866  207,405 

ROP  National .  1,048  722 

Preprint  National .  21,615  28,185 

Classified .  57,798  58,986 


GRAND  TOTAL...  284,210  196,080  320,115  207,405 
YEAR  TO  DATE...  2,521,218  1,571,376  2,560,858  1,365,282 


MUNCIE,  IND. 


Star-m 


ROP  Local . 

15,891 

16,469 

Preprint  Local . 

5,609 

5,514 

ROP  National . 

414 

185 

Preprint  National . 

149 

60 

Classified 

12,123 

12,129 

Total . 

...  34,186 

34,357 

1993 

1992 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Press-e 

ROP  Local . 

22,808 

24,054 

Preprint  Local . 

6,692 

8,327 

ROP  National . 

453 

185 

Preprint  National . 

149 

60 

Classified. 

13,658 

13,625 

Total . 

43,760 

46,251 

Star-S 

ROP  Local . 

5,706 

7,021 

Preprint  Local 

6,237 

6,150 

ROP  National . 

83 

20 

Preprint  National . 

684 

640 

Classified . 

3,888 

3.608 

Total . 

16,598 

17,439 

GRAND  TOTAL... 

94,544 

98,047 

YEAR  TO  DATE... 

1,032,994 

1,108,479 

NASHVILLE. 

TENN. 

Tennessean-m 

ROP  Local . 

45,412 

46,106 

Preprint  Local 

47,829 

44,709 

ROP  National . 

2,066 

2,192 

Preprint  National . 

124 

Classified 

36,537 

34,422 

Total . 

131,968 

127,429 

Banner-e 

ROP  Local . 

40,588 

42.306 

Preprint  Local . 

46,840 

44,289 

ROP  National . 

2,027 

2,148 

Preprint  National . 

124 

Classified 

27,924 

27,270 

Total . 

117,503 

116,013 

Tennessean-S 

ROP  Local . 

20,915 

28,620 

Preprint  Local . 

47,288 

43,130 

ROP  National . 

1,105 

1,499 

Preprint  National . 

12,984 

12,261 

Classified  . 

18,652 

22,313 

Total . 

100,944 

107,823 

GRAND  TOTAL.. 

350,415 

351,265 

YEAR  TO  DATE.. 

3,325,780 

3,034,712 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 

ROP  Local . 

39,447 

33,828 

Preprint  Local . 

41,151 

23,220 

44.892 

37,668 

ROP  National . 

501 

303 

Preprint  National . 

387 

Classified . 

13,804 

11,842 

GRAND  TOTAL.. 

94,903 

23,220 

91,252 

87,668 

YEAR  TO  DATE.. 

872,357 

214,785 

860,871 

245,745 

NORTH  BAY, 

ONTARIO 

Nugget-m 

ROP  Local . 

20,836 

21,251 

Preprint  Local . 

76,549 

74,303 

ROP  National . 

5,136 

3,590 

Preprint  National . 

6,515 

6.036 

Classified 

16,310 

15,801 

GRAND  TOTAL. 

.  125,346 

120,981 

YEAR  TO  DATE. 

.  2,147,821 

2,179,725 

NORTH  PLATTS,  NEB. 

Telegraph-mS 

ROP  Local . 

21,401 

25,499 

Preprint  Local . 

16,965 

15,530 

17,356 

27,927 

ROP  National . 

871 

1,221 

Preprint  National . 

2,480 

1,957 

130 

Classified . 

7,964 

8,778 

GRAND  TOTAL. 

..  49,681 

15,530 

54,811 

28,057 

YEAR  TO  DATE. 

..  484,110 

150,205 

588.464 

207,102 

OLYMPIA, 

WASH. 

Olympian-mS 

ROP  Local . 

..  46,565 

36.460 

Preprint  Local . 

..  149,997 

120,334 

ROP  National . 

1,844 

428 

Classified . 

...  33,206 

31,857 

GRAND  TOTAL 

..  231,612 

189,089 

YEAR  TO  DATE 

..  1,955,279 

1,752,635 

EditorfifPublisher  •  January  15,  1994 
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1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ONTARIO, 

ORE. 

Argus  Observer-eS 

ROP  Local . 

12,354 

11,613 

Preprint  Local . 

49,988 

45,408 

ROP  National . 

911 

1,655 

Classified. 

13,120 

10,656 

GRAND  TOTAL... 

76,373 

69,332 

YEAR  TO  DATE... 

632,171 

652,871 

OTTAWA,  ILL. 

Daily  Times-e 

ROP  Local . 

21,665 

22,570 

PreprinI  Local . 

45,022 

2,070 

46,056 

2,978 

ROPNalional . 

174 

279 

PreprinI  National . 

931 

214 

904 

Classified. 

5,752 

6,051 

GRAND  TOTAL... 

73,544 

2,070 

75,170 

3,882 

YEAR  TO  DATE... 

703,751 

23,889  685,499 

27,241 

PORTLAND, 

MAINE 

Press  Herald-m 

ROP  Local . 

31,930 

2,094 

31,813 

2,978 

Preprint  Local . 

28,835 

31,677 

ROPNalional . 

1,322 

847 

Preprint  National . 

108 

467 

Classified 

11,414 

10 

12,018 

22 

Total . 

73,609 

2,104 

76,822 

3,000 

Telegram-S 

ROP  Local . 

20,876 

15,476 

Preprint  Local . 

31,095 

30,185 

ROP  National . 

447 

561 

Preprint  National . 

6,434 

6,122 

Classified . 

18,866 

15,002 

Total . 

77,718 

67,346 

GRAND  TOTAL... 

151,327 

2,104 

144,168 

3,000 

YEAR  TO  DATE... 

1,446,445 

25,806  1,387,897 

37,714 

PROVIDENCE,  R.I. 

Journal  Bulletin-m 

ROP  Local . 

49,404 

16,201 

54,048 

11,614 

Preprint  Local . 

27,300 

121,948 

ROPNalional . 

3,842 

30 

3,121 

30 

PreprinI  National . 

5,537 

Classified 

27,433 

772 

25,040 

957 

Total . 

113,516 

138,951 

82,209 

12,601 

Joumal-S 

ROP  Local . 

32,604 

1,516 

31,766 

1,608 

PreprinI  Local . 

59,614 

102,716 

ROP  National . 

2,471 

2,444 

Preprint  National . 

15,762 

1,071 

Classified . 

10,925 

148 

11,242 

276 

Total . 

121,376 

105,451 

45,452 

1,884 

GRAND  TOTAL.. 

234,892 

244,402 

127,661 

14,485 

YEAR  TO  DATE.. 

1,972,712  1,724,116  1,478,776  1,057,289 

READING,  M 

EagleTTimes-e 

ROP  Local . 

43,836 

42,307 

PreprinI  Local . 

33,023 

39,915 

ROP  National . 

570 

599 

Preprint  National . 

360 

Classified . 

37,901 

34,474 

Total . 

.  115,330 

117,655 

Eagle-S 

ROP  Local . 

22,061 

28,496 

Preprint  Local . 

10,055 

45,680 

6,075 

54,990 

ROP  National . 

349 

562 

PreprinI  National . 

11,700 

16,290 

Classified . 

19,635 

20,739 

Total . 

63,800 

45,680 

72,162 

54,990 

GRAND  TOTAL. 

179,130 

45,680 

189,817 

54,990 

YEAR  TO  DATE. 

1,773,029 

444,815  2,055,679 

345,380 

RENO, 

NEV. 

Gazette-Journal-m 

ROP  Local . 

...  73,240 

75,484 

Preprint  Local . 

173,166 

165,478 

ROP  National . 

1,541 

2,058 

Preprint  National . 

12,600 

12,432 

Classified . 

53,795 

53,469 

GRAND  TOTAL 

..  314,342 

308,921 

YEAR  TO  DATE 

..  2,980,353 

2,866,102 

1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

RICHMOND,  VA. 


Tjmes-Dispatch-m 


ROP  Local . 

57,540 

10,045 

55,804 

11,091 

PreprinI  Local . 

40,668 

3,734 

35,277 

4,000 

ROPNalional . 

4,005 

34 

2,907 

180 

PreprinI  National . 

527 

585 

Classified . 

35,747 

31,874 

1,010 

Total . 

,  137,960 

14,340 

125,862 

16,866 

Times-Dlspatch-S 

ROP  Local . 

24,310 

26,257 

Preprint  Local . 

32,137 

2,535 

30,196 

2,001 

ROP  National . 

1,006 

1,246 

Preprint  National . 

11,005 

10,497 

Classified . 

18,176 

18,719 

Total . 

.  86,634 

2,535 

86,915 

2,001 

GRAND  TOTAL.. 

.  224,594 

16,875 

212,777 

18,867 

YEAR  TO  DATE.. 

.  2,031,513 

153,997 ! 

>,031,537 

195,560 

RIVERSIDE,  CALIF. 

Press-Enterprise-mS 


ROP  Local .  61,912  22,857  65,790  23,846 

Preprint  Local .  186,992  192,378 

ROP  National .  7,655  30  4,564  63 

PreprinI  National .  19,278  23,310 

Classified .  53,042  1,044  61,737  4,106 


GRAND  TOTAL...  328,879  23,931  347,779  28,015 

YEAR  TO  DATE...  2,827,959  254,239  3,338,6%  295,479 


SACRAMENTO,  CALIF. 


Bee-mS 


ROP  Local . 

85,811 

21,768 

91,313 

24,285 

Preprint  Local . 

164,507 

69,770 

156,560 

66,395 

ROPNalional . 

13,924 

14,979 

Preprint  National . 

21,840 

390 

33,575 

740 

Classified . 

173,914 

7,208 

188,205 

7,592 

GRAND  TOTAL... 

459,996 

99,136 

484,632 

99,012 

YEAR  TO  DATE... 

N/A 

ST.  LOUIS,  MO. 


Post-Dlspatch-m 


ROP  Local . 

64,036 

48,724 

63,906 

31,661 

Preprint  Local . 

84,532 

61,002 

ROPNalional . 

2,988 

5,426 

2,655 

3,367 

Preprint  National . 

513 

727 

Classified . 

45,058 

10,014 

40,286 

3,032 

Total . 

197,127 

64,164 

168,576 

38,060 

Post-Dispatch-S 

ROP  Local . 

32,461 

34,071 

Preprint  Local . 

56,690 

62,366 

ROPNalional . 

3,709 

5,092 

Preprint  National . 

14,204 

16,281 

Classified 

32,406 

38,857 

Total . 

.  139,470 

156,667 

GRAND  TOTAL.. 

.  336,597 

64,164 

325,243 

38,060 

YEAR  TO  DATE.. 

.  2,992,426 

434,484  2,730,768 

275,119 

SAN  BERNARDINO,  CALIF. 

Sun-mS 


ROP  Local 

46,700 

51,824 

PreprinI  Local . 

96.033 

82,416 

ROP  National . 

6,170 

3,793 

Preprint  National . 

6,519 

11,570 

Classified . 

55,260 

53,120 

GRAND  TOTAL.. 

210,682 

202,723 

YEAR  TO  DATE.. 

2,017,448 

1,993,224 

SAN  DIEGO,  CALIF. 

Union-Tribune-mS 

ROP  Local . 

,  135,283 

20,998  135,236 

19,183 

ROP  National . 

17,735 

482  15,672 

496 

Classified . 

89,801 

17,991  88,500 

3,881 

GRAND  TOTAL.. 

.  242,819 

39,471  239,408 

23,560 

YEAR  TO  DATE.. 

.  2,632,684 

366,948  2,743,832 

276,640 

SAN  FRANCISCO,  CALIF. 


Chronicle-m 

ROP  Local .  45,646  12,416  47,214  14,016 

PreprinI  Local .  70,440  65,894 

ROPNalional .  17,537  561  14,684  642 

PreprinI  National .  1,170  2,080 

Classified .  36,861  31,132 

Total .  171,654  12,977  161,004  14,658 


1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Examiner-e 

ROP  Local . 

43.662 

11,684 

43,534 

13,271 

Preprint  Local . 

70,440 

65,894 

ROPNalional . 

17,140 

561 

13,956 

642 

Preprint  National . 

1,170 

2,080 

Classified 

36,427 

30,716 

Total . 

168.839 

12,245 

156.180 

13,913 

Examiner/Chronicle-S 

ROP  Local . 

19,846 

2,219 

20,832 

3,214 

Preprint  Local . 

64,870 

57,326 

ROPNalional . 

12,189 

546 

12,012 

146 

PreprinI  National . 

23,270 

22,100 

19,416 

18,280 

Total . 

139,591 

2,765 

130,550 

3,360 

GRAND  TOTAL... 

480,084 

27,987 

447,734 

31,931 

YEAR  TO  DATE... 

4,748,254 

320,064 

4,518,649 

340,803 

SHELBYVILLE,  TENN. 

Times-Gazette-e 


ROP  Local . 

14,918 

15,859 

Preprint  Local . 

34,051 

26,558 

ROPNalional . 

227 

106 

Preprint  National . 

922 

914 

Classified . 

4,547 

4,067 

GRAND  TOTAL... 

54,665 

47,504 

YEAR  TO  DATE... 

N/A 

SITKA,  ALASKA 

Dally  Sentinel-e 

ROP  Local . 

4,524 

7,101 

ROPNalional . 

606 

922 

Classified . 

952 

998 

GRAND  TOTAL... 

6,082 

9,021 

YEAR  TO  DATE... 

72,888 

93,751 

SPOKANE, 

WASH. 

Spokesman-Review-m 
ROP  Local . 

43,263 

40,746 

Preprint  Local . 

12,945 

12,654 

ROPNalional . 

2,373 

2,977 

Preprint  National . 

129 

243 

Clarified . 

42.068 

36,398 

Total . 

100,778 

93,018 

Spokesman-Review-S 

ROP  Local . 

12,629 

20,604 

Preprint  Local . 

7,100 

7,411 

ROPNalional . 

862 

1,209 

Preprint  National . 

1,627 

2,384 

Classified . 

17,504 

18,300 

Total . 

39,722 

49,908 

GRAND  TOTAL... 

140,500 

142,926 

YEAR  TO  DATE... 

1,376,277 

1,360,093 

SYRACUSE,  N.Y. 


Post-Standard-m 


ROP  Local . 

32,447 

16,004 

31,424 

16,407 

Preprint  Local . 

63,470 

138,994 

ROP  National 

1,737 

2,803 

Preprint  National . 

265 

Classified . 

18,725 

15,188 

Total . 

116,379 

16,004 

188,674 

16,407 

Herald-Journal-e 

ROP  Local . 

32,755 

10,419 

31,813 

10,423 

Preprint  Local . 

67,569 

144,112 

ROPNalional . 

1,575 

2,677 

Preprint  National . 

265 

Classified. . 

17,533 

14,594 

Total . . 

119,432 

10,419 

193,461 

10,423 

Herald  American-S 

ROP  Local . 

16,386 

319 

22,932 

784 

PreprinI  Local 

144,346 

121,295 

ROPNalional . 

1,004 

1,090 

PreprinI  National . 

15,559 

17,133 

Classified.... 

12,404 

15,051 

Total . 

.  189,699 

319 

177,501 

784 

GRAND  TOTAL.. 

.  425,510 

26,742 

559,636 

27,614 

YEAR  TO  DATE.. 

.  4,155,010  3 

,203,376  4,210,485 

230,001 

TACOMA,  WASH. 

Morning  News  Tribune-m 


ROP  Local .  65,172  5,369  65,830  1,702 

PreprinI  Local .  109,336  17,392  100,091  19,402 

ROPNalional .  5,564  8,970  257 

Preprint  National .  30,761  119  22,719  90 

Classified .  41,461  2,527  46,729  1,268 


GRAND  TOTAL...  252,294  25,407  244,339  22,719 

YEAR  TO  DATE...  2,149,181  184,042  2,100,948  292,136 


*  Indicates  newspapers  reporting  figures  in  lines. 
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CmSTORY 


IT’S  THE  FASTEST  GROWING  ENTERTAINMENT 
PACKAGE  IN  THE  INDUSTRY. 


In  the  last  18  months  more  than  70  newspapers  have  found  a  new  way  to 
improve  their  numbers.  It’s  CoverSTORY. 

The  dynamic  design  and  fresh  original  reporting  bring  new  excitement  to 
any  paper.  It’s  available  in  both  tabloid  and  broadsheet  formats. 

And  we  help  you  set  it  up  and  sell  it.  We  furnish  pre-packaged  advertising 
for  you  to  use  in  other  media.  We  have  sales  kits  and  sales  guides.  And, 
we  come  to  you  for  on-site  training  of  your  sales  staff. 

CoverSTORY  is  growing  fast  because  CoverSTORY  works.  Find  out  how 
easy  it  is  to  put  it  to  work  for  you. 


No  Postage 
Necessary 
If  Mailed 
In  The 

United  States 


BUSINESS  REPLY  MAIL 

FIRST  CLASS  PERMIT  NO.  205  DES  PLAINES.  IL 
POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

CoverSTORY 

3150  S.  River  Rd.,  Ste  21 
Des  Plaines,  IL  60019-8759 


illiilliiilliiiiiillliliiliililiiilililililiiililil 


Entertainment  has  passed  sports,  becoming  the  second  best 
read  section  in  the  newspaper.  (Source:  Simmons  Market 
Research)  And  CoverSTORY  is  full  of  original  reporting,  not 
just  stale  wire  service  pick-ups.  Exciting  reading. 


Of  course  they  do.  Advertisers  like  to  be  where  the 
readers  are.  CoverSTORY  brings  in  new  first  time 
advertisers.  Nice. 


Every  salesperson  longs  for  a  hot,  new  product  to  sell. 
CoverSTORY  gets  them  in  to  see  some  advertisers  who 
haven’t  wanted  to  talk  to  them  in  ages.  That’s  hot. 


Why  not?  Revenues  are  up.  Profits  are  up.  Hey,  that’s  not 
just  beans  they’re  counting. 


CoverSTORY 

3150  Des  Plaines  Ave.,  Suite  21 
Des  Plaines,  Illinois  60018 

Phone:  1.800.21STORY 
L  that's  1800.217.8679 


The  more  you  know,  the  more  you’ll  find  to  love.  So  please, 
fill  out  the  card  below.  Then  mail  it  in.  Or  fax  it  in.  Or  skip  all 
that  and  just  call  Paul  A.  Camp,  Publisher.  We’re  eager  to  tell 
you  all  about  it. 


“We  looked  at  several  publications  on  the  market. 
CoverSTORY  seemed  to  be  the  best  produced  in 
graphics  and  content  and  its  price  was  more 
competitive  with  the  others.  We’re  trying  to  provide 
non-traditional  news  to  non-traditional  readers.” 


Mlchaei  R.  HoiitgoiiMry,  Editor 
The  Telegraph, 

Alton,  Illinois 


“Advertisers  like  it  and  readers  seem  to  love  it.  It’s 
really  performing:  Since  we  replaced  our  old  TMC  with 
CoverSTORY,  that  part  of  our  operation  has  gone  up 
254%  over  last  year  in  terms  of  revenue.” 


Keith  Blevins,  Publisher 
The  Dally  ClOzen-llews, 
Dalton,  Georgia 


^  “V\fe  have  doubled  our  advertising  business  in  the 
past  year,  and  I  feel  that  is  related  to  the  quality  of 
CoverSTORY.  The  entertainment  coverage  is  something 
that  is  appealing  to  both  readers  and  advertisers.” 


Ed  Moss,  Publisher 
The  Evening  Sun, 
Hanover,  Pennsylvania 


Phone:  1.800.21STORY 
that’s  1.800.217.8679 


CoverSTORY 

3150  Des  Plaines  Ave.,  Suite  21 
Des  Plaines,  Illinois  60018 


i 


1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

TOUDO,  OHIO 


Blade-m 

ROP  Local .  46,503  6,157  40,872  5,339 

Preprint  Local .  57,015  54,432 

ROP  National .  1,899  601  1,468  448 

Preprint  National .  882  1,134 

Classified .  16,238  432  15,575  362 

Total .  122,537  7,190  113,481  6,149 

Blade-S 

ROP  Local .  19,528  25,755 

PreprinI  Local .  96,642  80,136 

ROPNalional .  1,026  1,416 

Preprint  National .  19,026  22,932 

Classified .  11,285  13,779 

Total .  147,507  144,018 


GRAND  TOTAL...  270,044  7,190  257,499  6,149 
YEAR  TO  DATE...  1 ,931 ,380  63,224  1 ,766,209  68,840 

TOPEKA,  KAN. 

CapItal-Journal-m 


ROP  Local .  56,807  58,395 

Preprint  Local .  25.433  82,006  35,902  83,343 

ROP  National .  693  754 

Preprint  National .  154  8,835  392  12,544 

Classilied .  28,905  26,934 


GRAND  TOTAL...  111,992  90,841  122,377  95,887 

YEAR  TO  DATE...  1,081,929  775,819  1,127,419  708,261 

TULSA,  OKLA. 


World-m 

ROP  Local .  44,336  5,713  43.299  2.197 

Preprint  Local .  7.401  1.566  5.444  2.040 

ROPNalional .  769  755 

PreprinI  National .  119  213  94 

Classified .  34.393  30.440 

Total .  87.018  7.279  80.151  4.331 

World-S 

ROP  Local .  22.972  30.651 

Preprint  Local .  9.651  10.506 

ROPNalional .  1.272  1.403 

Preprint  National .  2.824  3.524 

Classified .  19.791  23.432 

Total .  56.510  69.516 


GRAND  TOTAL...  143,528  7,279  149,667  4.331 

YEAR  TO  DATE...  1.451.360  53,272  1.362,410  34,742 


WASHINOTON,  PA. 

Observer-Repor1er-m 


ROP  Local . 

20,025 

23,719 

PreprinlLocal . 

39.312 

38.700 

ROP  National . 

319 

1,660 

PreprinI  National . 

516 

Classifier) . 

27,894 

27,915 

Total . 

87,550 

92,510 

Observer-Reporter-S 

ROP  Local . 

5,711 

11,082 

PreprinlLocal . 

33,768 

49,536 

ROPNalional . 

41 

571 

PreprinI  National . 

2,772 

24,123 

Classified . 

9,702 

12,012 

Total . 

51,994 

97,324 

GRAND  TOTAL... 

139,544 

189,834 

YEAR  TO  DATE... 

1,400,637 

1,479,825 

WICHITA  FALLS, 

TEXAS 

Times  Record  News-mS* 

ROP  Local . 

43,674 

41,912 

ROPNalional . 

942 

706 

Classilied . 

32,295 

28,942 

GRAND  TOTAL... 

76,911 

71,560 

YEAR  TO  DATE... 

N/A 

Note:  Figures  given  In  modular  agate  lines. 


WINDSOR,  ONTARIO 


Star-e* 

ROP  Local .  619.389  567.062 

PreprinlLocal .  1.270.950  1.173.515 

ROPNalional .  203.021  177.414 

PreprinI  National .  161.030  130,595 

Classilied .  296,868  310,237 


GRAND  TOTAL ...  2,551 ,258  2,358,823 

YEAR  TO  DATE...  21 .878,695  20,527,852 

Note:  Figures  given  In  modular  agate  lines. 


♦  Indicates  newspapers  reporting  figures  in  lines. 


1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

WINSTON-SAUM,  N.C. 


Journal-m 

ROP  Local .  52,962  10,928  54,428  9,033 

PreprinlLocal .  21,361  43,148  20.330  39,162 

ROP  National .  2.534  2,451 

PreprinI  National .  176  336  1,320  604 

Classilied .  43,774  39,018 

Total .  120,807  54,412  117,547  48,799 

Journal-S 

ROP  Local .  15,896  2,052  18,677  1,963 

PreprinlLocal  10.887  30,918  14.689  29.204 

ROPNalional  1.084  929 

Preprint  National .  12,584  11,816 

Classilied .  16,986  17,943 

Total .  57,437  32,970  64,054  31,167 


GRAND  TOTAL...  178,244  87,382  181,601  79,966 

YEAR  TO  DATE...  1,711,307  716,830  1,735,467  660,473 

YAKIMA,  WASH. 

Herald-Republic-m 

ROP  Local .  31,839  37,739 

ROPNalional .  2,229  1,018 

Classilied .  46,709  42,970 

GRAND  TOTAL...  80,777  81,727 

YEAR  TO  DATE...  872,988  852,809 


Ad  spending  up 
in  newspapers 

THE  NEWSPAPER  ASSOCIATION 
of  America  reported  that  preliminary 
estimates  indicate  that  newspaper  ad¬ 
vertising  expenditures  totaled  $7.6  bil¬ 
lion  in  third  quarter  1993,  an  2.9%  in¬ 
crease  from  third  quarter  1992. 

Retail  ad  spending  rose  5%,  to  $4.04 
billion,  and  classified  expenditures  to¬ 
taled  $2.7  billion,  a  2.7%  jump.  Howev¬ 
er,  national  ad  spending  dropped  5.7% 
from  third  quarter  1992,  to  $861  mil¬ 
lion. 

In  the  first  nine  months  of  1993,  ad¬ 
vertising  expenditures  were  estimated 
at  $22.5  billion,  an  increase  of  3.2% 
from  the  same  period  in  1992. 

Total  retail  ad  spending  was  $11.8  bil¬ 
lion,  up  4.4%  from  the  first  nine 
months  of  1992.  Classified  was  up  3.6% 
to  $7.8  billion,  while  national  advertis¬ 
ing  was  down  2.5%,  to  $2.8  billion. 

Inland,  state  groups 
host  conference 

THE  INLAND  PRESS  Association  and 
three  state  press  groups  are  co-sponsor¬ 
ing  a  conference  for  weekly  publishers 
right  before  Inland’s  annual  winter  Key 
Executives  Conference. 

The  Nebraska,  Louisiana  and  Florida 
press  associations  are  joining  Inland  in 
hosting  the  conference,  which  an  In¬ 
land  spokesman  said  will  focus  on 
“hard-hitting,  practical .  .  .  tactics  that 
make  the  difference  between  marginal 


operation  and  success  in  weekly  news¬ 
paper  publishing.” 

The  session  will  be  Feb.  24-26  at  the 
Ramada  Hotel  Resort  in  West  Palm 
Beach,  Fla. 

Staffs  combined 

SOUTH  CAROLINA-BASED  Multi- 
media  Inc.’s  morning  Greenville  (S.C.) 
News  and  evening  Greenville  Piedmont 
have  combined  their  news  staffs  to 
eliminate  duplication  and  expand  cov¬ 
erage. 

The  merger  reduced  total  editorial 
staffing  by  four,  mostly  by  attrition,  to 
119,  publisher  Steven  Brandt  said. 

“We  were  sending  two  people  to  the 
city  council,  two  people  to  the  county 
council,  two  people  to  the  police  de¬ 
partment,”  Brandt  said.  “The  point  is  to 
eliminate  duplication  of  local  coverage 
in  order  to  use  the  people  available  in 
other  areas.” 

The  company  plans  improved  local 
coverage  of  the  environment,  sports, 
youth  and  the  arts. 

Formerly,  each  paper  had  reporters, 
copy  editors  and  news  managers,  but 
photo  operations  were  combined. 

The  unified  newsroom  began  Jan.  3, 
publishing  five  editions  daily,  four  of  the 
93,000-circulation  News  and  one  of  the 
25,000-circulation  Piedmont. 

Best  Read  Guide 
expands  in  Florida 

THE  SOUTH  FLORIDA  Newspaper 
Network  has  joined  the  Best  Read 
Guide  network  of  vacation  magazines. 

The  SFNN  purchased  the  Miami, 
Fort  Lauderdale,  West  Palm  Beach  and 
Florida  Keys  territories,  expanding  the 
network  into  South  Florida  and  bring¬ 
ing  the  total  number  of  Best  Read 
Guide  editions  to  27.  Their  combined 
circulation  is  about  20  million. 

JFK  fellowships 

HARVARD  UNIVERSITY’S  JOHN  F. 
Kennedy  School  of  Government  said  it 
will  give  three  fellowships  this  year  to 
help  working  journalists  learn  about 
public  policy  issues. 

Two  William  A.  Starr  Fellowships 
will  go  to  journalists  early  in  their  ca¬ 
reers  and  one  William  S.  Wasserman  Jr. 
Fellowship  will  go  to  a  community 
newspaper  journalist  who  is  black.  Lati¬ 
no  or  Indian. 
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Fla*  weekly  papers 
square  off  about 
advertising  rates 


by  Dorothy  Qiobbe 

THE  CALOOSAHATCHEE  Beacon, 
a  20,000'Circulation  weekly  in  North 
Fort  Myers,  Fla.,  filed  a  complaint  last 
month  with  the  Lee  County  Sheriff’s 
office,  alleging  that  a  group  of  shopper 
newspapers  is  violating  the  state  an¬ 
titrust  law. 

The  complaint  alleges  that  Breeze 
Corp.  is  operating  in  violation  of  Flori¬ 
da  Statute  540.01,  which  prohibits  un¬ 
fair  discrimination  and  competition  in 
business,  by  illegally  setting  advertising 
rates  “with  the  purpose  of  destroying 
the  business  of  a  competitor.” 

The  Beacon’s  complaint  contends 
that  Breeze  is  selling  advertising  space 
in  a  targeted,  zoned  edition  of  its 
countywide  Lee  County  Shopper  at 
rates  below  the  cost  of  production. 

Because  of  profits  generated  by 
higher  ad  rates  in  the  countywide 


Shopper,  the  complaint  says.  Breeze  is 
able  to  undercut  other  small  news¬ 
papers  in  the  area,  effectively  destroy¬ 
ing  any  opportunity  for  competition  in 
the  zoned  market  areas. 

The  Shopper  is  a  free  105,000-circu¬ 
lation  weekly. 

In  July,  Breeze  began  publishing  a 
special  monthly  supplement  —  the 
North  Fort  Myers  zoned  edition  of  the 
Shopper,  with  a  circulation  of  13,600. 

In  December,  the  company  an¬ 
nounced  that  the  zoned  edition  would 
expand  to  twice  a  month. 

The  open  rate  per  column  inch  in 


the  zoned  edition  is  $1.87,  compared  to 
the  Shopper’s  rate  of  $15.15.  The  Bea¬ 
con’s  rate  is  $8. 

“The  regular  Lee  County  Shopper’s 
rates  are  up  around  normal,”  said  Anne 
Liedtke,  publisher  of  the  Beacon,  “but 
in  the  North  Fort  Myers  zoned  edition 
of  the  Shopper,  the  rates  have  been 
dropped  to  where  they’re  just  incredi¬ 
bly  low.” 

The  Beacon’s  complaint  charges  that 
the  $1.87-per-column-inch  advertising 
rate  in  the  zoned  edition  not  only  is 
below  its  cost  of  production  but  also  is 
below  the  average  rate  per  column 
inch  in  Florida. 

According  to  the  Florida  Advertis¬ 
ing  Publishers  Association  Member¬ 
ship  Directory,  the  average  per  column 
inch  rate  for  a  weekly  is  $9. 

Chuck  Liedtke,  chief  operating  offi¬ 
cer  at  Caloosahatchee  Beacon  Corp., 
said,  “Basically,  they’re  out  there  selling 


advertising  for  $1.87  a  column  inch, 
but  it  costs  more  than  that  to  produce 
it,  with  press  time,  production  time, 
etc.  They’re  saying  that  because  it’s  an 
insert,  they  don’t  have  to  consider  any 
of  those  costs.” 

Breeze  responded  that  as  an  insert 
to  the  Shopper,  the  zoned  edition  has 
no  distribution  costs,  only  the  margin¬ 
al  cost  of  inserting  it  for  delivery. 

Breeze  also  has  denied  that  the 
zoned  edition’s  ad  rates  are  lower  than 
the  Shopper’s  ad  rates. 

Because  the  circulation  of  the  Shop¬ 
per  is  greater  than  the  circulation  of 


the  zoned  edition  on  a  cost-per-thou- 
sand  basis,  the  company  said,  the 
zoned  edition’s  ad  rates  per  column 
inch  actually  are  more  expensive  than 
the  Shopper’s. 

Bob  Nutting,  a  Breeze  spokesman, 
said,  “The  key  issue  is  that  our  cost- 
per-thousand  basis  for  the  zoned  edi¬ 
tion  in  North  Fort  Myers  is  higher 
than  our  cost-per-thousand  for  the  full 
run  of  the  Lee  County  Shopper,  and  I 
think  we  are  typical  in  charging  a  pre¬ 
mium  for  the  smaller,  targeted  piece.” 

Nutting  added  that  the  Beacon  did 
not  exist,  “nor  did  the  Breeze  Corpora¬ 
tion  have  any  knowledge  of  its  cre¬ 
ation”  at  the  time  ad  rates  were  deter¬ 
mined  for  the  zoned  edition. 

The  Beacon  began  publication  Nov. 
3,  four  months  after  the  North  Fort 
Myers  zoned  edition  first  was  pub¬ 
lished. 

“I  can  state  unequivocally  that  the 
Breeze  Corporation  has  not  committed 
any  pricing  violation  or  any  violation 
of  the  law,  and  that  [the  Beacon’s] 
complaint  is  completely  without  foun¬ 
dation,”  said  Gordon  Copeland,  coun¬ 
sel  for  Breeze. 

Ad  group  opposes 
tighter  limits  on 
tobacco  advertising 

AMID  INCREASED  OPPOSITION  to 
tobacco-product  advertising,  the  Amer¬ 
ican  Association  of  Advertising  Agen¬ 
cies  announced  its  opposition  to  a  bill 
that  would  impose  even  tighter  condi¬ 
tions  on  such  advertising. 

The  bill,  introduced  by  Rep.  Henry 
Waxman  (D-Calif.),  proposes  expand¬ 
ing  the  number  and  size  of  warnings  in 
tobacco  ads  to  no  less  than  25?'o  of  the 
total  ad,  with  placement  at  the  top  of 
the  ad. 

The  legislation  specifies  the  color  of 
the  lettering  to  be  used  on  tobacco- 
product  packaging  and  advertising. 

Additionally,  the  proposed  legislation 
would  ban  tobacco-product  advertising 
in  sports  arenas  and  prohibit  tobacco- 
product  trademark  sponsorship  of  ath¬ 
letic,  musical,  artistic  and  other  events 
unless  the  government  disseminates 
health  information  at  the  same  event  in 
equal  proportion  to  the  advertising 
messages  of  the  sponsor. 


“1  can  state  unequivocally  that  the  Breeze 
Corporation  has  not  committed  any  pricing 
violation  or  any  violation  of  the  law  .  .  .  .  ” 
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Holocaust  museum  ad 
causes  controversy 
for  student  paper 

Ad  saying  Holocaust  museum  lacks  proof  runs 
across  from  ad  for  the  movie  Schindler's  List 

by  Dorothy  Qiobbe 


STUDENTS  FLIPPING  THROUGH 
the  Justice,  a  4,000'Circulation  weekly 
distributed  at  Brandeis  University  in 
Waltham,  Mass.,  might  have  thought 
they  were  hallucinating. 

In  the  Dec.  7  issue,  diagonally  across 
from  an  ad  for  the  movie  Schindler’s 
List,  which  deals  with  the  treatment  of 
Polish  Jews  during  World  War  II,  an¬ 
other  ad  said  the  U.S.  Holocaust 
Memorial  Museum  in  Washington 
“displays  no  proof  anywhere  of  homici¬ 
dal  gassing  chambers  and  no  proof  that 
even  one  individual  was  gassed  at  any 
camp  liberated  by  Allied  armies.” 

The  ad,  created  and  paid  for  by  the 
Committee  for  Open  Debate  on  the 
Holocaust,  is  typical  of  revisionist  the¬ 
ory,  which  supports  variations  on  a  ba¬ 
sic  theme  of  Holocaust  denial.  The 
CODH  is  Bradley  Smith,  who  works 
out  of  his  home  in  Visalia,  Calif. 

Smith’s  ads  also  have  appeared  in 
newspapers  at  the  University  of  Michi¬ 
gan  and  Cornell,  Georgetown  and 
Duke  universities. 

Perhaps  in  anticipation  of  the  storm 
of  controversy  that  would  come  with 
publication.  Smith  lashed  out  in  the 
ad  against  “academic  bureaucrats,  ca¬ 
reer-driven  professors”  and  “fiihrers  of 
conformity”  who  would  seek  to  silence 
him. 

“I  published  that  ad  because  I  be¬ 
lieve  at  its  heart,  the  Holocaust  muse¬ 
um  is  a  fraud,”  Smith  said. 

Howard  Jeruchimowitz,  senior  editor 
and  editorial  board  member,  said,  “In 
my  four  years  here  at  the  Justice,  this  is 
probably  the  most  troubling  thing 
we’ve  ever  had  to  deal  with.” 

Publication  of  the  ad  sparked  a  large 
demonstration  on  the  predominantly 
Jewish  campus,  and  on  the  day  of  pub¬ 
lication,  about  half  of  the  papers  were 
stolen  from  distribution  sites.  The 
copies  later  were  replaced,  and  the  dis¬ 
tribution  sites  were  monitored  by  cam¬ 
pus  security. 
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;  ISRAEL  SUMMER 
I  TRAVEL  GRANTS 
NOW  AVAIUBLE  FOR] 
SUMMER  '94 


fon  uNoeKSHAOUAres  (first- 
YIARS,  SOFHOMOReSANO 
JUNIORS)  VWJHINS  TO  RURSUF 
ACADCMIC  PROGRAMS  INISRAiL 
DURING  SUMMER  '94. 

A  WARDFD  ON  TUF  BASIS  OF  NFFD 

MAXIMUM  GRANT 

$1,000  P$R  AI>PUCANl 
CONIACI  OOA  Gl.AD$TONf 
AT  HllLEL  lY  MARCH  23 


736-3580 


The  controversial  ad  is  at  the  lower 
right,  diagonal  from  the  movie  ad. 


No  one  has  claimed  responsibility 
for  taking  the  papers,  and  campus  se¬ 
curity  is  investigating  the  thefts. 

Because  the  Justice  editorial  board 
was  aware  of  the  controversy  the  ad 
would  cause  as  well  as  the  strong  feel¬ 


Holocaust  museum.  The  meetings, 
Jeruchimowitz  said,  were  “heated, 
emotional  and  tough  for  everyone” 
though  consistently,  a  “substantial  ma¬ 
jority”  favored  publishing  the  ad. 

While  it’s  against  board  policy  to 
discuss  proceedings,  Jeruchimowitz 
said  “every  option  was  considered,” 
from  running  the  ad  as  is  to  rejecting  it 
to  including  an  editorial  or  disclaimer 
that  condemned  the  ad’s  message. 

“The  arguments  against  running  the 
ad  were  very  similar  to  those  in  the 
general  public:  That  the  ad  is  full  of 
lies,  that  it  is  demeaning  and  offensive 
to  Jewish  people  and  to  humankind  in 
general,”  Jeruchimowitz  said. 

The  First  Amendment,  however, 
was  never  discussed  as  justification  for 
running  the  ad. 

“This  is  not,  nor  will  it  ever  be,  a 
First  Amendment  issue,”  Jeruchimowitz 
said.  “The  paper  has  the  right  to  reject 
ads.  It  might  be  a  free-speech  issue  for 
Bradley  Smith,  but  not  for  us.” 

Letters  to  the  paper  from  alumni 
and  faculty  were  both  supportive  and 
critical.  Some  suggested  that  the  Jus¬ 
tice  was  allowing  itself  to  be  used  as  a 
platform  for  “hate  propaganda.”  Others 
said  that  while  raising  the  issue  of  anti- 
Semitism  is  constructive,  publishing 
the  ad  was  irresponsible. 

Jeruchimowitz  said  the  Justice  plans 
extensive  coverage  of  neo-Nazis  in  the 
future,  but  for  the  short  term,  the  ad 
may  have  helped  to  stir  up  the  Bran¬ 
deis  community,  acting  as  a  form  of 
shock  therapy. 

“By  printing  the  ad,  I  think  the  Jew¬ 
ish  community,  if  they  haven’t  neces¬ 
sarily  come  together,  have  awakened 
and  have  started  to  go  after  Bradley 
Smith  in  a  more  organized  fashion,”  he 
said.  “Other  groups  have  been  afraid  to 
deal  with  this  guy  and  think  he  will 
just  go  away.  We’ve  got  to  start  dealing 


Howard  Jeruchimowitz,  senior  editor  and  editorial 
board  member,  said,  “In  my  four  years  here  at  the 
Justice,  this  is  probably  the  most  troubling  thing 
weVe  ever  had  to  deal  with.” 


ings  of  the  Brandeis  community,  the 
decision  to  publish  the  ad  was  not 
made  easily. 

The  board,  composed  of  17  associate 
and  section  editors,  held  a  series  of 
meetings  and  emergency  sessions  be¬ 
fore  eventually  voting  to  publish  the  ad 
and  donate  the  $130  in  revenue  to  the 


with  him  and  that  includes  recognizing 
that  his  ads  are  out  there.” 

The  message  of  the  ad  is  even  more 
disturbing  in  light  of  recent  polls  show¬ 
ing  rising  anti-Semitism  in  the  United 
States  and  a  growing  neo-Nazi  move- 

(See  Brandeis  on  page  45) 
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dents  and  the  administration  worried 
some  editors. 

“It  was  really  hard  for  Terry,”  DeWall 
said.  “Some  people  were  saying  that  he 
might  let  his  feelings  get  in  the  way  or 
that  the  readers  might  think  that.  He 
wanted  to  do  that  story  so  badly.” 

And  that  was  why  he  eventually  was 
given  a  share  of  the  assignment. 

“It  was  never  a  question  of  his  in¬ 
tegrity,”  said  Brad  Hahn,  metro  editor 
of  the  Daily  Iowan.  “We  assigned  an¬ 
other  reporter  to  the  story  because  he 
had  become  a  player  in  it.  He  was  run¬ 
ning  back  and  forth  trying  to  bring 
people  together. 

“He  and  I  talked  about  it.  It  had 
nothing  to  do  with  race.  We  didn’t 
want  to  take  him  off  the  story  because 
we  knew  what  it  meant  to  him.” 

How  black  students 
saw  Collins 

Denise  Pate,  a  22-year-old  black  stu¬ 
dent  from  Des  Moines  who  is  a  psychol¬ 
ogy  major,  said  other  black  students 
sympathized  with  Collins  but  expected 
him  to  support  their  point  of  view. 

“We  had  asked  that  Terry  cover  the 
meetings,”  she  said.  “And  he  was  fair. 
But  this  is  the  kind  of  thing  he  came  to 
school  to  learn  about.  He  has  to  ask 
himself  who  he  is.  A  black  man  or  a  re¬ 
porter  who  is  black.” 

Venise  Berry,  a  black  assistant  profes¬ 
sor  of  journalism  and  mass  communica¬ 
tions,  said  minority  reporters  are  judged 
by  a  double  standard. 

“Minority  reporters  are  brought  into 
a  news  organization  for  their  point  of 
view,”  she  said.  “But  when  they  bring 
their  point  of  view  into  play,  they  are 
considered  too  biased  or  too  sensitive.” 

Collins  looks  at  himself 

Collins  has  spent  the  past  few  tumul¬ 
tuous  weeks  working  out  the  role  that 
he  has  staked  out  for  himself  as  a  jour¬ 
nalist  and  a  black  man. 

He  said  he  tried  to  get  the  Daily 
Iowan  editors  to  smooth  out  the  hard 
edges  of  their  coverage. 

“Once  when  Tricia  wrote  a  story 
about  a  rally  where  a  guy  said  some¬ 
thing  like  ‘you’re  picking  the  wrong  nig¬ 
ger  to  fuck  with’  and  1  asked  her  not  to 
run  it,”  Collins  said.  “I  explained  that 
he  was  just  someone  who  simply  was 
getting  his  15  minutes  in  the  spotlight. 
He  was  venting  his  rage. 

“I  explained  that  we  are  not  niggers. 
I  am  not  a  nigger.  But  it  stayed  in.” 
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Hahn,  who  attended  the  rally,  said 
the  quote  remained  in  the  story  because 
it  typified  the  tone  of  the  demonstra¬ 
tion. 

“It  wasn’t  a  revolution,  it  was  peace¬ 
ful,  but  it  reflected  what  the  people 
there  were  feeling,”  he  said. 

DeWall  said  Collins  helped  her  see 
things  about  the  controversy  that  she 
would  never  have  noticed. 

“I  was  glad  he  was  with  me  to  explain 
certain  things,”  she  said.  “I  didn’t  want 
to  make  the  situation  any  worse  than  it 
was.” 

Collins  also  became  more  introspec¬ 
tive  about  his  role  as  a  journalist. 

“I  see  myself  as  an  African-American 
who  is  going  to  become  a  journalist.  I 
am  also  an  African-American  student.  I 
am  secure  about  who  I  am.  With  my 
race.  With  myself. 

“I  thought  about  quitting  the  Dl, 
then  I  realized  I  had  to  stay  because  it 
was  the  place  I  could  do  the  most  good. 

“The  coalition  saw  the  DI  as  a  bunch 
of  conservative  right-wingers,  which 
was  clearly  the  opposite  of  what  they 
were.  They  are  a  very  open-minded 
group. 

“And  the  people  from  the  DI  only 
knew  the  coalition  from  the  telephone 
as  a  bunch  of  radicals,  which  wasn’t  the 
case.  We  needed  to  put  faces  to  the  let¬ 
ters  and  calls.  They  had  to  see  each 
other.  To  meet  each  other.  That  was  the 
only  way  they  could  sort  things  out.” 

Collins,  working  with  Casey,  ar¬ 
ranged  a  meeting  that  included  the  top 
editors  of  the  paper  and  the  leaders  of 
the  black  student  coalition. 

The  three-hour  meeting  at  the 
African  American  Cultural  Center  pro¬ 
duced  an  agreement  to  publish  a  special 
pullout  section  celebrating  Black  Histo¬ 
ry  Month. 

Collins  followed  up  the  meeting  by 
writing  a  personal,  front-page  plea  in 
NURU  to  explain  why  the  Daily  Iowan 
ran  the  cartoon. 

In  that  column,  he  chastised  the 
Black  Student  Union  and  black  frater¬ 
nal  organizations  for  not  providing 
enough  leadership  to  the  black  student 
body  during  the  height  of  the  contro¬ 
versy. 

“Maya  Gavin,  the  president  of  the 
BSU,  told  me  1  was  being  unfair,  but  I 
had  to  write  what  I  thought  was  the 
truth,”  Collins  said. 

The  future 

Collins  said  he  confided  only  in  a  few 
close  friends  about  the  inner  turmoil  he 
experienced. 

“I  was  torn  up  inside,”  he  said.  “The 


caricature  made  me  distraught.  I  keep 
thinking  what  would  have  happened  if 
I  had  seen  it  before  it  went  in.  Maybe 
the  paper  would  have  used  something 
else.” 

He  said  his  mother,  Julia,  a  manager 
at  the  Anmixter  Center,  a  firm  that 
helps  mentally  handicapped  people, 
had  prepared  him  for  his  life  in  journal¬ 
ism. 

“I  called  her  and  she  told  me  that 
this  is  the  beginning  of  what  I  am  going 
to  be  facing  for  the  rest  of  my  life,”  he 
said.  “She  said  many  of  the  things  I  do 
will  be  questioned. 

“She  has  worked  in  an  environment 
where  she  was  the  only  black.  She  said 
stuff  like  this  happens.  Where  you  get 
caught  in  the  middle.” 

Collins  plans  on  retaining  his  role  in 
the  middle. 

“I  love  working  at  the  Daily  Iowan," 
he  said.  “They’ve  been  very  supportive. 
They’re  good  people.” 


MARKING  ITS  SECOND  anniversary, 
the  Student  Press  Law  Center’s  Attor¬ 
ney  Referral  Network  has  grown  to  in¬ 
clude  more  than  111  legal  professionals 
in  35  states  and  the  District  of  Colum¬ 
bia,  who  have  agreed  to  represent  stu¬ 
dents  at  no  charge  in  at  least  40  states. 

The  SPLC  is  looking  for  lawyers  in 
Alaska,  Arkansas,  Idaho,  Iowa,  Mon¬ 
tana,  Nebraska,  New  Hampshire,  North 
Carolina,  Oklahoma,  Rhode  Island, 
South  Dakota,  Vermont,  Virginia,  West 
Virginia  and  Wyoming.  However,  it  wel¬ 
comes  counsel  from  any  state  because 
in  some  states,  only  one  or  two  lawyers 
have  volunteered  and  time  and  distance 
constraints  can  require  refusal  of  a  re¬ 
ferral. 


FORT  LAUDERDALE  Sun-Sentinel 
Co.  has  published  Marlins  Mania,  a  pa¬ 
perback  book  that  details  the  first  sea¬ 
son  of  the  major  league  baseball  expan¬ 
sion  team. 

The  book  was  written  by  sportswriter 
Gordon  Edes  and  includes  profiles  of 
Florida  Marlins  players,  color  pho¬ 
tographs,  and  team  and  individual  sta¬ 
tistics. 


Student  press 
legal  network 
keeps  growing 


Marlins  Mania 
sweeps  Florida 
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Ingersoll 

Continued  from  page  15 

Agreeing  with  Irish  Press  PLC,  the 
court  ruled  that  the  management  con¬ 
tract  had  not  been  in  effect  since  1991. 
The  company’s  victory,  said  the  rival 
Irish  Independent,  was  “comprehensive 
by  any  standard.” 

The  victors  quickly  reappointed 
chief  executive  Vincent  Jennings,  who 
had  been  fired  by  Ingersoll  in  February 
1992.  Irish  Press  PLC  has  asked  the 
court  to  include  the  cost  of  Jennings’ 
dismissal  in  damages  to  be  paid  by 
Ingersoll.  Jennings  received  about 
$400,000  in  compensation  for  his  fir¬ 
ing. 

The  Dublin  case  is  certain  to  raise 
further  questions  in  newspaper  circles 
about  Ingersoll’s  judgment.  The  pub¬ 
lisher,  who  lost  his  U.S.  newspaper  em¬ 
pire  in  1990  after  problems  with  junk 
bond-related  interest  payments,  sold 
all  but  5%  of  his  British  newspaper  in¬ 
terests  in  1991  in  a  management  buy¬ 
out.  His  holding  consisted  of  Birming¬ 
ham  Post  and  Mail  Group,  which  in¬ 
cluded  two  dailies  and  a  Sunday  paper 
in  Birmingham,  England,  and  an 
evening  paper  in  Coventry,  England. 


At  the  time  of  the  sale,  British  analysts 
suggested  that  Ingersoll  had  acted  to 
ease  a  heavy  debt  burden. 

Ingersoll  did  not  attend  the  Dublin 
trial.  In  remarks  quoted  by  the  Dublin 
Sunday  Business  Post,  he  distanced 
himself  from  the  case. 

“1  am  a  minority  shareholder  in  a 
Dutch  company  that  has  a  sharehold¬ 
ing  in  the  holding  company,”  he  re¬ 
portedly  said. 

The  financial  future  of  Irish  Press 
Group  remains  clouded. 

There  are  regular  reports  that  it  has 
been  targeted  for  takeover  or  invest¬ 
ment.  But  there  are  fears  that  an  ap¬ 
peal  of  the  recent  judgment  by  Inger¬ 
soll  could  make  it  more  difficult  to  at¬ 
tract  capital. 

Canadian  sports 
agency  created 

A  NEW  CANADIAN  sports  news 
agency.  Sports  Bureau,  has  opened  in 
Ottawa. 

Sigrid  Williams,  who  with  her  hus¬ 
band,  Howard,  once  ran  the  European 
News  Service  in  Belgium,  is  the  princi¬ 
pal  partner  in  Sports  Bureau. 


Pearson  buys  U.K. 
business  info  unit 

PEARSON  LTD.,  OWNER  of  the  Fi¬ 
nancial  Times,  London,  has  ag>-eed  to 
buy  the  British  financial  information 
company  Extel  Financial  from  United 
Newspapers. 

Active  bidding  drove  the  price  to 
about  double  what  was  expected,  the 
Times  reported.  The  transaction  in¬ 
cludes  all  five  divisions  of  Extel,  includ¬ 
ing  the  money-losing  financial  systems 
unit.  Pearson  said  it  would  accelerate 
Extel’s  expansion  into  electronic  infor¬ 
mation  markets. 


Newspapers 
become  cat  litter 

AMPRO  INDUSTRIES  INC.,  a  west¬ 
ern  Michigan  lawn  mulch  producer,  has 
developed  a  cat  litter  made  from  recy¬ 
cled  newspapers,  Knight-Ridder  Tri¬ 
bune  News  Service  reported. 

The  mix  consists  mainly  of  old  edi¬ 
tions  of  the  Grand  Rapids  (Mich.) 
Press,  Detroit  Free  Press,  Detroit  News, 
USA  Today  and  Wall  Street  Journal. 


Imagine.,,  the  right  story 
at  me  right  time  at  light  speed 


There  are  some  dramatic  changes  taking  place  in  today’s  news¬ 
rooms.  Old  proprietary  editorial  systems  are  heading  out  the 
back  door  while  PC’s  and  Macs  are  coming  in  the  front. 

Powerful  new  “off-the-shelf’  hardware  and  “shrink-wrapped” 
software  solutions  can  propel  your  newsroom  to  the  cutting  edge  of 
technology,  but  can  also  cut  you  off  from  one  of  your  major  sources 
of  news  -  the  wire  services. 

If  wire  capture  is  a  problem  with  your  new  technology, 
gMicklWre  is  the  solution.  gMidWire  is  a  QuarkXPress  H|||B 
XTension,  but  works  with  most  desktop  publishing  systems.  B||||||j 
Developed  in  a  newsroom  for  newsrooms,  QuickWire  is 
a  wire  capture  and  file  management  program  that  puts  editors  and 
reporters  instantly  in  touch  with  what  is  happening  in  the  world. 

QuickWire  can  capture  up  to  ten  wire  services  simultaneously  and 
provide  full  text  indexing,  searching  and  filing.  It’s  simple,  elegant, 
and  incredibly  fast  and  it’s  just  what  wire  editors  asked  us  for. 


Displayed  by  Quark  at  Seybold  '93 


QuickWire 

QUICKWIRE  lABS 

The  Hamilton  Spectator 

44  Frid  Street 

Hamilton,  Ontario 

Canada  L8N  3G3 

To  discover  how  incredibly 
delicious  the  job  of  wire  lasting^^^ 
can  become,  call  Bill  Bratf  at 
(9051 526-4^  1  for  a  demo  disk. 
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Flexography 
in  Evansville 

Press  with  dryers  and  color  register 
system  prints  two  dailies,  commercial 
inserts,  trials  of  other  paper  stocks 


by  Jim  Rosenberg 

WITH  AN  EARLY  champion  of  flexo 
in  Ralph  Eary,  Scripps  Howard  News- 
papers  at  one  time  or  another  had  flexo 
presses  in  a  third  of  its  dozen  print  sites. 

Though  flexo  testing  ended  in  Den¬ 
ver  when  the  Rocky  Mountain  News  or¬ 
dered  offset  presses,  the  chain  later 
picked  up  a  flexo  site  when  it  acquired 
the  Monterey  County  (Calif.)  Herald 
from  Block  Newspapers  in  a  transaction 
related  to  the  closure  of  its  Pittsburgh 
Press. 

The  group  not  only  has  had  experi¬ 
ence  with  flexo  at  different  operations 
but  has  run  different  equipment  from 
different  pressmakers  at  each  site.  Pub¬ 
lishers  Equipment  Corp.  converted  the 
Knoxville  News-Sentinel  presses,  the 
Herald  bought  a  Goss  Flexoliner,  the 


Units  housing  power  controls, 
microprocessor  circuits  and  readouts  for 
color  register  system 


News  tested  MAN  Roland  units  and 
the  Evansville  (Ind.)  Courier  Co.  in¬ 
stalled  new  Motterflex  equipment. 

The  last,  the  group’s  only  new,  full- 
flexo  operation  (as  at  the  Toledo  Blade, 
Block  already  had  a  Flexoliner  at  the 
Herald),  represents  Scripps  Howard’s 
biggest  commitment  to  the  process. 
Pressroom  staff  and  management 
seemed  equally  committed  the  night 
that  Newspaper  Flexo  Users  Group 
members  crawled  over  and  around  the 
press  while  the  crew  prepared  to  print 
Sunday  editions  of  the  Evansville 
Courier. 

Scripps  Howard  acquired  the  Couri¬ 
er  in  1986  and  the  next  year  announced 
its  contract  with  Motter  Printing  Press 
Co.  for  the  two  presses  ( 10  mono,  two 
five-color,  six  halfdecks,  two  folders,  a 
dozen  RTPs  and  bulk  ink  handling). 


Plans  for  additional  four-color  capac¬ 
ity  in  Evansville  were  put  on  hold  last 
fall,  shortly  after  Scripps  Howard  oper¬ 
ations  vice  president  Alan  Horton  re¬ 
counted  to  flexo  users  gathered  there 
for  the  NFUG  annual  meeting  how 
flexo  color  had  boosted  Courier  ad 
linage  and  revenue  and  response  to  ad¬ 
vertisers  (E&P,  Dec.  4,  1993,  p.  31). 

Motter’s  first  full  newspaper  installa¬ 
tion  was  at  the  Courier.  Until  then,  it 
had  but  a  few  early  units  at  the  Long 
Beach,  Calif.,  PresS'Telegram  and  a  test 
unit  at  Portland  (Maine)  Newspapers. 
Since  that  and  subsequent  Motter  in¬ 
stallations,  the  York,  Pa.,  pressmaker 
was  merged  (along  with  PEC)  into 
Koenig  &  Bauer-Albert’s  U.S.  opera¬ 
tion,  KBA-Motter,  headquartered  at  the 
York  facility. 

Motter’s  first  big  newspaper  customer 
also  will  see  changes  in  a  few  years. 
Scripps  Howard  last  fall  announced 
that  it  will  not  renew  its  joint  operating 
agreement  with  Hartmann  Publica¬ 
tions.  Expiring  in  1998,  the  JOA  allows 
Courier  to  handle  all  noneditorial  func¬ 
tions  for  Hartmann’s  six-day  evening 
Evansville  Press.  (Scripps  Howard  was 
owner  of  the  Press  until  it  acquired  the 
Courier.) 

Tire  press  is  long,  with  all  units/decks 
in  line,  and  tall,  with  three  angle  bar 
decks  above  and,  at  opposite  ends,  two 
microwave  dryers  at  the  very  top.  The 
dryers  each  act  on  one  side  of  a  web. 


A  laser  scanning  head  tracks  changes  in  register  mark  position. 
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preventing  ink  pickup  from  a  heavily 
color-saturated  sheet. 

The  dryers  are  used  far  more  often 
on  commercial  print  jobs  run  at  high 
speed  than  on  news  pages  —  ordinarily 
a  front  page  with  heavy  color- ink  cover¬ 
age.  The  same  is  true  for  the  festoon 
lead  on  the  press.  Useful  for  commer¬ 
cial  work,  it  is  almost  never  employed 
for  newspaper  printing,  assistant  press¬ 
room  foreman  Lee  Parrish  said. 

Operations  director  Dennis  Ray  said 
changing  ink  formulas  has  allowed  the 
paper  to  reduce  its  reliance  on  the  dry¬ 
ers. 

That’s  good  news  for  the  newspaper. 
Pressroom  manager  Don  Ploss  noted 
that  insurance  rates  are  very  high  if  the 
dryers  are  used  continually.  He  said  the 
dryers  are  slow  to  cool  and  a  web  once 
caught  fire  when  bagged  under  the  dry¬ 
er. 

Nevertheless,  the  dryers  have  been 
useful  in  the  Courier’s  trial  printing  on 
paper  stocks  other  than  standard  news¬ 
print.  Its  dozens  of  tests  have  included 
various  supercalendered  and  coated 
stocks.  Before  ink  formulas  were  adjust¬ 
ed,  printing  on  some  new  papers  would 
smear  even  after  drying. 

The  inks  used  in  the  tests  of  new  pa¬ 
pers  also  performed  well  on  standard 
newsprint,  as  other  newspaper  flexo 
pressrooms  have  found  in  similar  tests. 

For  its  tests,  the  Courier  adopted  the 
same  KCMY  ink  sequence  used  by 
Harmsworth  Quays  Printing  Ltd.  at  the 
London  Daily  Mail.  Another  round  of 
trials  using  newer  ink  formulas  was  slat¬ 
ed  to  begin  last  month. 

To  maintain  four-color  register,  the 
Courier  uses  a  web-scanning  and  com¬ 
pensating  system  from  Hurletron  Inc., 
Danville,  Ill.  The  company’s  Model 
1550  R.O.P.  automatic  color  registration 
system  also  is  used  at  letterpress  and 
offset  dailies  in  Michigan  and  Indiana. 

Laser  scanning  heads  detect  small 
changes  in  the  position  of  register 
marks  on  running  webs,  feeding  corre¬ 
sponding  signals  to  off-press  processors 
that  direct  compensating  motors  to 
constantly  re-register  colors  between 
black-blue  and  red-yellow  units. 

For  the  dedicated  four-color  lead, 
Ploss  drew  on  an  older  letterpress  task 
for  registering  plates  to  devise  a  simple 
method  of  placing  and  printing  a  regis¬ 
ter  scan  mark  at  every  repeat  indepen¬ 
dent  of  the  plate. 

In  an  undercut  to  the  plate  cylinder’s 
magnetic  bar,  he  fitted  a  small  block  of 
cutting  rubber,  from  which  all  but  a 
quarter-inch-long  section  of  the  block 
was  trimmed.  The  resulting  small  raised 
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The  Evansville  Courier  achieves  color-to-color  register  and  back-up  on  its  Motterflex 
press  (above)  by  compensating  for  changes  detected  in  twsitiom  of  register  marks 
printed  by  a  block  mounted  within  the  magnetic  bar  on  the  plate  cylinder  (below). 


milling  its  base  or  shimming  with  adhe¬ 
sive  plastic  as  needed  for  fit.  Its  place¬ 
ment  on  the  cylinder,  he  said,  offers  the 
advantage  of  running  double  truck  or 
single  plates.  And  because  the  mark  is 
not  on  the  plate,  fewer  double  trucks 
must  be  run. 

The  set-up  is  useful  in  back-to-back 
color  printing  because  staff  can  check 
to  see  that  the  mark  prints  in  the  same 
spot  on  both  sides  of  the  web.  By 
checking  the  back-to-back  match,  an 
operator  knows  if  two  colors  from  one 
unit  are  registering  with  two  colors  from 
the  next  unit. 

A  long  lead  is  used  for  back-to-back 
color,  Ploss  said,  noting  that  the 
Hurletron  system  maintains  consistent 


rectangle  is  inked  by  the  anilox  and 
prints  the  mark  recognized  by  the  scan 
head. 

Hurletron  newspaper  sales  director 
Russel  Fox  explained  that  because  the 
mark  is  always  there  and  always  in  the 
same  place  on  the  cylinder  regardless  of 
plate  changes,  once  installed,  the  block 
can  be  ignored  except  for  cleaning. 

In  contrast,  he  said,  on  offset,  the 
register  scan  mark  must  appear  on  the 
plates,  always  in  the  same  spot  —  a  re¬ 
quirement  that  may  be  compromised 
slightly  but  noticeably  when  personnel 
change. 

Ploss  said  the  85-durometer  block 
does  not  affect  the  anilox  surface  and 
can  be  adapted  to  any  press  merely  by 


News  Tech 


tension  and  holds  back-ups  and  cut-off. 
It  alerts  the  operator  to  and  identifies 
faults. 

The  Hurletron  compensators  can  be 
preset  and  changed  from  the  press  con¬ 
trol  console.  The  control  motor  is  tied 
into  the  press  drive,  and  signals  to  the 
compensation-actuating  motor  are  ig¬ 
nored  before  press  speed  reaches  5,000 
cph. 

Ploss’  red  rubber  print  block  on  the 
plate  cylinder  isn’t  the  only  home¬ 
grown  solution  in  the  Courier’s  press¬ 
room. 

Another,  which  turned  up  at  Nexpo, 
is  the  Magitab  found  at  the  reel  level. 
Ray  devised  the  pre-shaped,  pre-cut, 
two-sided  paster  tape  as  a  cleaner,  more 
efficient  alternative  to  glue. 

The  environmentally  benign  product 
retains  its  tack  for  days  without  pulling 
apart  and  is  not  flammable  like  glue  is. 

Ploss  reported  that  Ray  was  granted  a 
patent  for  the  tape,  which  became  com¬ 
mercially  available  through  Applied  Bar 
Codes  Inc.  The  Cincinnati  company 
reports  no  splice  failures  or  sheet  wrin¬ 
kling. 

New  York  Times 
goes  on  line 

THE  NEW  YORK  Times  is  going  elec¬ 
tronic  on  America  Online,  the  comput¬ 
erized  information  service. 

The  on-line  service  will  carry  news 
from  the  New  York  Times  News  Service 
as  well  as  arts  and  entertainment  cover¬ 
age  from  throughout  New  York. 

Plans  call  for  interactive  classified  ad¬ 
vertising  to  be  added,  and  theater  and 
events  listings  later  could  be  expanded 
to  include  ticket  sales. 

The  interactive  service  also  will  allow 
subscribers  to  communicate  on  elec¬ 
tronic  bulletin  boards. 

AOL,  which  has  more  than  500,000 
subscribers  nationally  and  charges  $9.95 
a  month  for  up  to  five  hours  of  use,  also 
provides  services  for  the  Chicago  Tri¬ 
bune,  San  Jose  Mercury  News,  CNN, 
and  Time  and  Omni  magazines. 

Electronic  plan 

WASHINGTON  POST  CO.  has  an¬ 
nounced  plans  to  distribute  the  Wash¬ 
ington  Post  to  personal  computers 
through  an  on-line  service. 


Post  president  Alan  Spoon  said  the 
company  would  announce  in  the  next 
few  months  an  agreement  with  a  lead¬ 
ing  telecommunications  or  information 
service. 

Ala.  papers  get 
3 -digit  numbers 

THE  ALABAMA  PUBLIC  Service 
Commission  has  approved  a  plan  that 
will  let  newspapers  in  Birmingham, 
Huntsville  and  Mobile  provide  informa¬ 
tion  to  consumers  by  dialing  511. 

South  Central  Bell  and  the  news¬ 
papers  —  the  Birmingham  News, 
Huntsville  Times  and  Mobile  Press  Reg¬ 
ister  —  have  been  working  together  to 
provide  the  electronic  information  ser¬ 
vice.  The  commission  approved  a  two- 
year  trial  program.  It  said  others  who 
want  to  get  a  three-digit  phone  number 
will  be  considered  on  a  case-by-case  ba¬ 
sis. 

When  the  service  is  installed,  people 
in  the  three  cities  can  dial  511  to  get 
the  newspaper’s  information  service. 
Then  they  can  access  a  variety  of  infor¬ 
mation  that  might  include  stock  quotes, 
the  latest  sports  scores,  additional  in¬ 
formation  about  news  stories  or  a  ser¬ 
vice  matching  want-ad  sellers  with  peo¬ 
ple  who  want  their  products,  said  Mark 
Wilkerson,  the  newspapers’  attorney. 

He  said  those  who  use  the  service 
will  pay  a  low  fee  that  has  yet  to  be  de¬ 
termined. 

The  phone  information  service  al¬ 
ready  is  offered  by  papers  in  Atlanta 
and  West  Palm  Beach,  Fla.  No  starting 
date  has  been  set  in  Alabama,  where 
the  Montgomery  Advertiser  recently  be¬ 
gan  offering  a  seven-digit  dial-up  infor¬ 
mation  service.  —  AP 

Nil  numbers  for 
Georgia  papers 

THE  GEORGIA  PUBLIC  Service 
Commission  has  approved  Nil  num¬ 
bers  that  allow  callers  to  dial  just  three 
digits  to  gain  access  to  voice  informa¬ 
tion  services  at  five  newspapers. 

The  approvals  were  for  one-year 
tests. 

The  commission  approved  Morris 
Communication  Corp.’s  application  to 
offer  audiotex  services  accessible 
through  the  number  311  at  its  papers  in 


Augusta,  Savannah  and  Athens. 

It  also  approved  the  Albany  Herald’s 
request  for  an  Nil  number,  but  it  allo¬ 
cated  the  Herald  311,  instead  of  511  as  it 
requested. 

Herald  publisher  Christian  Schilt 
said  the  service  would  start  soon,  but 
fees  had  not  been  established. 

The  commission  approved  the  appli¬ 
cation  of  the  twice-weekly  Bainbridge 
Post-Searchlight,  which  expects  to  start 
a  service  by  March. 

“We  feel  this  may  be  one  way  to  pro¬ 
vide  daily  newspaper  services  to  our 
readers,”  said  Post-Searchlight  editor  Jim 
Smith,  referring  to  such  information  as 
stock  prices,  weather,  sports  scores  and 
death  notices. 

The  approval  requires  the  Herald  to 
charge  less  than  $5  a  call  and  to  offer  a 
free  service  that  blocks  outgoing  311 
calls.  It  also  requires  information  ser¬ 
vices  to  file  activity  reports  with  the 
commission. 

Lowell  Dorn,  director  of  Morris  In¬ 
formation  Services,  said  the  company 
planned  to  charge  25^  to  50^  for  calls 
up  to  five  minutes. 

Personal  phone 
license  in  D.C. 

THE  FEDERAL  Communications 
Commission  has  awarded  a  pioneer’s 
preference  license  for  personal  commu¬ 
nications  services  to  American  Personal 
Communications,  a  firm  in  which 
Washington  Post  Co.  holds  a  limited 
partnership  interest. 

The  license  allows  APC  to  broadcast 
a  signal  of  30  megahertz  in  the  Wash¬ 
ington  area.  The  company  said  it  will 
begin  acquiring  cell  sites  and  equip¬ 
ment,  and  it  hopes  to  have  a  system 
working  in  early  1995. 

For  three  years,  APC  has  tested  its 
system,  in  which  hand-held  wireless 
telephones  communicate  voice  and  in¬ 
formation  digitally  through  tall  radio 
transmitters. 


AM  on  AMEX 

AM  INTERNATIONAL  INC.'s  new 
common  stock  and  warrants  have  been 
listed  on  the  American  Stock  Ex¬ 
change.  The  suburban  Chicago  com¬ 
pany  has  approximately  7  million 
shares  (AM)  and  1,095,000  warrants 
(AM.WS.)  outstanding. 
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In  Brief 


Group  burns 
newspapers 

COPIES  OF  AN  Indiana  newspaper 
were  burned  to  protest  an  article  about 
a  book  written  by  a  group  of  biblical 
scholars. 

The  scholars,  who  call  themselves 
the  Jesus  Seminar,  say  Jesus  did  not  say 
80%  of  the  words  that  are  attributed  to 
him  in  the  Bible. 

“We  are  here  today  to  wipe  the  mud 
off  the  image  of  Jesus  Christ,”  said  the 
Rev.  Bruce  Ison,  pastor  at  the  New 
Hope  Missionary  Baptist  Church  in 
Hobart,  Ind. 

In  December,  about  60  people 
burned  copies  of  the  Gary  Post'Tribune, 
objecting  to  an  article  that  had  run  ear¬ 
lier  in  the  month. 

In  response  to  an  editorial  by  Wil¬ 
liam  Sutton  Jr.,  the  paper’s  editor  and 
vice  president,  the  church  issued  a 
statement  calling  it,  “Too  little,  too 
late.” 

In  the  editorial,  Sutton  said  the  arti¬ 
cle  was  not  published  as  an  attack  on  or 
in  support  of  any  religious  group.  Sut¬ 
ton  defended  the  story  as  well-written 
but  apologized  for  trims  made  from  the 
original  story. 

The  cuts  eliminated  comments  from 
clergy  who  disagreed  with  the  scholars. 

—  AP 

Rate  hike 

THE  NEW  YORK  Times  has  raised 
subscription  rates  11%  in  the  New  York 
area,  16%  in  the  Northeast  and  14% 
nationally.  In  January,  rates  for  seven- 
day  delivery  to  homes  and  offices  in¬ 
creased  to  $6.10  a  week  locally,  $6.40  in 
the  Northeast  and  $7.50  for  the  nation¬ 
al  edition. 

The  Times  also  raised  weekday  news¬ 
stand  prices  33%,  to  $1,  in  11  Southern 
states. 

Circulation  vice  president  Charles 
Shelton  said  the  pricing  reflects  higher 
costs. 

Globe  reaches  pact 
with  mailers 

THE  BOSTON  GLOBE  has  agreed  to 
pay  its  mailers  $30  a  week  more  in  each 


year  of  a  three-year  contract. 

Members  of  the  Boston  Mailers  In¬ 
ternational  Brotherhood  of  Teamsters 
Local  No.  1  ratified  the  pact  Dec.  26  in 
a  160-3  vote. 

Retroactive  to  Jan.  1,  1993,  the  con¬ 
tract’s  pay  raises  are  equal  to  raises  that 
the  Globe  has  granted  in  agreements 
with  several  other  unions. 

The  deal  includes  what  the  Globe 
called  “major  changes”  in  staffing  and 
work  rules  at  its  highly  automated  Sun¬ 
day  inserting  plant  in  Westwood,  Mass., 
and  daily  inserting  operations  in 
Boston  and  Billerica,  Mass. 

In  return  for  the  concessions,  esti¬ 
mated  to  save  the  company  $1.6  mil¬ 
lion  a  year,  the  Globe  agreed  to  pay 
$606,000  a  year  in  pension  fund  contri¬ 
butions  and  bonuses  of  $200  per  week 
of  vacation. 

Both  sides  expressed  satisfaction  with 
the  quid  pro  quo  compromise  on  tech¬ 
nological  issues. 

Bulletin’s  building 
sold  to  Drexel 

THE  PHILADELPHIA  BULLETIN 
died  in  1982,  but  its  building  remains 
and  has  been  acquired  for  $7.6  million 
by  Drexel  University. 

Drexel  plans  to  lease  out  the  build¬ 
ing,  which  is  located  at  3001  Market 
St.,  near  the  campus  and  a  renovated 
train  station. 

Drexel  bought  the  building  at  auc¬ 
tion  from  the  Federal  Deposit  Insur¬ 
ance  Corp. 

The  FDIC  acquired  it  in  a  takeover 
of  the  failed  Meritor  Savings  Bank, 
which  paid  $13  million  for  the  property 
and  $25  million  to  renovate  it. 

Knight  grants 

THE  JOHN  S.  and  James  L.  Knight 
Foundation  has  awarded  more  than  $1.3 
million  in  three  grants  for  training  pro¬ 
grams  for  working  journalists. 

The  University  of  Maryland,  College 
Park,  gets  $1.1  million  for  existing 
Knight  fellowships  in  specialized  report¬ 
ing.  The  University  of  Michigan  gets 
$165,000  during  three  years  for  fellow¬ 
ships  for  education  writers.  The  Educa¬ 
tion  Writers  Association  gets  $53,000 


for  two  pilot  seminars  for  education  re¬ 
porters. 

The  Knight  foundation  also  granted 
$1.5  million  to  Northwestern  Universi¬ 
ty’s  Newspaper  Management  Center  for 
operations  through  1997. 

The  awards  were  among  journalism 
grants  worth  nearly  $9.5  million  that 
the  Miami-based  foundation  handed 
out  last  year. 

New  Belo  space 

A.H.  BELO  CORP.  has  bought  the  of¬ 
fice  building  in  which  it  leases  space, 
across  the  street  from  its  Dallas  Morn¬ 
ing  News. 

Belo’s  corporate  headquarters  and 
some  Morning  News  offices  are  in  the 
building.  One  Ferris  Plaza,  where  Belo 
has  been  the  main  tenant  since  con¬ 
struction  was  completed  in  1985. 

Belo  was  planning  to  build  offices  in 
an  old  newsprint  warehouse  at  the 
Morning  News  and  to  move  offices 
there  from  the  leased  building,  but  the 
purchase  was  less  expensive. 

The  price  of  the  233,000-square  foot 
building,  which  is  89%  leased,  was  not 
disclosed. 

Georgia  papers  sold 

NEW  YORK  TIMES  Co.  has  sold  for 
undisclosed  terms  two  Georgia  weeklies 
that  it  acquired  in  1987  along  with  the 
Gwinnett  Daily  News. 

The  sale  to  Swartz-Morris  Media  Inc. 
involved  the  6,700-circulation  Winder 
News  and  10,600-circulation  Forsyth 
County  News. 

Times  closed  the  Daily  News  in  1992 
and  sold  its  assets  to  Cox  Enterprises’ 
Atlanta  Journal  and  Constitution,  with 
which  the  suburban  Daily  News  tried  to 
compete. 

Times  Mirror  Co. 
completes  TV  sale 

TIMES  MIRROR  CO.  has  completed 
the  sale  of  its  four  television  stations  to 
Argyle  Television  Holdings  Inc. 

The  first  part  of  the  deal  concluded 
in  July  with  KTVI  in  St.  Louis  and 
WVTM  in  Birmingham,  Ala.  The  sec¬ 
ond  half  involved  KDFW  in  Dallas  and 
KTBC  in  Austin. 
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information  bottlenecks  that  adversely 
affect  information  providers  who  use 
the  highways  as  a  means  of  supplying 
their  customers,”  he  said.  “Nor  can  we 
permit  bottlenecks  for  information 
consumers  who  desire  programming 
that  may  not  be  available  through  the 
wires  that  enter  their  homes  or  offices. 

“Preserving  the  free  flow  of  informa¬ 
tion  requires  open  access,”  Gore  said, 
adding,  “We  can’t  subject  the  free  flow 
of  content  to  artificial  constraints  at 
the  hands  of  either  government  regula¬ 
tors  or  would-be  monopolists.” 

Thus,  he  said,  “Our  legislative  pack¬ 
age  will  contain  provisions  designed  to 
ensure  that  each  telephone  carrier’s 
networks  will  be  readily  accessible  to 
other  users.  We  will  create  an  affirma¬ 
tive  obligation  to  interconnect  and  to 
afford  nondiscriminatory  access  to  net¬ 
work  facilities,  services,  functions  and 
information.  We  must  also  explore  the 
future  of  noncommercial  broadcasting; 
there  must  be  public  access  to  the  in¬ 
formation  superhighway.” 

Gore  said  the  administration  favors 
“genuine  regulatory  symmetry.  That 


means  regulation  must  be  based  on  the 
services  that  are  offered  and  the  abili¬ 
ty  to  compete  —  and  not  on  corporate 
identity,  regulatory  history  or  techno¬ 
logical  progress.” 

Another  proposal  of  the  Clinton  ad¬ 
ministration  involves  creation  of  a  vol¬ 
untary,  alternative  regulatory  regime 
for  providers  of  broadband,  interactive 
services. 

These  companies  could  choose  be¬ 
tween  regulation  under  the  Communi¬ 
cations  Act  or  under  a  new  section  of 
the  act,  known  as  Title  Vll,  “that 
would  harmonize  those  provisions  in 
order  to  provide  a  single  system  of  reg¬ 
ulation,”  Gore  said. 

“These  Title  Vll  companies  would 
be  able  to  avoid  the  danger  of  conflict¬ 
ing  or  duplicative  regulatory  burdens," 
he  explained.  “But  in  return,  they 
would  provide  their  services  and  access 
to  their  facilities  to  others  on  a  nondis¬ 
criminatory  basis.” 

The  administration  wants  its  legisla¬ 
tion  to  be  flexible  and  adaptable  to 
new  technologies,  and  it  wants  to  be 
sure  that  society  does  not  become  di¬ 
vided  into  information  “haves”  and 
“have-nots.”  “This  is  not  a  matter  of 
guaranteeing  the  right  to  play  video 


Cover  the  world  —  locally 


Forget  ’'backlash."  Environmental  stories  are  not  an  endangered 
species.  Readers  continue  to  want  someone  to  make  sense  of  the 
conflicting  claims  business,  government  and  special  interest  groups  make 
about  threats  to  public  health  and  natural  resources.  How  are  you,  as  a 
local  reporter,  going  to  pick  your  way  through  the  minefields? 

The  Ted  Scripps  Fellowships  in  Environmental  Journalism  have  an 
answer. 

Five  fellows  come  to  Ann  Arbor  from  September  to  May  for  courses  in 
natural  resource  policy,  science,  law,  economics 
and  environmental  reporting,  as  well  as  a  seminar 
series  with  guest  professionals  and  professors.  The 
fellowships,  underwritten  by  the  Scripps  Howard 
Foundation,  include  tuition,  a  stipend  of  $1,500  a 
month  and  a  moving  allowance. 

The  program  is  intended  for  reporters,  produc¬ 
ers,  photographers  and  editors  who  are  on  the 
environment  beat  or  who  hope  to  get  there.  Appli¬ 
cants  must  have  three  years  of  newsroom  experi¬ 
ence.  They  must  provide  a  letter  of  support  from  their  employer,  writing 
samples  and  a  biography. 

For  application  forms  and  inquiries,  write  or  call:  Jonathan  Friendly, 
Scripps  Fellowships,  2038  Frieze,  University  of  Michigan, 

Ann  Arbor  Ml  48109-  1285(313)  763-5943  Fax  (313)  764-3288 

The  Ted  Scripps  Fellowships 
in  Environmental  Journalism 

Application  deadline:  Feb.  26, 1994 


games.  It  is  a  matter  of  guaranteeing 
access  to  essential  services,”  the  vice 
president  noted. 

Legislation  is  the  first  step  but  is 
only  one  part  of  the  administration’s 
National  Information  Infrastructure 
agenda.  Gore  said.  Other  parts  include 
investment  in  technology;  promoting 
applications  in  scientific  research,  en¬ 
ergy  efficiency  and  manufacturing; 
more  efficient  delivery  of  government 
services;  and  updating  of  privacy  and 
copyright  protections  as  well  as  provid¬ 
ing  the  information  infrastructure  to 
all  schools,  libraries,  hospitals  and  clin¬ 
ics  in  the  country  by  the  year  2000. 

Panel  to  look  at 
Cuba  broadcasts 

A  THREE-MEMBER  COMMITTEE 
has  been  appointed  by  U.S.  Informa¬ 
tion  Agency  director  Joseph  Duffey  to 
advise  him  and  Congress  about  the  fu¬ 
ture  of  Radio  Marti  and  TV  Marti 
broadcasts  to  Cuba. 

The  panel’s  chairman  is  R.  Peter 
Strauss,  president  of  Strauss  Communi¬ 
cations,  a  media  group  that  includes 
weekly  newspapers  and  radio  stations. 

Other  panel  members  are  William 
Doherty,  executive  director  of  the 
American  Institute  for  Free  Labor  De¬ 
velopment  and  a  spokesman  for  the 
AFL-CIO  on  Latin  American  and 
Caribbean  issues,  and  Sydnee  Guyer 
Lipset,  a  media  consultant  with  17  years 
of  experience  as  a  radio  and  TV  pro¬ 
ducer. 

According  to  the  panel’s  mission 
statement,  by  March  21,  it  will  issue  a 
report  determining  whether  U.S.  broad¬ 
casting  to  Cuba  consistently  meets 
standards  established  by  law,  whether 
such  broadcasting  is  cost-effective,  the 
extent  to  which  such  broadcasting  al¬ 
ready  is  being  received  by  the  Cuban 
people,  and  whether  TV  Marti  is  tech¬ 
nically  sound  and  effective  and  is  con¬ 
sistently  being  received  by  a  sufficient 
Cuban  audience  to  warrant  its  continu¬ 
ation. 

Charity  tournament 

THE  ASBURY  PARK  (N.j.)  Press’  16th 
annual  All-Shore  Football  Classic  tour¬ 
nament  raised  a  record  $17,000  for  two 
local  United  Way  chapters. 

The  tournament,  pitting  recently 
graduated  football  stars  from  high 
schools  in  Monmouth  and  Ocean 
counties,  attracted  4,200  fans. 
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writing  associated  with  basic  newswrit- 
ing  courses.  The  overall  findings  hinted 
at  no  trend  change. 

“I  think  that  journalism  schools  need 
to  emphasize  that  newspapers  need 
people  who  are  willing  to  get  news  no 
matter  what.  Kids  are  also  coming  out 
of  school  who  do  not  learn  the  lan¬ 
guage,”  lamented  Paul  Anger,  Miami 
Herald  executive  sports  editor.  “Every 
year,  sports  reporters  become  more  di¬ 
versified.  Sports  journalists  have  to  cov¬ 
er  issues  such  as  drugs,  contract  negoti¬ 
ations  and  labor  disputes  that  in  the 
past  were  never  reported.  1  also  believe 
that  sports  reporters  have  to  be  more 
well-rounded  than  any  other  journalist. 
They  must  be  critics,  reporters  and  fea¬ 
ture  writers.” 

The  sports  editors  were  asked  to  eval¬ 
uate  the  importance  of  certain  “core” 
areas  of  study  and  extracurricular  expe¬ 
riences  in  their  higher  education,  rating 
a  list  of  10  categories  of  study  on  a  scale 
of  zero  to  four. 

The  sports  editors  placed  a  very  high 
value  on  practical  experience  and  skills- 
based  journalism  courses,  giving  these 
very  high  grades.  They  gave  more  theo¬ 
retically  oriented  classes  nearly  failing 
grades. 

The  editors  rated  internships  and 
other  newspaper  work-related  experi¬ 
ences  at  3.40,  college  or  campus  news¬ 
paper  experience  at  3.25,  newswriting 
and  reporting  courses  at  2.90,  social  sci¬ 
ence  courses  at  2.87,  journalism  classes 
in  general  at  2.80,  nonjournalism  cours¬ 
es  in  general  at  2.79,  media  ethics  cours¬ 
es  at  2.71,  media  law  courses  at  2.66, 
creative  writing  courses  at  2.52  and 
communication  theory  courses  at  2.22. 

Journalism  majors  valued  their  col¬ 
lege  experiences  and  were  strongest 
supporters  of  practical  courses,  law  and 
ethics  courses,  journalism  courses  in 
general  and  their  college  newspaper  ex¬ 
periences. 

Editors  who  majored  in  other  sub¬ 
jects,  likewise,  found  those  of  most  val¬ 
ue,  rating  social  science  courses,  non¬ 
journalism  courses  in  general  and  in¬ 
ternships  highest.  Those  editors  who 
did  not  attend  college  or  did  not  report 
a  major  rated  creative  writing  courses 
and  communication  theory  courses 
highest. 

Among  those  with  the  most  experi¬ 
ence,  communication  theory  courses 
were  the  only  category  highest  rated. 

Those  editors  with  midrange  levels 
of  experience  rated  media  law,  social 


science  courses  and  nonjournalism 
courses  highest. 

And  the  editors  with  the  least 
amount  of  experience,  up  to  10  years 
on  the  job,  rated  newswriting  and 
ethics  classes,  practical  experience 
such  as  internships  and  campus  news¬ 
paper  work,  journalism  courses  in  gen¬ 
eral  and  creative  writing  courses  high¬ 
est  of  the  three  groups. 

“Students  today  aren’t  dedicated 
enough  to  deal  with  editors  who  ex¬ 
pect  ‘too  much  of  them.’  Most  are  leav¬ 
ing  because  of  the  money,  though,”  ob¬ 
served  Simms,  who  recently  finished  a 
full-time  teaching  stint  at  Auburn 
University.  “Young  people  don’t  realize 
that  they  will  have  to  be  in  journalism 
for  a  very  long  while  to  get  to  the  sta¬ 
tion  in  life  they  want  to  be  in.” 

In  the  1993  survey,  respondents  were  | 
asked  their  college  major.  Some  evi¬ 
dence  suggests  a  trend  of  practicing 
journalists  possessing  journalism  de¬ 
grees.  The  professionalism,  ethics  and 
education  questions  asked  in  this  study 
refer  to  journalistic  practices,  most  of 
which  are  inculcated  in  students  while 
in  journalism  schools,  suggesting  that 
journalists  with  journalism  degrees 
might  be  more  sensitive  to  these  con¬ 
cerns. 

Fully  121  of  the  upper-level  sports 
journalists  in  the  1993  survey  had  at 
least  one  undergraduate  major  in  jour¬ 
nalism,  including  related  majors  in 
mass  communication  and  radio-televi¬ 
sion. 

journalism  majors  responding  were 
not  notably  different  from  those  with 
other  undergraduate  majors  in  age 
(journalism,  median  age  36;  other  ma¬ 
jors,  median  age  37),  but  those  without 
undergraduate  degrees  were  older  (me¬ 
dian  age,  43).  Similarly,  journalism  ma¬ 
jors  and  other  majors  each  had  median 
of  14  years  of  experience  in  journalism, 
while  those  without  college  degrees 
had  20  years. 

These  findings  suggest  that  a  college 
degree,  especially  with  a  journalism 
major,  is  becoming  the  norm  in  sports 
journalism,  while  those  without  college 
degrees  come  from  an  older  generation 
and  their  numbers  can  be  expected  to 
dwindle  during  the  years. 

Overall,  the  upper-level  sports  jour¬ 
nalist  surveyed  in  this  study  during 
1988  and  1993  strongly  endorsed  state¬ 
ments  dealing  with  the  value  of  jour¬ 
nalistic  professionalism  and  ethics. 
These  findings  might  be  the  equivalent 
of  what  some  journalism  scholars  refer 
to  as  “moralizing.” 

This  study  indicated  little,  if  any. 


shift  in  the  opinions  of  the  nation’s 
major  daily  newspaper  sports  section 
editors  about  matters  relating  to  pro¬ 
fessionalism,  education  and  ethics. 
The  general  opinions  remained  much 
as  they  were  in  1988. 

The  sports  journalists  displayed 
lukewarm  support  for  journalism  edu¬ 
cation  that  deviated  from  traditional 
skills. 

In  other  words,  the  sports  journalists 
gave  verbal  endorsement  to  profession¬ 
al  status  but  supported  courses  associ¬ 
ated  with  craft  or  trade  status  in  jour¬ 
nalism  education. 

“We’ve  lost  the  ability  to  write  a 
good  game  story.  The  ability  to  be 
good  writers  and  paint  pictures  of 
games  and  events  is  lost,”  said  David 
McCollum,  sports  editor  of  the  Log 
Cabin  Democrat,  Conway,  Ark.  “If  we 
continue  at  this  rate,  then  we,  as  a  pro¬ 
fession,  won’t  be  around  much  longer.” 

Contractor  gets 
life  term  in 
reporter’s  killing 

MORE  THAN  17  years  after  Arizona 
Republic,  Phoenix,  investigative  re¬ 
porter  Don  Bolles  was  killed  by  a  car 
bomb,  Phoenix  building  contractor 
Max  Dunlap  was  sentenced  to  life  in 
prison  for  his  role  in  the  slaying. 

Dunlap,  64,  could  have  been  sen¬ 
tenced  to  death,  but  Superior  Court 
Judge  Norman  Hall  instead  gave  him 
life  without  possibility  of  parole  for  25 
years. 

Dunlap  was  convicted  in  April  of  hir¬ 
ing  John  Adamson  to  kill  Bolles,  who 
had  angered  organized  crime  figures  by 
writing  investigative  stories  about  al¬ 
legedly  illegal  actions  by  the  late  Kem¬ 
per  Marley. 

Bolles’  stories  helped  oust  Marley,  a 
liquor  wholesaler  and  mentor  to  Dun¬ 
lap,  from  the  Arizona  Racing  Commis¬ 
sion. 

Prosecutors  said  Adamson,  who  in 
April  was  sentenced  to  25  years  to  life 
in  prison,  was  paid  $100,000  to  attach  a 
bomb  to  Bolles’  car. 

Editor  honored 

ARLENE  SCHNEIDER,  ASSISTANT 
Sunday  editor  of  the  Asbury  Park  (N.J.) 
Press,  has  been  named  Big  Sister  of  the 
Year  by  the  local  Big  Brothers/Big  Sis¬ 
ters  chapter. 
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They  draw  cartoon 
partly  on  computer 

The  Teitelbaums  also  use  a  Macintosh  to  transmit 
‘Bottom  Liners'  to  TMS,  which  edits  it  on  screen 


by  David  As  tor 

WHEN  PEOPLE  VISIT  Florida,  the 
highlight  of  their  trip  often  is  getting 
some  sun  or  seeing  Disney  World. 

For  Eric  Teitelbaum,  the  highlight 
was  receiving  a  cartoon. 

Teitelbaum  last  year  was  at  the  Or¬ 
lando  office  of  Tribune  Media  Ser¬ 
vices  when  his  brother,  Bill,  transmit¬ 
ted  their  new  “Bottom  Liners”  comic 
by  telephone  modem  from  California. 

“The  test  was  a  success,”  Eric  said. 
“It  was  really  fine  quality  reproduc¬ 
tion.” 

But  the  Teitelbaums  are  not  only  on 
the  cutting  edge  when  it  comes  to 
computer-to-computer  delivery.  They 
also  use  their  Macintosh  to  create  part 
of  “Bottom  Liners,”  a  daily  business 
panel  that  pokes  fun  at  everything 
from  the  corporate  work  place  to  per¬ 
sonal  finance. 

After  the  Teitelbaums  think  of  an 
idea,  Eric  draws  the  line  art  with  old- 
fashioned  pen  and  paper.  Then  they 
scan  the  comic  into  the  Macintosh, 
and  Bill  uses  a  mouse  and  keystrokes 


“I’m  not  sure  if  we’re  in  the  red  or  in  the  black. 
I’ve  always  had  a  poor  sense  of  color." 


“Bottom  Liners"  at  work 


to  add  shading,  tones,  patterns  and 
other  effects. 

“We  use  the  computer  as  a  palette 
and  drawing  table,”  Eric  said. 

Bill,  who  has  worked  with  comput¬ 
ers  for  years,  added  that  he  can  draw 
things  in  seconds  on  the  Macintosh 
that  could  take  hours  by  hand.  “So  we 
have  time  to  compare  various  ap¬ 
proaches  and  decide  which  one  looks 
the  best,”  he  said. 

After  Bill  finishes  his  computer 
drawing,  Eric  sometimes  adds  a  little 
more  hand  drawing  before  “Bottom 
Liners”  is  rescanned  into  the  Macin¬ 
tosh  and  sent  to  TMS. 

Bill  described  this  telephone  trans¬ 
mission  process  as  the  way  he  and  Eric 
“reach  out  and  tickle  someone.” 

TMS  managing  editor  Evelyn  Smith 
said  that  when  “Bottom  Liners”  arrives 
at  the  syndicate,  “We  call  it  up  on  the 
Mac,  read  the  caption  and  make  cor¬ 
rections,  if  necessary.  Then  we  make 
copies  of  the  comic  and  mail  them  to 
clients.” 

Smith,  who  praised  the  look  of 
“Bottom  Liners,”  added  that  she  hopes 
TMS  one  day  will  deliver  the  panel 
electronically  to  newspapers. 

Eric  said  this  would  allow  “Bottom 
Liners”  gags  to  become  more  topical. 
For  instance,  he  envisions  a  post-Super 
Bowl  cartoon  in  which  someone  on 
the  losing  team  says,  “I’m  going  to  Eu- 
roDisney!,”  the  struggling  theme  park 
in  France. 

Speaking  of  struggles,  it  may  be  hard 
for  many  cartoonists  to  follow  the  Teit¬ 
elbaums’  lead  and  draw  comics  on  a 
Macintosh.  Eric  and  Bill  noted  that 
artists  would  need  a  good  knowledge  of 
computers  to  make  it  worth  their 
while. 

“You  have  to  be  comfortable  with 
the  digital  process,”  Eric  said.  “Some 
artists  don’t  feel  creative  unless  they 


Eric  and  Bill  Teitelbaum 


can  smell  spray  glue  and  spill  ink  on 
their  pants.” 

Bill  added  that  it  can  be  tough  to 
maintain  a  “loose”  drawing  style  when 
using  a  computer,  although  he  and  Eric 
believe  they  have  done  so  with  “Bot¬ 
tom  Liners.” 

Their  comic,  which  began  in  March, 
now  has  a  client  list  that  includes  the 
Houston  Post,  Los  Angeles  Times,  Min¬ 
neapolis  Star  Tribune,  Orlando  Sen¬ 
tinel,  Washington  Times  and  other 
newspapers  and  business  publications. 

In  addition,  the  Los  Angeles-area 
residents  collaborate  on  the  monthly 
“Finale”  cartoon  for  Los  Angeles  maga¬ 
zine.  Also,  Eric  is  a  contributor  to  such 
other  magazines  as  the  New  Yorker, 
Forbes  and  Saturday  Review,  and  Bill  is 
an  award-winning  graphic  designer 
and  creator  of  animated  opens  for  The 
New  Newlywed  Game  and  other  TV 
shows. 


“Bottom  Liners”  at  sea 
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Sports  columnist  is 
offered  by  Creators 

SAN  FRANCISCO  CHRONICLE 
sports  columnist  Scott  Ostler  is  being 
distributed  twice  a  week  by  Creators 
Syndicate. 

Before  joining  the  Chronicle  in  1991, 
Ostler  was  a  columnist  at  the  defunct 
National  sports  daily,  a  sports  colum¬ 
nist  and  reporter  at  the  Los  Angeles 
Times,  and  more.  While  at  the  Times, 
he  was  voted  California’s  top  sports- 
writer  five  years  in  a  row. 

Ostler  has  covered  such  events  as 
the  World  Series,  Super  Bowl  and 
Olympics. 

But  he  also  goes  beyond  the  games 
to  write  about  such  things  as  a  drive 


Only  full  members  of  NCS  are  eligi¬ 
ble  to  vote  for  the  Reuben,  which  hon¬ 
ors  the  “Outstanding  Cartoonist  of  the 
Year.” 

Nominations  for  that  award  also  are 
due  Feb.  1. 

Graphic  focuses  on 
home  improvement 

A  FEATURE  CALLED  “Do  It  Yourself 
.  .  .  Or  Not?”  is  being  offered  by  the 
Los  Angeles  Times  Syndicate  start¬ 
ing  Feb.  7. 

Gene  and  Katie  Hamilton’s  weekly 
home- improvement  graphic  discusses 
everything  from  removing  painted 
wallpaper  to  installing  windows,  cabi- 


past  Baltimore’s  glitzy  Camden  Yards 
stadium  to  see  the  rundown  field 
where  Babe  Ruth  first  played  baseball 
and  a  visit  to  inner-city  Los  Angeles 
the  week  of  the  Super  Bowl  to  learn 
where  homeless  people  planned  to 
watch  the  game. 

Astrology  advice  on 
the  page  and  phone 

PATRIC  WALKER’S  ASTROLOGY 
column  and  an  accompanying  900  line 
are  being  offered  by  the  New  York 
Times  Syndicate. 

The  column  is  available  on  a  daily, 
weekly  or  monthly  basis,  and  the  taped 
phone  message  changes  weekly. 

“We  are  offering  the  column  free  to 
editots  who  participate  in  the  900  pro¬ 
gram  because  we  want  their  papers  to 
make  money,  not  spend  it,”  NYTS 
president  John  Brewer  said. 

Walker,  who  is  British,  has  been 


Patric  Walker 


Studying  and  practicing  astrology  for 
more  than  30  years  and  writing  a  regu¬ 
lar  column  since  1974. 

The  syndicate  also  offers  a  live  as¬ 
trology  line  from  Astrascope  Inc.  that 
allows  newspaper  readers  to  talk  one- 
on-one  with  a  professional  astrologer 
about  personal  concerns. 

Deadline  is  near  for 
cartoon  competition 

THE  DEADLINE  FOR  entering  the 
National  Cartoonists  Society’s  Divi¬ 
sion  Awards  competition  is  Feb.  1. 

Cartoonists  do  not  have  to  be  NCS 
members  to  submit  published  work  to 
the  following  jury  chairmen: 

•  Editorial  cartoons.  Send  six  sam¬ 
ples  to  joe  Duffy,  NCS  New  York 
Metro  Chapter,  24  Fane  Court,  Brook¬ 
lyn,  N.Y.  11229. 

•  Newspaper  comic  strips.  Send  12 
samples  to  Glenn  Bernhardt,  NCS 
Northern  California  Chapter,  79  High 
Meadow  Lane,  Carmel,  Calif.  93923. 

•  Newspaper  panel  cartoons.  Send 
12  samples  to  Dana  Summers,  NCS 
Florida  Chapter,  8241  Helena  Drive, 
Orlando,  Fla.  32817. 

•  Sports  cartoons.  Send  six  samples 
to  Bill  Rechin,  NCS  D.C.  Chapter, 
7109  Pebble  Lane  West,  Spotsylvania, 
Va.  22553. 

The  six  other  categories  are  adver¬ 
tising  illustration,  animation,  comic 
books,  gag  cartoons  (for  magazines), 
greeting  cards,  and  magazine  and  book 
illustration. 

Winners  will  be  announced  at  the 
48th  annual  Reuben  Award  dinner 
May  14  at  the  Sheraton  Grand  Torrey 
Pines  Hotel,  La  Jolla,  Calif. 


nets,  ceiling  fans  and  track  lighting.  It 
also  compares  the  cost  and  time  in¬ 
volved  in  doing  a  project  yourself 
rather  than  hiring  a  professional. 

The  Hamiltons  have  authored  eight 
books,  written  numerous  magazine  ar¬ 
ticles  and  done  14  complete  home  re¬ 
modelings  during  the  past  three  dec¬ 
ades.  Since  1991,  they’ve  operated 
HouseNet,  an  electronic  bulletin  board 
about  home  repairs,  maintenance  and 
improvements. 


DISC  MUST  BE 
THE  PLACE 


You  wanted  it,  you  got  it.  Special 
supplements  on  disc  for  Macintosh- 
or  IBM-compatible  computer.  For 
just  $50  per  disc  plus  package 
charge. 

Our  special  feature  sections 
include  tabs  on  Brides,  Home 
Improvement,  Car  Care,  Holidays, 
Fitness,  Seniors,  Careers  and 
Homes.  All  written  by  top-notch 
journalists,  with  an  eye  to  trends 
and  tips. 

Plus  check  out  our  COLORFOTO 
service  with  exclusive  slides  for 
your  pages. 

Order  today,  Call  (619)293- 
1818  or  fax  this  ad  with  your 
address  to  (619)  297-0537. 


COPLEY 

news  seraica 
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New  look  in  the  new  year 
for  a  Sunday  comic  strip 

This  month,  ‘Non  Sequitur  creator  Wiley  began  to 
use  a  different  color  process  than  most  of  his  peers 


by  David  As  tor 

UNTIL  JAN.  2,  “Non  Sequitur”  cre¬ 
ator  Wiley  did  the  Sunday  version  of 
his  comic  like  most  other  cartoonists. 

He  drew  the  cartoon  in  black  and 
white,  wrote  in  numbers  indicating 
where  American  Color  should  place 
various  computerized  hues  and  won¬ 
dered  why  the  finished  product  didn’t 
look  better. 

“Sunday  comics  used  to  be  the  only 
color  you  would  see  in  newspapers,” 
Wiley  said.  “Now  it’s  the  worst  color 
you  see  in  newspapers.” 

He  asked  AC  the  reason  for  this  and 
was  told  that  another  color  process  had 
been  available  for  years.  So  the  Iowa 
cartoonist  started  coloring  the  Sunday 
“Non  Sequitur”  himself,  with  Buffalo- 
based  AC  reproducing  his  work  via  a 
three-color  separation  process  and 
line-art  overlay. 

“You  get  much  more  texture  and 
blending  and  tone  with  this  process,” 
said  Wiley,  who  signs  his  two-year-old 


Washington  Post  Writers  Group  fea¬ 
ture  with  one  name. 

“The  ‘Non  Sequitur’  color  looks 
much  better  than  the  traditional  ‘fake 
color,’  ”  AC  syndicate  coordinator  Tim 
Rosenthal  added.  “Wiley  is  able  to  do 
more  subtle  effects.” 

He  said  the  Jan.  9  “Non  Sequitur,” 
which  featured  a  cave  scene,  “just 
floored  me.  It  was  absolutely  beautiful. 
It  really  gave  me  an  insight  into  how 
good  of  an  artist  Wiley  is.  He  would 
have  been  hard-pressed  to  get  the 
same  effect  if  he  did  it  the  old  way.” 

Rosenthal  said  he  knows  of  only  one 
other  Sunday  comic,  the  highly  de¬ 
tailed  “Where’s  Waldo”  by  Martin 
Handford  of  King  Features  Syndi¬ 
cate,  that  uses  a  color-separation 
process  similar  to  Wiley’s.  He  noted 
that  syndicates  prefer  computerized 
“fake  color”  because  it  is  less  expen¬ 
sive. 

Yet  Wiley  is  able  to  provide  more  ap¬ 
pealing  “Non  Sequitur”  color  without 
spending  extra  money.  He  does  this  by 
making  his  Sunday  comic  available 
only  in  a  quarter-page  format,  meaning 
that  the  extra  color-separation  costs 
are  offset  by  the  savings  realized  by  no 
longer  offering  “Non  Sequitur”  in  sev¬ 
eral  sizes. 

Wiley  said  he  had  wanted  to  elimi¬ 
nate  Sunday  size  conversions  even  be¬ 
fore  deciding  to  use  his  new  color 
process  because  few  newspapers  were 
running  “Non  Sequitur”  as  big  as  a 
third  or  half  page  anyway. 

“It’s  time  for  cartoonists  to  stop 
complaining  about  how  small  comics 
are,”  Wiley  said.  “That’s  the  facts.  I’ve 
complained  over  the  years,  too,  but  it 
isn’t  going  to  change.  It’s  up  to  us  to  do 
the  most  we  can  with  the  space  we 
have.” 

Will  many  other  syndicated  cartoon¬ 
ists  start  using  “Non  Sequitur”-like 
color  in  the  near  future?  Rosenthal 
doesn’t  think  so.  He  said  the  process 
not  only  is  more  expensive  but  difficult 


for  AC  to  do  properly  if  a  comic  is  of¬ 
fered  in  multiple  sizes,  which  requires 
the  rearranging  of  individual  panels. 

“It  is  very  difficult  to  register  indi¬ 
vidual  panels  with  processed  color,”  the 
AC  executive  said. 

Rosenthal  added  that  cartoonists 
who  use  a  less  illustrative  style  than 
Wiley  might  not  see  a  big  difference 
between  “fake  color”  and  the  three- 
color  technique. 

AC  is  a  division  of  Sullivan  Graph¬ 
ics,  which  prints  more  than  300  Sun¬ 
day  comics  sections. 

Larson  irks  Newark 

NEWARK  MAYOR  SHARPE  James 
has  written  a  letter  to  Universal  Press 
Syndicate  protesting  the  mention  of 
his  city  in  the  Jan.  3  “Far  Side”  comic 
panel. 

“Over  the  past  several  years,  my  ad¬ 
ministration  has  worked  diligently  to 
improve  the  quality  of  life  here  in 
Newark,”  James  wrote,  according  to  a 
Newark  Star'Ledger  story.  “Quite 
frankly,  articles  and  cartoons  that  con¬ 
tinue  to  portray  Newark  as  ‘Dodge 
City’  are  neither  accurate  nor  fair.” 

James’  press  secretary,  Pamela  Gold¬ 
stein,  said  her  office  had  received  “a 
bunch  of  calls”  complaining  about  the 
comic. 

Universal  vice  president  and  editori¬ 
al  director  Lee  Salem  expressed  sur¬ 
prise  that  the  cartoon  caused  offense. 

“The  Far  Side”  has  about  1,800 
clients.  One  of  them  is  the  Star-Ledger, 
which  ran  the  Jan.  3  panel. 


CnicM  decisions  donp  Mto's  highiMy 


The  Jan.  3  “Far  Side” 
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Leading  Edge 

Continued  from  page  5 

advertise  in  a  book  that  is  perceived  as 
incomplete,  and  users  flat  out  won’t 
use  a  book  unless  it  is  comprehensive. 

To  gain  credibility  in  the  market¬ 
place,  therefore,  newcomers  have  to 
seed  the  market  for  both  advertisers 
and  consumers.  After  giving  away  ad¬ 
vertisements  the  first  year  to  mer¬ 
chants  who  advertise  in  the  estab¬ 
lished  book,  the  Great  Western  sales 
force  converts  the  advertiser  into  a 
paying  customer. 

Advertising  space  prices  are  typical¬ 
ly  40%  to  50%  less  than  those  paid  to 
the  RBOC  directory  publisher.  In  the 
second  year,  the  paid  renewal  rate  for 
the  prototype  publisher  is  about  60% 
to  65%  of  the  first-year  book. 

The  key  to  success  is  that  the  proto¬ 
type  directory  is  invariably  attractive, 
and  it  inevitably  contains  value-added 
features  such  as  Talking  Yellow  Pages. 
In  other  words,  prototype  publishing 
can  be  an  effective  market -entry  strate¬ 
gy  —  for  independent  directory  pub¬ 
lishers  and  for  newspapers. 

Great  Western’s  prototype  obviously 
requires  the  risk  of  upfront  investment, 
but  the  formula  has  worked  well  so  far 
in  Northern  California  —  in  Mon¬ 
terey,  Santa  Cruz,  Napa,  Vallejo,  San¬ 
ta  Rosa  and  Palo  Alto,  according  to 
the  company. 

A  Contra  Costa  County  directory  is 
at  the  printer  now  and  Great  Western 
will  announce  additional  California 
markets  later  this  month.  As  for  its  ex¬ 
pansion  plans.  Great  Western  an¬ 
nounced  that  it  will  introduce  new 
prototypes  in  five  Southwestern  Bell 
cities  in  three  states  —  Texas,  Okla¬ 
homa  and  Arkansas. 

Capital  Cities  Publishing  also  is 
launching  a  prototype  with  the  infor¬ 
mal  guidance  of  Great  Western  in  Wi¬ 
chita. 

Historically,  so  much  of  the  focus 
has  been  on  the  telco  threat  to  news¬ 
paper  classified  advertising  that  a  ma¬ 
jor  point  has  been  missed.  It  is  far 
more  likely  that  newspaper  publishers 
will  attack  the  local  directory  franchise 
successfully,  rather  than  vice  versa. 
Compared  to  the  annual  publishing  cy¬ 
cle  of  the  RBOC  directory  publisher, 
the  newspaper  is  relatively  lithe  be¬ 
cause  it  is  geared  to  printing  and  deliv¬ 
ering  the  daily  diary  of  the  American 
dream. 

If  you  are  still  not  convinced,  con¬ 
sider  what  it  would  take  for  a  Yellow 
Pages  publisher  to  launch  a  daily  news¬ 


paper  in  a  major  metropolitan  market. 

It  won’t  ever  happen  because  it  can’t 
be  done.  But  newspapers  that  take  ad¬ 
vantage  of  the  expertise  of  indepen¬ 
dent  directory  publishers  —  or  RBOC 
publishing  arms,  for  that  matter  — 
could  become  a  significant  competitive 
force  on  a  market-by-market  basis. 
Putting  aside  the  long-term  potential 
for  an  integrated  newspaper/directory 
database,  wouldn’t  it  be  ironic  if  print 
turned  out  to  be  the  great  newspaper 
growth  vehicle  of  the  1990s? 

Brandeis 

Continued  from  page  33 
ment  in  Germany. 

“Personally,  as  an  editor,  1  thought 
the  ad  should  be  printed  because  the 
issues  of  anti-Semitism,  Holocaust  de¬ 
nial  and  the  rise  of  neo-Nazism  in 
America  need  to  be  exposed  to  the 
Brandeis  community  so  that  we  can 
deal  with  it  as  a  community,”  Jeruchi- 
mowitz  said.  “1  think  the  Jewish  com¬ 
munity  has  been  quiet  far  too  long.” 

When  asked  if  he  was  concerned 
that  the  message  in  his  ad  might  spur 
violence  against  Jews,  Smith  won¬ 
dered,  “What  has  that  got  to  do  with 
the  ad?” 

While  Smith  added  that  he  is  creat¬ 
ing  more  ads  denying  the  validity  of 
the  Holocaust  museum,  there  is  no 
guarantee  that  the  Justice  would  accept 
them. 

“Personally,  1  think  it’s  dangerous  if 
college  newspapers  were  to  set  policy 
on  what  to  do  every  time  we  got  these 
ads,”  Jeruchimowitz  said.  “We’re  here 
to  learn,  and  whether  it’s  right  or 
wrong,  we  will  learn  either  way.” 

Smith,  when  asked  about  the  issue, 
only  repeatedly  insisted,  “Not  one 
journalist  has  had  the  good  sense  to 
question  the  gas  chamber  exhibit  at 
the  museum.  You  would  do  well  to  ring 
them  up  and  ask  which  exhibit  displays 
proof  of  the  gas  chambers’  existence.” 

Paper  sponsors 
fund-raising  bee 

THE  BEST  SPELLERS  from  13  New 
Jersey  companies  competed  in  the  As- 
bury  Park  (N.J.)  Press’  second  Business 
Bee  for  Literacy. 

The  event  raised  more  than  $5,000 
for  two  local  affiliates  of  Literacy  Vol¬ 
unteers  of  America,  which  focuses  at¬ 
tention  on  the  problem  of  illiteracy  in 
the  work  place. 


Coverage 

Continued  from  page  19 
she  said. 

And  newspapers  routinely  ignore  a 
fast-growing  work  place  for  women: 
the  office  in  the  home,  she  added. 

Woodhull  told  Inland  publishers 
that  research  debunks  the  myth  that 
women  do  not  like  “bad  news,”  such  as 
crime  reports.  What  they  want  is  crime 
news  that  tracks  progress  on  crimes, 
she  said.  What  women  don’t  want  is 
“voyeuristic”  crime  news  that  leaves 
them  feeling  helpless. 

In  crime  news  —  just  as  on  the  busi¬ 
ness  pages  —  women  need  to  feel  that 
their  newspaper  is  on  their  side.  Wood- 
hull  said. 

“Show  that  you  are  my  friend  and 
that  you  have  contacts  [with  me] ...  so 
I  can  make  better  decisions,”  she  said 
women  are  saying. 

But  when  newspapers  do  create  edi¬ 
torial  products  that  attract  women  — 
such  as  the  successful  WomeNews  in 
the  Chicago  Tribune  or  A?:W  in  the 
Arizona  Republic,  Phoenix  —  too  of¬ 
ten  they  are  published  on  Sunday,  the 
one  day  that  women  already  are  con¬ 
sistent  newspaper  readers. 

Instead,  these  features  should  be 
heavily  promoted  Sundays  but  pub¬ 
lished  during  the  week  to  draw  women 
back  to  the  daily  paper,  Woodhull  said. 

Women  are  willing  to  read  —  and 
make  time  to  read,  she  said. 

Despite  the  plunge  in  newspaper 
readership  levels,  women’s  television 
viewing  continues  to  increase,  the  ma¬ 
jority  of  local  TV  news  viewers  are 
women,  and  women  buy  most  of  the 
books  in  the  country,  she  noted. 

A  Woodhull  survey  recently  asked 
women  what  they  would  do  if  they  had 
an  extra  hour  in  the  day. 

“The  majority  says  read,”  Woodhull 
reported,  “but  not  read  a  newspaper.” 

Article  helped 
hunger  program 

PARADE  MAGAZINE  REPORTS  that 
its  article  about  U.S.A.  Harvest,  which 
solicits  surplus  food  from  restaurants 
and  food  companies  to  feed  the  hungry, 
helped  the  program  reach  its  three-year 
goal  in  less  than  six  months.  Stan  Cur¬ 
tis  of  Louisville  was  quoted  by  the  mag¬ 
azine  as  saying  its  article  generated  in¬ 
terest  from  more  than  2,500  people 
who  wanted  information  about  starting 
similar  programs  in  their  areas. 
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Classified  Advertising 

11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ACCURATE  FORECASTS 


Precise,  Reliable  Price  Forecasts  on 
6,000  NYSE  +  AMEX  +  OTC  Stocks. 
FREE  TRIAL  by  touch-tone  phone.  Call 
(408)  733-9341  or  (408)  746-0477. 

ASTROLOGY 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 

BUSINESS  NEWS 

GET  MORE  READERS  and  advertisers 
involved  in  your  daily  and  Sunday 
business  pages  with  lively  coverage 
from  major  business  publications. 
Call  or  fox  for  w/eekly  samples.  Joe 
Hanley,  CRAIN  NEWS  SERVICE. 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 

FAX  YOUR  AD  TO 
(212)  929-1259 


_ AUTOMOTIVE _ 

CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history. 
(313)  573-2755. 

ENTERTAINMENT 

BLACK  FEMALE  COLUMNIST  has  free 
Soap  Opera  T-shirts,  photos  of  stars, 
and  other  soap  items  for  your  readers 
guaranteeing  large  readership.  Popular 
Soap  Opera  Trivia  and  news  column.  To 
get  it  free  fast  by  Fox  write  Patricia 
Foote,  PO  Box  36524,  Grosse  Pte.,  Ml 
48236. 

PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  page  -  movie,  trivia,  nostal¬ 
gia.  Weekly,  monthly.  Free  samples. 
NY  Arts,  23  Kenyon,  Mount  Vernon, 
NY  11552.  (914)  664-8780. 


_ HUMOR _ 

WARNING:  "IN  A  NUTSHELL"  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 1 9  Washington  Ave.,  Staten  Island, 
NY  10314,  (718)  698-6979. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illus¬ 
trated).  Great  for  weekend  section  or 
entertainment  pages.  Camera  ready. 
Star  photos.  Our  18th  year.  Cineman 
Syndicate,  7  Charles  Court,  Middletown, 
NY  10940;  (914)  692-4572.  Fax  (914) 
692-8311. 


PUZZLES 


★  ★  ★  PUZZLES  ★  ★  ★ 
WORD  SEARCH  &  CROSSWORD 
•  Daily  •  Weekly  •  Monthly 
Suppliers  to  national  &  regional 
publications.  Camera  Ready! 
On  Time!  Great  Rates! 

Call  for  a  FREE  kit  (9 14)  939-2 1 1 1 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 

SENIOR  HEALTH 

"SENIOR  CLINIC."  America's 
ONLY  doctor  written  column  on  Senior 
Health.  10  years  in  Rochester  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rates.  Frank  Macln- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 

SYNDICATION  SERVICES 

FREE  TRIAL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 

Finance  is  the  art  of  passing  money 
from  hand  fa  hand  until  it  finally 
disappears. 

William  S.  Anroff 


ANNOUNCEMENTS 


MAGAZINES  FOR  SALE 


Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 

NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach, 

FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman, 
MT  59715,  (406)  586-6621 

NEWSPAPER  BROKERS 

625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Lorry  Grimes-Pres.-(301 )  540-0636 
Dick  Smith-S/SE-(601)  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lantz-CANADA-(519)  631-5709 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  222  Berkeley  St.,  Box  54, 
Boston,  MA  02116.  (617)  536-1900. 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotia¬ 
tions  (or  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 

C.  PETER  JORGEN^ 

A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal 
before  listing  your  paper.  Route  1 ,  Box 
36,  Tunbridge,  VT  05077. 

Fournier  Media  Service  Inc. 
Appraisal»Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 
MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,  VA  271 16-3308 
Ph.  703-846-8410  Fax  703-846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX75205 

(214)  520-7025  FAX  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  FINANCING 

GROUP  PRESIDENT,  CEO,  CFO  and 
partnership  requiring  $5MM-$25MM 
acquisition  fund,  may  call  JM&A. 
Est.  1983,  (614)  889-9747. 

NEWSPAPERS  FOR  SALE 

NORTHERN  CALIFORNIA  WEEKLY  — 
Price  $425,000,  near  metro  area  and 
skiing. 

NOCTHWEST  WEEKLY  —  Growth  area, 
semi  rural,  $500,000,  terms. 
NORTHWEST  COASTAL  WEEKLY  — 
Very  few  of  these  left,  land  and  build¬ 
ings,  $750,000. 

NORTHWEST  PRINTING  PLANT  — 
Two  weekly  shoppers,  $2,500,000,  land 
and  buildings  also  available. 
NORTHWEST  WEEKLY  —  Small  down, 
some  sweat  equity. 

FOURNIER  MEDIA  SERVICES 
PO  Box  750 
Prosser,  WA  99350 
(509)  786-4470 


E&P’s  Classified 


The  newspaper  industry’s  meeting  place. 
212-675-4380 
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NEWSPAPERS  WANTED 


TRADE  ASSOCIATIONS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Expositian,  Austin,  TX  78703  (512) 
476-3950. 

WEEKLY  COMMUNITY  Newspaper  (or 
sale.  So.  West  side  of  Chicago  with 
great  potential.  Circulation  at 
32,000  plus  2nd  highest  income  in  the 
city.  Yearly  sales  volume  in  excess  of 
$400,(X)0.(X).  Price  negotiable  and 
financing  is  available.  Good  paper  (or 

1  St  time  publisher.  Call  corporate 
office  at  (312)  646-3800.  Ask  for  Lee 
H.  Anglin,  President/CEO. 

Foolishness  is  infinitely  more  fascinating 
than  intelligence...  Intelligence  has 
boundaries  vAiile  foolishness  has  none. 

Claude  Chabrol 

EQUIPMENT 

&  SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
Call:  (407)  273-5218 
FAX  (407)  273-901 1 . 

MAILROOM 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


PLANT  LIQUIDATION 

NEW  YORK  TIMES  — 
CARLSTADT,  N.J.  PLANT 

PRESSROOM:  22- cutoff 
METROUNER 

•  Six  3:2  folders 

•  36  Metroliner  units 

•  Five  half  decks 

•  36  45*  fully-automatic  RTFs 
MAILROOM; 

•  Hanis/Sheridan  model  72 
inserter  with  ARS 

•  Quipp  newspaper  stackers 

•  Signodetyers  —  MLN2& 
MLN2A 

•  25  truck  dock  loaders 

•  Roller-belt  conveyor,  turn¬ 
tables  and  Quipp  pacers 

PLATEROOMAMISC.; 

•  Three  Crossfield  Data 
Systems  receivers 

•  3  Western  Lith-X-Posers 

•  4  Western  plate  developers 

offered  0xeluMlvly  by: 

ifk  INLAND 

Mand  MuBtrite  oompany 
(913)  492-9050  -  FAX  (913)  492-6217 


MAILROOM 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guar- 
anteed  Production-Training  Prog¬ 
ram  Provided.  JIMMY  R.  FOX,  MAIL 
ROOM  CONSULTANT  713/468-5827. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 

Modular  Distribution  Systems 
1  tyline/2  clocks;  2  lyline/4  docks 
3  lyline/6  docks;  4  t^ine/8  docks 
(407)  273-5218  FAX  (407)  273-9011 


MAIL  ROOM 

3  Muller-Martini  5-1  227S 

Inserters 

4  Ferag  single  gripper  conveyors 
200'  long  each 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  &  inserting  machines 
1987 

2  Cheshire  quarter  folders 
and  labeling  machines 

Northeast  Industries 
(213)  256-4791 


EOT 


The 

communication 
link 
of  the 
newspaper 
industry  every 
week 

since  1884. 


WE  ARE  ovmer/operators  of  more  than 
200  daily  and  weekly  newspapers  in 
the  U.S.  We  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  All  correspondence  and 
discussions  are  confidential. 
Contact: 

Kenneth  W.  Cope 
Executive  Vice-President 
American  Publishing  Co. 

1(X)6  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 
FAX  (417)  451-6408 


American  Association  of  Indeperrdent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  member¬ 
ship  or  sponsor  info:  (510)  935-2026, 
FAX  (510)  906-0922  or  write:  16  Santa 
Ana  Place,  Walnut  Creek,  CA  94598. 

Politics  is  the  art  of  looking  for  trouble, 
finding  it  whether  it  exists  or  not, 
diagnosing  it  incorrectly,  and  applyirig 
the  wrong  remedy 

Sir  Ernest  Benn 


MAILROOM 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  820-9669 

1A4MEDIATELY  AVAILABLE 
1990  ovalstrap  JP40  strapping 
machines.  8  to  choose  from.  All  in  excel¬ 
lent  condition.  Reasonable  offers  or 
trades  considered.  Call  MidAmerica 
Graphics,  Inc.  1  (800)  356-4886 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


SATELLITE  DISHES 


MAILROOM 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  IrK. 
(407)  273-5218  or  (800)  741-1937 


PRESSES 


HARRIS  N-845  HEATSET  PRESSES 
4  Units  1  Folder  22-3/4'  Cu^off 
8  Units  2  Folders  22-3/4'  Cut-off 
(901)  423-1343 


PRESS  ROOM 

MAN-Roland  Folders 
160  pages  -  double  out  -  22-3/4 
with  3  high  former  &  angle  bars 
Only  7  years  old 

GOSS  R.T.P.'s  42'  with 
Y  columns  and  wall  brackets 
10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries 
(213)  256-4791 

SATELLITE  DISHES 


Small  satellite  TV  dishes  are  here! 

•Amazing  Discovery!  'Smallest  home  dish  ever! 
•Receive  over  1 00  channels!  'Fits  anywhere- 
Apartments,  Homes,  Trailers,  R.V.,  etc.! 
•Only  18"(inches)  in  size! 

•Less  than  1  years'  cable! 

CNN  DISNEY  WGN  SCI-FI 
"HBO"  ESPN  DISCOVERY 
MTV  USA  "CINEMAX"  TBS 
HEADLINE  NEWS  VH1  A&E 
NASHVILLE  NETWORK  TBN 
FAMILY  CHANNEL  &  many  more! 

Send  $5. 95  cash,  check  or  money  order  and  a 
self-addressed  stamped  envelope  hr  complete 
details  to: 

STARLIGHT  COMMUNICATIONS 
2507  WEST  BAY  AREA  BLVD,  #22 
WEBSTER,  TX  77598 
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EQUIPMENT  &  SUPPLIES 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 


WANTED  TO  BUY 


IMMEDIATELY  NEEDED 
4  add  on  Metro  units  22  3/4",  with 
reels  and  Y  columns. 

4  to  8  Unit  Harris  VI 5D  web  press 
4  to  9  Unit  Harris  845  web  press 
2  to  1 0  Unit  Harris  VI 5A  web  press 
All  colls  will  be  kept  in  strict 

‘^°Ca‘ten  Velilla  (913)  541-8886. 


WANTED  TO  BUY 


CALL  US  —  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800) 
356-4886  or  Fax  (816)  887-2762. 


CLASSIFIED  ADVERTISING  DEADLINES 

IN  COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 
Friday  5pm  (EST)  8  days  prior  to  publication 


FOR  SALE 


AM  Graphics  has  recently  sold  and  is  now  installing  a 
state  of  the  art  inserting  system  for  Guard  Publishing  in 
Eugene,  Oregon.  As  a  result,  the  following  equipment  is 
to  be  taken  in  trade  and  will  be  available  for  sale: 


•  One  GMA  SLS  1000  16:1  Inserting  Machine 

•  MIRS  Repair  System  (AM  Graphics  ARS  clone  software) 

•  Single  drop  gripper  conveyor  from  inserter 

•  Less  than  four  years  old;  installed  2/90 

•  Available  for  viewing  in  Eugene,  Oregon 

•  Available  for  shipment  July  '94 


For  further  information  contact  David  Slauter 
' - Tel:  513/278-2651  Fax:  513/274-5719 - 

Sheridan  Systems 


from  iMiGraphics 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN 
Home  ddivery-Single  copy  sales 
Nalionwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  TelemarkeHng  Specialists 
1  (800)  247-2338 

ADNET  SYSTEMS 
Telemarketing  Specialists 
Quality  Work* Reasonable  Rates 
1  (800)  336-8037 


.Starts 
.Stop  Sauer 
.Uerificatlon 
.Collections^ 


Teajw  Outbound;  Inc. 


CIRCULATION  SERVICES 


Convert  to  private  delivery  and 
new  distribution  start-up.  TMC/ 
saturation  products.  Call 
MIDWEST  INDEPENDENT  POSTAL 
(616)  324-1008 

CUSTOM  COUPON  BOOKS  —  Promote 
new  subscribers,  renewals,  classified  or 
advertisers.  Under  $4.00  per  book 
depending  on  area  and  count. 

ADPRO  MARKETING  (410)  647-8626 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 


LEM  MARKETING 
Crews... Turn-Key  &  Seminars 
(609)  822-3701 


TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades. 

Stop  savers  and  more. 

Allan  Schreibman,  (313)  399-6100. 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 _ 

SOUTHERN  TELEMARKETING 
Has  what  it  takes  to  increase  your  news¬ 
paper's  circulation,  nationwide  capa¬ 
bilities.  Call  John  Bonsoll,  1 
(800)  929-1845. 

SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Pronw- 
tions  Inc.,  (216)  225-7440. 


COMPUTER  SUPPORT 


LAPTOP  COMPUTER  SUPPORT 
Tandy/Rodio  Shack  Models  100  102 
200  WP2  "exclusively!"  Cables  RAM 
ROMs  programs  hard-2-find  Items 
sales  service  experienced  humble.  We 
have  everything  and  know  it  all! 
Fax/Call/Wrile  for  a  FREE  CATALOG 
Club  1 00;  Tandy  Computer  Support  Box 
23438  Pleasant  Hill  CA  94523.  (510) 
932-8856  msg  (510)  937-5039  fax. 


CONSULTANTS 


45  specialists,  generalists  avail¬ 
able  nationwide.  No  obligation 
consultation.  American  Newspaper 
Consultants,  Ltd.,  (414)  272-6173. 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  (or  newspa¬ 
pers.  Consulting  (or  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEORICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


Life  is  what  happens  while  you're 
making  other  plans. 

John  Lennon 


ADVERTISING 


ADVERTISING  DIREQOR 

Would  you  like  to  be  the  Advertising 
Manager  (or  a  fast  paced  record  setting 
newspaper,  situated  in  a  major  retail 
hub  of  Northwest  Montana.  Great  com¬ 
munity  to  raise  a  family.  Perfect  op¬ 
portunity  for  right  individual  to  advance 
to  Publisher  with  group  of  small  dail¬ 
ies.  Will  pay  very  well  (or  the  right 
person.  Reply  to  Box  6630,  Editor  & 
Publisher. 


ADVERTISING 


F.S.I.  SALES  &  SERVICE 
New  York  City's  Largest  circulation 
weekly  (over  500,000)  needs  and  experi¬ 
enced  insert  sales  rep  salary  -f 
commission  +  bonus  +  401 K  +  bene¬ 
fits.  Earning  potential  $70-$l 00,000 
annually. 

Send  resume  to: 

Marketeer  Personnel 
3517  Quentin  Road 
Brooklyn,  NY  11234 
or  coll  (718)  376-7676  ask  for  Ellen 


ADVERTISING 


LEADER  WANTED 

We  are  a  1  1  /2-year-old  company  that 
publishes  2  bi-weekly  newspapers 
targeted  to  today's  hottest  niche  — 
health  care.  Our  plans  call  for  expan¬ 
sion.  Therefore,  we  are  looking  for  o 
strong,  sales-oriented  professional  to 
speed  us  on  our  way.  In  addition  to  the 
usual  compensation,  we  offer  a  chance 
for  ownership.  Send  letter  of  interest 
and  yaur  resume  lo: 

Georgia  Court,  Editor-Publisher 
HEALTH  CARE  NEWS 
6934  Miami  Ave.,  Suite  21 
Cincinnati,  OH  45243 


ADVERTISING 


ADVERTISING  MANAGER  for  12,000 
daily  in  southern  Indiana.  The  ideal 
candidate  will  hove  experience  compet¬ 
ing  against  major  metros,  the  abili¬ 
ty  to  understand  and  use  market  re¬ 
search,  a  successful  track  record  with 
major  accounts,  and  the  ability  to  lead 
and  motivate  inside  and  outside  sales 
staffs.  The  person  we  are  seeking  must 
be  willing  to  try  new  strategies  and  be 
creative  and  analytical  in  solving 
problems.  If  you  enjoy  the  advantages  of 
small  town  living  out  also  want  the 
advantages  of  a  £rge  city  nearby.  New 
Albany  offers  the  best  of  both  worlds. 
Send  letter  and  resume  to  Greg  0x1^, 
Publisher,  New  Albany  Tribune,  303 
Scribner  Drive,  New  Albany,  IN 
47150. 
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ADVERTISING 


ADVERTISING  DIREQOR 

Ten  yeors  experience  doesn't  necessarily 
qualify  you  for  tfiis  job — because  we  want 
new  ideas  and  innovative  leadership 
that  addresses  our  unique  needs.  You 
must  bring  fresh  marketing  ideas  and  be 
able  to  lead  a  well  established  team  to 
new  heights.  Major  account,  sales  deve¬ 
lopment,  marketing  and  training 
skills  a  must.  Southeastern  NH  weekly 
group  with  many  challenges  and  oppor¬ 
tunities.  Competitive  salary,  complete 
benefit  package  and  a  wonderful  area 
to  live  and  work.  Additional  opportunity 
within  our  nationwide  21  newspaper 
group.  Letter  and  resume  to:  Thomas 
Coakley,  Publisher,  Rockingham  County 
Newspapers,  PO  Box  250,  Exeter,  NH 
03833. 

ADVERTISING 
SALES  MANAGER 

Gateway  Publications,  Pittsburgh 
largest  group  of  weekly  newspapers,  is 
looking  for  an  experienced  Advertising 
Sales  Manager.  The  successful  candi¬ 
date  must  hove  the  ability  to  lead  and 
motivate  their  sales  staff  in  an 
extremely  fast  paced  environment.  A 
strong  advertising  sales  background 
combined  with  a  hands  on  approach  to 
management  is  necessary.  Come  enjoy 
the  reasonable  cost  of  living  and  en¬ 
joyable  lifestyle  of  America's  most  liv¬ 
able  city  •  Pittsburgh.  First  year  earning 
will  include  a  base  salary  in  the  low 
$40's  plus  a  bonus  program  and  a 
complete  benefits  package.  Forward 
resumes  to: 

GATEWAY  PUBLICATIONS 
610  Beatty  Road 
Monroeville,  PA  15146 
Attn:  Mark  Caruso 
No  phone  call  accepted 

ADVERTISING  SALES  TRAINER 

Journal/Sentinel,  Inc.  publishes  The 
Milwaukee  Journal  (daily 
230,000/Sunday  495,000)  and  the 
Milwaukee  Sentinel  (daily  178,000) 
seeks  a  motivated,  professional,  enthu¬ 
siastic  Sales  Trainer. 

Responsibilities  will  be  to  imple¬ 
ment  a  new  sales  training  program, 
create  a  new  hire  orientation  program 
and  evaluate  what  additional  skills 
training  is  needed.  You  will  either 
design  or  seek  consultants  to  train  for 
these  new  skills. 

Excellent  leadership  skills  and  prog¬ 
ram  design  skills  a  must. 

Additionally,  this  individual 
has  previous  advertising  sales  and 
or  sales  management  experience,  and  a 
Bachelor's  Degree. 

We  are  an  established  newspaper 
changing  with  the  times.  The  candidate 
should  be  in  tune  with  change  and  cre¬ 
ating  training  that  works. 

Please  submit  a  resume  including 
salary  history: 

Milwaukee  Journal  Sentinel 
Employee  Relation  Department  (AT) 
PO  Box  661 
Milwaukee,  Wl  53201 


_ ADVERTISING _ 

DIREQOR  OF  CLASSIFIED/ 
DIREQOR  OF  TELEMARKETING 
SALES 

The  Orange  County  Register  is  seeking 
a  top  notch  Classified  oid  Telemarket¬ 
ing  Sales  professional  to  head  a  Tele¬ 
marketing  department  of  90+  associ¬ 
ates.  We  hove  rethought  the  traditional 
approach  to  classifieds  and  formed  a 
pro-active  sales  department  called 
Telemarketing. 

This  prestigious  position  is 
pivotal  to  our  success  and  we  are  seek¬ 
ing  an  industry  mover  and  shaker  to 
accelerate  our  growth  in  this  fast  paced 
competitive  market.  You  will  work  with 
a  team  of  sales  professionals  posi¬ 
tioned  and  directed  toward  success. 
Make  your  mark  on  the  industry  by  be¬ 
coming  a  star  at  an  industry  leader. 

All  qualified  candidates  should 
send  a  resume  and  salary  history  to: 

Human  Resources  Department 
The  Orange  County  Register 
625  N.  Grand  Avenue 
Santa  Ana,  CA  92701 

RE:  Director  of  Telemarketing 

FAMILY  OWNED  25,000  daily  in 
rowing  N.E.  Pennsylvania  area  seeking 
ynamic  individual  with  leadership 
qualities  and  marketing  skills  to 
head  a  staff  of  ten  retail  and  five  clas¬ 
sified  personnel.  Salary  commensurate 
with  experience,  plus  great  40 IK  pack¬ 
age.  Send  resume,  including  salary 
history  to  Box  6639,  Editor  & 
Publisher. 

NEW  YORK  city's  largest  circula¬ 
tion  weekly  (over  500,000)  needs: 

-  1  Classified  Advertising  Manager 
Salary  $50,000  +  commission  + 
bonus. 

401 K  +  benefits.  Earning  potential  over 
$100,000  annually 

-  2  Assistant  Classified  Managers 
Salary  $20,000  +  commission  + 
bonus. 

401 K  +  benefits.  Earning  potential  over 
$50,000  annually. 

Send  resume  to: 

Marketeer  Personnel 
3517  Quentin  Road 
Brooklyn,  NY  11234 
or  call  (71 8)  376-7676  ask  for  Ellen 

ACADEMIC 

COLLEGE  FACULTY  POSITION:  Under¬ 
graduate,  tenure  track  position  begin¬ 
ning  late  August,  1994.  Primary 
duties  include  supervisian  of  the 
student  newspaper  staff  and  such 
courses  as  Writing  for  Media,  Feature 
Writing,  Media  Management,  Beginning 
Photography.  Might  also  serve  as 
department  chairperson,  dependent 
upon  qualifications.  Minimum  prepora- 
tion  is  a  masters  degree  in  journal¬ 
ism.  Materials  to  Academic  Dean, 
Midland  Lutheran  College,  Fremont, 
NE  68025.  An  AA/EO  employer. 
Screening  of  candidates  will  begin 
February  7,  1994. 


_ ACADEMIC _ 

DEPARTMENT  CHAIR 
JOURNAUSM/BROADCASTING 

Florida  International  University's 
accredited  School  of  Journalism  and 
Mass  Communication  seeks  a  chair  for 
its  newly  formed  Journalism/ 
Broadcast  Department  with  350  majors, 
to  begin  August  1994.  The  university, 
named  one  or  "America's  Best  Colleges' 
by  U.S.  News  and  WoHd  Report  for  the 
past  five  years,  is  a  flourishing 
state  university  with  nearly  25,000 
students  on  two  campuses  in  Miami. 

Housed  on  a  beautiful,  uncrowded  cam¬ 
pus  on  Biscoyne  Boy,  FlU's  fast-grow¬ 
ing  School  of  Journalism  and  Mass 
Cammunication  has  more  than  700 
undergraduate  and  master's  students 
and  has  been  named  a  program  of  em¬ 
phasis  by  the  university's  senior  admin¬ 
istration.  The  school  runs  the  largest  in¬ 
ternational  journalism  training  prog¬ 
ram  of  its  kind,  the  $13  million 
Latin  American  Journalism  Program, 
which  sends  faculty  teams  to  Central 
and  South  America  to  train  practic¬ 
ing  journalists.  And  it  runs  the 
Institute  for  Public  Opinion 
Research,  which  conducts  mossive  annu¬ 
al  public  opinion  polls  in  Florida. 
Faculty  grants  obtained  in  1992-93 
include  a  $600,000  Knight  Founda¬ 
tion  award  for  a  three-year  pilot  project 
in  teaching  writing,  and  a  $75,000 
Freedom  Forum  grant  to  assess  the 
feasibility  of  delivering  journalism 
programs  entirely  in  Spanish. 
University-supported  plans  for  the  next 
three  years  include  substantial  growth 
in  faculty,  the  launching  of  three  new 
master's  programs  —  two  of  them  in 
Spanish,  the  occupation  of  a  new  $1 1 .5 
million  building  and  the  raising  of 
a  $5  million  endowment. 

The  individual  selected  for  this 
position  —  a  1 2-month  post  with 
salary,  rank  and  tenure  negotiable  — 
should  have  a  professional  or  academic 
administrative  experience,  or  an 
outstanding  record  of  academic 
achievement  and  substantial  profes¬ 
sional  credentials;  and  will  also 
show  a  strong  desire  to  build  a  truly 
great  professionally-oriented  program, 
a  willingness  to  innovate  and  the  abil¬ 
ity  to  lead  a  faculty  of  strong-minded 
professionals,  especially  in  develop¬ 
ing  master's  programs.  Fluency  in 
Spanish  a  definite  plus.  Ph.D. 
preferred,  master's  required.  Minori¬ 
ties  and  women  especially  encouraged 
to  apply.  Cover  letter,  resume,  evidence 
of  professional/creative/scholarly  work 
and  three  letters  of  recommendation  to: 
Kevin  Hall,  Chair,  Search  Committee, 
Journalism/Broadcasting,  School  of 
Journalism  and  Mass  Communica¬ 
tion,  Florida  International  Univer¬ 
sity,  North  Miami  Campus,  North 
Miami,  FL  33181;  FAX  (305) 
956-5203.  DEADUNE.  Jan.  27,  1994. 
Florida  International  University 
is  an  equal  opportunity/equal 
access/affirmative  action  institution. 

If  you  get  up  early,  work  late,  and  pay 
yaur  taxes,  you  will  get  ahead-if  you 
strike  oil. 

Jean  Paul  Getty 


_ ACADEMIC _ 

GRADUATE  STUDY 

Assistantships  available  September, 
1994.  Positions  require  20  hours  per 
week  in  research,  video  and  audio  labs. 
Fully  admitted  applicants  may 
receive  a  partial-to-full  tuition 
waiver  plus  up  to  $500  per  month 
stipend.  Program  is  a  general  Master  of 
Arts  in  Communication  with  emphasis 
on  theory  and  research.  Inquiries  to 
Graduate  Committee,  Communication 
Division,  Pepperdine  University, 
Malibu,  CA  90263.  Deadline:  April 
1. 

ACCOUNTING 

GENERAL  LEDGER  MANAGER 


A  responsible  professional  with  a 
solid  accounting  background  needed  for 
a  high  profile  position  in  The 
Washington  Times'  Accounting 
Department.  Newspaper  accounting 
background  preferred.  Hands  on 
knowledge  posting  transactions  through 
h'narKial  statement  preparation.  Ability 
to  use  Macintosh  computer.  Timeline 
Accounting  Software,  Collier  Jackson 
Advertising  and  Circulation  softwares, 
and  Microsoft  Excel  a  plus.  BS  or  BA 
in  Accounting,  and  five  years  of  experi¬ 
ence  or  an  equivalent  combination  of 
education  and  experience  required. 
Prior  management  experience  a  must. 
Fox  resume,  salary  history  and  salary 
requirement  to  (202)  526-6820  or 
mail  to: 

THE  WASHINGTON  TIMES 

Human  Resources  Dept. 

3400  New  York  Avenue,  NE 

Washington,  DC  20002 
EOE 

ADMINISTRATIVE 

GENERAL  MANAGER/AD  DIREQOR: 
Looking  (or  someone  to  help  us  take  our 
two  semi-weekly  newspapers  into  the 
21st  century.  But  we  want  to  do  it  right 
now.  Must  be  knowledgeable  in  all  ar¬ 
eas.  Send  resume  to  Roger  Porter, 
Standard-Journal  Newspapers,  PO  Box 
10,  Rexburg,  ID  83440. 

NEWSPAPER  MANAGER  (IOWA)  — 
Algona  Publishing  Co.,  division  of 
Ames-based  Partnership  Press,  seeks 
community-minded  newspaper  leader 
for  $1.2  million  newspaper- shopper  en¬ 
terprise  in  NC  Iowa.  Must  be  strong  in 
promotions  and  cost  containment.  Twenty 
employees,  three  publications,  print 
shop.  Send  resume  with  salary  history 
to:  Dick  Plum,  Algona  Publishing,  PO 
Box  400,  Algona,  lA  50511. 

~  Lusher 

We  are  looking  (or  a  creative,  hands-on 
publisher  for  our  Norwalk  (Ohio)  Reflec¬ 
tor,  a  9,000-circulation  daily  in  a 
county  seat  of  15,000  in  north  central 
Ohio.  To  replace  a  long-time  publisher 
who  is  retiring  Aug.  1 ,  1 994.  We  are  a 
family-owned  group  that  gives  its 
publishers  plenty  of  running  room. 
Despite  a  rural  setting,  the  Reflector 
contends  with  fierce  competition  for 
both  news  and  advertising.  Applicants 
should  hove  newspaper  managerial  ex¬ 
perience  as  well  as  strong  opinions 
about  a  newspaper's  role  in  the  com¬ 
munity  and  where  our  industry  is 
heeded.  Write  (please,  don't  call)  with 
resume/ referefKes  to  David  Rau,  chair¬ 
man,  Reflector-Herald,  Inc.,  537  E. 
Center  St.,  Suite  201,  Kingsport,  TN 
37660.  An  equal  opportunity  employer. 
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HELP  WANTED 


ADMINISTRATIVE 


PUBUSHER 

Our  company  is  interested  in  recruit¬ 
ing  a  puolisner  for  a  group  of  niche 
newsprint  magazines  with  operations  in 
the  midwest.  These  are  paid  circulation 
publications  that  serve  well  defined 
national  markets.  The  midwest  loca¬ 
tion  employs  a  staff  of  50  plus, 
including  advertising  sales, 
editorial,  production,  circulation, 
customer  service  and  business  office 
functions. 

The  ideal  candidate  will  hove  several 
years  publishing  experience  with  solid 
management  skills.  Knowledge  of  data 
base  marketing,  advertising  sales, 
editorial  planning  and  or  prepress 
production  would  be  beneficial.  College 
degree  required,  MBA  preferred. 

This  is  a  fast  paced,  growth  oriented 
operation.  Leadership  and  the  ability 
to  manage  change  is  essential. 

This  operation  is  part  of  a  larger 
media  company.  Salary  will  be  based 
on  experience  with  excellent  benefits  and 
a  relocation  package  provided.  Please 
send  resumes  to  Box  6644,  Editor  & 
Publisher. 

MANAGER 

Top  50  metro  market  in  the  northeast 
(Sunday  260,000;  Daily  215,000) 
seeks  aggressive  goal/oriented 
individual  to  manage  and  evaluate  the 
activities  of  two  retail  supervi- 
sars,  a  sales  development  manager,  a 
creative  advertising  manager  and  the 
retail  secretary. 

This  individual  will  maintain 
contact  with  key  retail  occounts;  iden¬ 
tify  and  interact  with  key  categories 
to  determine  their  needs  and  initiate 
programs  to  respond.  Provide  accurate 
reporting  and  forecasting  of  volume, 
rate  and  revenue  trends  for  the  depart¬ 
ment.  Help  develop  profit  plan.  Direct 
the  sales  pressure  in  the  most  needed 
areas.  Oversee  sales  training  efforts  for 
local  sales  staff. 

Bachelor's  degree  in  marketing  or 
advertising,  or  equivalent  experience. 
Five  to  seven  (5  to  7)  years  of  progres¬ 
sively  more  responsible  experience 
including  one  to  three  (1  to  3)  years 
sales  experience. 

Excellent  compensation,  bonus  and 
benefit  package. 

Send  resume  and  salary  requirements  to: 

AnnaAAarie  Scibilia-Brongo 
Employment  Manager 

Democrat  and  Chronicle 
Times-Union 

55  Exchange  Blvd. 

Rochester,  NY  14614 

EOE  M/F/H/V 

Technology  is  dominated  by  two  types 
of  people:  those  who  understand  what 
they  do  not  manage,  and  those  who 
manage  what  they  do  not  understand. 

Anonymous 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST/designer  for  features 
section.  Job  entails  freehand  arlwark, 
computer  graphics  and  page 
design  for  lifestyle,  travel  and  food 
sections.  Send  resume  and  examples  of 
artwork  and  page  design  to  Frank 
Fertado,  Features  Editor,  Las  Vegas 
Review- Journal,  PO  Box  70,  Las  Vegas, 
Nevada  89125.  An  Equal  Opportunity 
Employer. 

COMPUTER  TRAINER 

COMPUTER  TRAINER 

Data  Sciences,  Inc.,  a  leading 
provider  of  business  software  for  news¬ 
papers  has  career  opportunities  for  ex¬ 
perienced  trainers.  Relaxed  teamwork 
oriented  working  environment.  Excellent 
salary/benefits  package.  Opportunity 
for  up  to  40%  travel.  Salary  commensu¬ 
rate  with  experience.  You  should  have 
experience  with  newspaper  business, 
circulatian  or  accounting.  Good  com¬ 
munication  and  people  skills  are  a  must, 
Unix  and  RDBMS  experience  are 
pluses.  Send  resume  and  cover  letter  ta: 

Data  Sciences,  Inc. 

Department  E 
2150  Industrial  Parkway 
Silver  Spring,  MD  20904 

CREATIVE  SERVICES 

CREATIVE  SERVICES  MANAGER 

The  Times  Publishing  Company  of  Erie, 
PA  is  seeking  a  highly-motivated, 
results-oriented  active  working  mana¬ 
ger  to  direct  and  work  with  a  staff  of 
Creative  Service  artists.  Quali¬ 
fied  candidate  will  possess. 

•  Strong  managerial,  organizational, 
and  administrative  skills. 

•  Creative  graphics  ability  to  deve¬ 
lop  effective  newspaper  ads. 

•  A  fundional  knowledge  of  newspaper 
production  process. 

•  Thorough  knowledge  of  Macintosh 
computers  &  software. 

•  Minimum  of  three  ta  five  years  news¬ 
paper  and  managerial  experience. 

•  Portfolio  required. 

An  attractive  compensation/benefits 
package  and  a  challenging  position 
await  you.  Salary  commensurate  with 
experience  and  background.  No  phone 
calls,  please.  Send  a  cover  letter,  resume 
and  salary  history  in  confidence  to; 
Times  Publishing  Company 
Herbert  Gilroy 
Human  Resources  Manager 
205  West  1 2th  Street 
Erie,  PA  16534 

EOE 

CIRCULATION 

CIRCULATION  FIELD  MANAGER 
The  Fort  Worth  Star-Telegram  is  seek¬ 
ing  Spanish  and  English  -  district 
to  area  levels  -  fluent  in  Spanish  and 
English  to  be  responsible  for  predomin¬ 
antly  Spanish-speaking  areas.  Will 
also  act  as  a  liaison  between  custom¬ 
ers  and  distributor  force.  The  ideal 
candidate  will  have  circulation 
field  experience  and  effective  interper¬ 
sonal  skills.  Please  send  resume  to 
Lonna  Hoffman,  Star-Telegram,  685 
John  B.  Sias  Memorial  Parkway,  Fort 
Worth,  TX  76134. 


CIRCULATION 


CIRCULATION  SINGLE 
COPY  MANAGER 

Seeking  an  aggressive,  experienced 
Single  Copy  Manager  to  cover  a  major 
metropolitan  Zone.  Our  growing  circu¬ 
lation  is  350,000  daily,  450,000 
Sunday.  Single  Copy  circulation  is 
50,000  daily  and  100,000  Sunday. 
Must  have  strong  background  and 
proven  experience  in  circulation  single 
copy  field,  thorough  knowledge  in  ar¬ 
eas  of  single  copy  equipment  in  the  mar¬ 
ket,  and  circulation  morketing,  distribu¬ 
tion  ond  display.  Need  excellent  inter¬ 
personal  and  communication  skills, 
both  in  person  and  over  the  telephone, 
as  well  as  organizational,  administra¬ 
tive  and  self-starter  abilities. 
This  positian  reports  directly  to  the 
Circulation  Director.  We  offer  an 
excellent  career  opportunity,  compensa¬ 
tion  and  company-paid  benefit  package 
to  an  experienced  circulation  profession¬ 
al.  Interested  applicants  should  send 
their  resume  and  cover  letter  including 
salary  history,  by  Friday,  February  4, 
1994  to  Box  6642,  Editor  &  Publisher. 

CITY  ZONE  MANAGER 

The  Portland  (ME)  Newspapers,  a 
75,000  daily,  1 40,000  Sunday  Award- 
Winning  newspaper,  is  seeking  a 
Circulation  professional  to  manage 
the  Home  Delivery  in  our  City  Market. 
Person  selected  will  be  a  key  member  of 
the  management  team  responsible  for 
supervising  nine  (9)  District  Managers. 

Self-directed,  goal-oriented  indivi- 
duol  with  dynamic  experience  in  market¬ 
ing,  ABC  regulations  and  delivery 
management.  Must  have  at  least  five  (5) 
years  proven  track  record  and/ or  Bache¬ 
lor's  Degree  in  Business  or  related 
field.  This  will  be  an  ideal  opportun¬ 
ity  for  a  Circulation  Manager/ 
Director  from  a  smaller  newspaper. 


_ CIRCULATION _ 

THE  TIMES  HERALD-RECORD  is  look¬ 
ing  for  a  Circulation  Marketing 
Manager.  We  are  an  85,000 
daily/ 101, 000  Sunday  AM  paper 
located  60  miles  north  of  NYC. 

Seeking  an  innovative,  organized  and 
highly  motivated  person  with  morketing 
experience  to  join  our  management  team. 
A  college  degree  along  with  circulation 
management  experience  is  preferred. 

Responsibilities  will  include  de¬ 
veloping  carrier  and  subscriber 
promotions  as  well  as  overseeing  tele¬ 
marketing  and  sales  crew  operations. 
We  offer  a  competitive  salary  as  well 
as  excellent  benefits  including  medi¬ 
cal,  dental,  401 K. 

Send  resume  and  salary  history  to: 

Debra  A.  Sherman, 

Human  Resources  Director 
The  Times  Herald-Record 
40  Mulberry  Street 
Middletown,  NY  10940 

USA  TODAY  -  Opportunities  in  northern 
California  for  circulation  profes¬ 
sionals.  Responsibilities  include 
but  are  not  limited  to  sales,  distri¬ 
bution  and  collections  of  single 
accounts  through  agents/wholesalers. 
Must  be  customer  service  and  goal 
oriented,  able  to  work  a  flexible  schedule 
with  limited  supervision.  Posi¬ 
tions  available  in  Bay  Area  & 
Sacramento.  Salary  28-32K.  Full  bene¬ 
fits.  Send  resume  to  USA  TODAY,  Attn: 
Circulation  Manoger,  2373  Lincoln 
Ave.,  Hayward,  CA  94545  E.O.E. 

WANTED:  Circulation  Manager  for 
weekly  shopper  in  southern  MN  (Zone  5). 
Both  carrier  and  motor  routes.  Salary/ 
benefit  package.  Send  work  history  to 
Shopper  Enterprises,  PO  Box  1(X),  Blue 
Eartn,  MN  56013.  ATTN:  D.  Mindak  or 
CALL  (507)  526-7326.  EOE. 


Excellent  benefits,  salary,  401 K  plus 
incentives.  Please  send  resume  and 
salary  history  to:  Tim  Crilley, 
Assistant  Circulation  Director/ 
Home  Delivery,  The  Portland  Newspa¬ 
pers,  390  Congress  Street,  Portland, 
ME  04101. 


CIRCULATION  COORDINATOR 

Entry-level  manager  to  coordinate 
customer  service,  billing,  distri¬ 
bution  of  1 1  pubs.  Fox-Pro  experience 
preferred.  Resumes  to  Personnel  Man¬ 
ager,  PO  Box  54026,  Los  Angeles,  CA 
90054-0026. 


CIRCULATION/PROMOTION 

MANAGER 

The  Sidney  Daily  News,  a  14,000  circulation  Total  Quality 
newspaper  serving  the  news  and  advertising  needs  of  Shelby 
County,  Ohio,  has  a  position  available  for  the  management  of  our 
newspaper  circulation. 

This  is  an  excellent  opportunity,  especially  for  an  assistant  or 
second-in-command  circulation  manager  who  has  proven  skills  in 
daily  circulation;  experience  with  alternate  delivery  systems 
and/or  Total  Market  Coverage  and  is  ready  to  move  up. 

We  offer  an  excellent  compensation  and  benefits  package  and  a 
great  place  to  work. 

If  this  sounds  like  the  opportunity  you  have  been  looking  for,  send 
your  resume  with  cover  letter  and  salary  history  to: 

HUMAN  RESOURCE  DIRECTOR 
AMOS  PRESS  INC. 

BOX  4129 

SIDNEY,  OHIO  45365-4129 

An  Equal  Opportunity  Employer 
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CIRCULATION  DIRECTOR,  Indiana¬ 
polis  Newspapers,  232,095  AM, 
93,  1 88  PM,  41 1 ,1 54  Sunday.  Growing 
market  seeks  innovative  candidates 
with  proven  record  in  sales,  service  and 
collections.  Resumes  to  Malcolm 
Applegate,  General  Manager,  Indian¬ 
apolis  Newspapers,  307  N. 
Pennsylvania  St.,  Indianapolis,  IN 
46204. 

DATA  PROCESSING 

ASSISTANT  CLASSIFIED 
SYSTEMS  MANAGER 

The  Dallas  Morning  News,  with  a  daily 
circulation  of  527,000  and  814,000 
on  Sundays,  has  an  opening  for  an 
Assistant  Classified  Systems 
Manager.  This  individual  will 
supervise  operations  during  the  evening 
hours  with  weekends  off,  although  should 
be  flexible  enough  to  fill  in  and  pro¬ 
vide  support  at  other  times  when  needed. 

This  requires  good  knowledge  of  Atex 
software  and  applications.  Composi¬ 
tion  skills  would  be  helpful.  Famil¬ 
iarity  with  UNIX,  PC's  and  Macs 
would  be  a  plus. 

We  offer  a  competitive  salary  and 
comprehensive  benefits  package.  To 
apply,  please  forward  your  resume  with 
salary  requirements  to: 

The  Dallas  Morning  News 
PO  Box  655237 
Dallas,  TX  75265 
Attn:  L.E.  Smith 
E.O.E. 

INFORMATION  SYSTEMS  A4ANAGER 
for  Zone  9  metro.  Responsible  for  all 
business  and  receivable  systems, 
networks  and  technology  support  for 
new  business  development.  Requires 
previous  appropriate  management 
experience.  Send  resume  including 
salary  history  to  Box  6617,  Editor  & 
Publisher. 


lOOK  NE  Ohio  PM  wants  an  experi¬ 
enced  reporter  who's  not  afraid  to  work, 
thrives  on  deadline  pressure,  appreci¬ 
ates  the  art  of  the  written  word,  under¬ 
stands  the  need  to  meld  words  and 
graphics  to  grab  the  reader's  attention, 
and  is  flexible  in  fielding  reporting 
assignments.  If  that  describes  you, 
sencT  a  cover  letter,  resume  and  work 
samples  to: 

Anthony  G.  Paglia 
Senior  Regional  Editor 
The  Vindicator 
107  Vindicator  Square 
PO  Box  780 

Youngstown,  OH  44501-0780 
(No  phone  calls,  please.) 

ARTS  WRITER:  Mid-sized  paper  in 
Southeast  needs  experienced  arts  writer 
to  cover  everything  from  Itzhak  Perlman 
to  local  equity  theater.  Vibrant, 
active  community  has  tremendous  inter¬ 
est  in  all  kinds  of  arts.  We  need  experi- 
ienced  person  to  cover  variety  of 
venues-  symphony,  theatre,  dance, 
visual  arts.  Challenging  opportunity  at 
a  1 45,000  Sunday  circulation  paper  for 
right  candidate.  Send  cover  letter, 
resume,  clips  and  salary  history  to 
Box  6641,  Editor  &  Publisher. 


2  KEY  EDITORS  | 

The  Marin  Independent  Journal,  a 
42,5(X)-clrculation  Gannett  newspaper 
near  San  Francisco,  has  openings  for  2 
key  management  jobs:  CITY  EDITOR 
AND  LIFESTYLE  EDITOR. 

Ideal  candidates  will  have:  5  years 
management  experience  supervising 
reporting  staffs  at  newspapers  with 
various  circulation  levels,  show 
potential  for  career  advancement,  strong 
writing,  planning/story  editing 
skills. 

Send  resumes,  samples  to:  Mike  Town¬ 
send,  Editor,  Marin  Independent  Jour¬ 
nal,  PO  Box  151790,  San  Rafael,  CA 
94915.  Please,  no  phone  calls. 

AGRIBUSINESS  REPORTER 

The  Lincoln  (NE)  Journal-Star  is 
seeking  an  experienced  reporter  who  can 
write  stories  on  agricultural  topics 
that  appeal  to  both  rural  and  urban  read¬ 
ers.  This  is  an  important  position 
in  a  state  where  agriculture  is  a 
significant  segment  of  the  state's 
economy.  Knovnedge  of  agribusiness  is 
helpful;  clean,  crisp  writing  is 
essential.  Please  send  cover  letter, 
resume  and  clips  to  Personnel  Depart¬ 
ment,  Lincoln  Journal-Star,  PO  Box 
81669,  Lincoln,  NE  68501  by  Feb.  1. 

ASSISTANT  CITY  EDITOR 
Fast-paced  editing  and  staff  supervi¬ 
sion  position  at  the  Anderson  (SC) 
Independent-Mail,  one  of  America's  25 
fastest  growing  dailies  in  the  '90s. 
43,(XX)  daily,  49,000  Sunday  in  three 
zoned  editions.  Beautiful  lake  area 
near  major  university  in  view  of  the 
mountains.  We're  committed  to  hard 
work,  prize-winning  projects,  bold 
color  and  pizzazz.  You  need  talent, 
ideas,  a  college  degree  and  a  disdain 
for  boring,  cookie-cutter  newspapers.  A 
couple  years'  experience  would  be  nice, 
too.  Sound  like  you?  Send  resume,  and 
writing  and/or  editing  clips  to  T. 
Wayne  Mitchell,  Vice  President  and 
Editor,  Anderson  Independent-Mail,  Box 
2507,  Anderson,  SC  29622. 

BANKING/LEGAL  REPORTER 
Writer  with  at  least  two  years'  daily 
experience  sought  by  innovative  two- 
time  winner  of  national  award  for  excel¬ 
lence  in  a  center  of  high  technology  and 
international  trade.  Background  cover¬ 
ing  finance  and/or  courts  preferred. 
Hard-news  skills  required.  Send 
resume,  clips  to  Dept.  E,  Rochester 
Business  Journal,  55  St.  Paul 
Street,  Rochester,  NY  14604. 

BUSINESS  COLUMNIST 
BUSINESS  REPORTER 

The  San  Francisco  Examiner  is  seeking 
a  reporter  and  a  columnist  for  its 
Business  section.  Qualified  appl¬ 
icants  must  have  strang  business 
reporting  experience,  a  flair  for  writ¬ 
ing,  demonstrated  knowlec^  af  money, 
markets  and  investing,  ancT proven  abil¬ 
ity  to  break  big  stories  and  get 
inside  the  boardroom  on  big  deals.  Tne 
columnist  writing  experience  is 
preferred.  Send  resume,  clips  and  refer- 
neces  to  Tim  Porter,  Assistant  Manag¬ 
ing  Editar/News,  110  Fifth  St.,  San 
Francisco,  CA  94103.  Minorities 
and  wamen  encouraged  to  apply. 


BUSINESS  EDITOR 


The  York  Dispatch/Suixlay  News  needs 
a  business  editor  with  business  jour¬ 
nalism  experierKe  to  oversee  two  repor¬ 
ters  and  produce  daily  and  Sunday 
sections.  Send  work  samples,  resume  to: 
Managing  Editor  Deena  Gross,  The  York 
Dispatch/Sunday  News,  PO  Box 
2807,  York,  PA  17405.  Northeast/ 
Midatlantic  applicants  preferred. 


We  need  a  city  editor  who  leads  repor¬ 
ters  toward  getting  their  copy  on  Page  1 . 
This  experierKed  manager  will  have  a 
successful  background  leading 
computer-assisted  research  and  inves¬ 
tigative  reporting.  You'll  have  an 
assistant  city  editor  and  14  repor¬ 
ters.  We're  an  AM,  seven-day  paper  in  a 
university  city  that's  dotted  with 
lakes,  and  within  an  easy  drive  to 
Chicago  and  Milwaukee.  Send  resume, 
tear  sheets,  references  and  copy  of  most 
recent  performance  review  to  Tom  Lee, 
Executive  Editor,  Oshkosh  Northwestern, 
224  State  St.,  Oshkosh,  Wl  54901 . 

COPY/DESIGN  EDITOR 
Key  opening  at  colorful  32,000  daily 
in  clean,  safe  community.  Seek  experi¬ 
ence  in  design,  editing,  headlines;  lead¬ 
ership  skills.  Clips,  resume  should 
be  sent  to:  Lib^  Simes,  Human  Resour¬ 
ces  Manager,  Tne  Bismarck  Tribune,  PO 
Box  1498,  Bismarck,  ND  58502. 

COPY  EDITOR 

The  Leader  is  a  16,000  circulation 
daily  in  a  very  competitive  market. 
We  are  fully  paginated  and  pride 
ourselves  in  great  design  work.  We  are 
looking  for  a  copy  editor  who  excels  at 
design  and  is  a  good  word  editor  and 
headline  writer.  Quark  XPress  experi¬ 
ence  helpful  but  nat  necessary.  Fox  re¬ 
sumes,  clips  and  references  to  (607) 
936-9939  or  send  them  ASAP  to  John 
Kelleher,  City  Editor,  The  Leader,  Box 
1071,  Coming,  NY  14830-0817. 

COPY  EDITOR  needed  for  the  Capital  in 
Annapolis,  MD.  ExperierKe  in  pagina¬ 
tion  preferred  but  not  required.  Work 
will  include  both  copy  editing  and 
design.  Send  resume  arid  several  tear- 
sheets  to  Tom  Marquardt,  The  Capital, 
PO  Box  91 1,  Annapolis,  MD  21404.  No 
phone  calls,  please 

C^  EDITOR 

Newly  redesigned  75,000  morning 
daily  in  southeastern  North  Carolina 
needs  a  copy  editor  with  excellent 
command  of  spelling  and  grammar  and 
headline  and  layout  talent.  Send  resume, 
work  samples  and  an  indication  of 
salary  expectations  to  John  Holmes, 
Personnel  Director,  The  Fayetteville 
Observer-Times,  PO  Box  849,  Fayette¬ 
ville,  NC  28302. 

ENERGY  &  SCIENCE  REPORTER 

Can  you  slice  through  government  bu¬ 
reaucracy  and  interpret  cutting-edge 
technolo^  in  a  way  that  our  readies  will 
care  to  know?  The  beat  is  the  Idaho 
National  Engineering  Laboratory,  one  of 
the  doe's  best  research  and  develop¬ 
ment  facilities.  The  paper  is  the  Post 
Register,  a  29,000-daily  located  in  the 
shadows  of  the  Tetons  and  an  hour's 
drive  from  the  nation's  first  park.  Send 
cover  letter,  resume  and  clips  to  Mei- 
Mei  Chan,  Executive  Editor,  PO  Box 
1800,  Idaho  Falls,  ID  83403. 


editor 

DIOCESAN  NEWSPAPER 

The  Diocese  of  Raleigh,  covering  east¬ 
ern  North  Carolina,  is  seeking  an 
editor  for  its  expanding  diocesan 
newspaper.  Requirements  are  a  mini¬ 
mum  bachelor's  degree,  five  years  news¬ 
paper  reporting  experience,  odvarKed 
skill  in  copy  editing  and  knowledge  of 
desktop  publishing.  Editor  experience  a 
plus.  Must  be  practicing  Catholic.  Send 
resume  with  salary  requirements  to: 
Personnel  Manager,  Catholic  Diocese  of 
Raleigh,  300  Cardinal  Gibbons 
Drive,  Raleigh,  NC  27606.  EOE. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  PO  Box 
40550,  5136  MacArthur,  Washington, 
DC  20016;  (703)  506-4400. 

EDUCATION  REPORTER 

The  ORLANDO  SENTINEL  is  accepting 
applications  for  a  reporter  to  cover 
education.  We  want  someone  who  can 
examine  the  quality  of  education  at  all 
levels,  cover  the  government  side  of 
running  schools,  and  identify  chang¬ 
ing  student  and  campus  lifestyle 
issues.  Reporter  must  be  able  to  local¬ 
ize  national  stories  and  give  local 
stories  a  national  perspective.  A 
minimum  of  five  years  of  daily  newspa¬ 
per  experience  is  required  for  this  job. 
Sernd  cover  letter,  resume,  samples  of 
your  work  and  the  names  af  three 
references  to  Michael  Lafferty,  Topics 
Editor,  633  N.  Orange  Ave.,  Orlando, 
FL  32801. 

NEWS  EDITOR 

Are  you  an  aggressive  editor  ready  to 
join  a  demanding  editorial  team  in 
one  of  the  nation's  most  competitive 
news  markets?  Our  60,000  Zone  2 
needs  a  sharp  editor  with  superior  de¬ 
sign  and  heodline-writing  skills;  an  ex- 
c&lent  command  of  AP  style  ond  3-5 
years  supervi'xsry  experience.  Tell  us 
about  yourself;  include  resume  and  clips 
to  Box  6612,  Editor  &  Publisher. 

ASSISTANT  MANAGING 
EDITOR 

El  Nuevo  Herald,  a  Spanish-language 
news  daily  distributed  with  The  Miami 
Herald,  is  seeking  an  assistant 
managing  editor  to  supervise 
approximately  35  reporters  and  editors. 
Cixsrdination  of  news  coverage  across 
three  major  departments  -  City  Desk, 
Features,  Art.  Circulation  102,000 
daily;  128,000  Sunday.  Reports  to  the 
managing  editor.  Qualified  candidates 
will  have  a  degree  in  journalism  or 
equivalent  experience.  Must  be 
fluently  bilingual,  familiar  with  U.S.- 
style  journalism,  and  have  extensive 
knowledge  of  Latin  America,  the 
Caribbean,  and  the  U.S.  hispanic 
world.  Must  be  able  to  work  with  a 
diverse  staff.  Some  familiarity  with  the 
Greater  Media  Gimmunity  and/or  the 
hispanic  arts  and  cultural  arena 
preferred. 

Send  resume  and  samples  to  Jacqui 
Love  Marshall,  VP/Human  Resources, 
The  Miami  Herald,  One  Herald 
Plaja,  Miami,  FL  33132-1693;  (305) 
376-2899,  FAX  (305)  376-2870. 
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HELP  WANTED 


EDITORIAL 

METRO  EDITOR 


_ EDITORIAL _ 

ENTRY  TO  SENIOR  X)BS  in  Journal¬ 
ism,  writing.  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full¬ 
time,  temporary,  internships  and  free¬ 
lance.  For  free  newsletter  call  (310) 
326-2661 . 

FEATURES  EDITOR 

THE  MILWAUKEE  SENTINEL  seeks  a 
bright,  creative  and  talented  indivi¬ 
dual  for  the  position  of  features 
editor.  180,000  circulation  AM 
daily.  Employee-owned  company.  Can¬ 
didates  should  hove  a  minimum  of  five 
years'  experience,  including  some 
supervisory  or  management  back¬ 
ground.  Send  resumes  and  clips  or  tear 
sheets  to;  Marta  Bender,  Assistant 
Managing  Editor  -  Administration, 
Milwaukee  Sentinel,  Box  317, 
Milwaukee,  Wl  53201 . 

KXDD  EDITOR 

Quality  Florida  daily  seeks  food 
writer/copy  editor  to  join  forward- 
thinking  features  staff.  Good  berth  for 
accurate,  creative  veteran  or  talented 
young  person  with  some  daily  experi¬ 
ence.  Send  resume,  samples  to  Dick 
Dunckel,  Senior  Managing  Editor, 
News-Journal,  PO  Box  2831,  Daytona 
Beach,  FL  32120-2831. 

HARD-CHARGING  17K  award-winning 
daily  seeks  a  city  editor  who'd  love 
the  odventure  of  working  in  a  truly 
unique,  reporter-driven  newsroom. 
Someone  who  can  guide  and  coax  the 
best  from  seven  starers  without  domi¬ 
nating  them.  Send  resume  and  clips  to 
ME,  The  Citizen,  25  Dill  St.,  Auburn, 
NY  13021. 

NEWS  AND  WIRE  EDITOR  needed  for 
time- sensitive  electronically-deli¬ 
vered  news  service.  Required: 
Computer  savvy,  brood  news  interest, 
speed,  commitment  to  tight  use  of 
language.  Send  resume,  salary  history 
to  Managing  Editor,  Data  Transmis¬ 
sion  Network,  9110  W.  Dodge  Rd., 
Omaha,  NE  68114. 


EDITOR 

El  Nuevo  Herald,  a  Spanish-lan- 
guage  news  daily  distributed  with 
The  Miami  Herald,  is  seeking  an 
editor  to  manage  a  news  staff  of 
85.  Circulation  102,000  daily; 
128,000  Sunday.  Reports  to  the 
publisher.  Qualified  candidates 
will  have  a  degree  in 
journalism  or  equivalent  experi¬ 
ence,  and  at  least  5  years  in 
Spanish-language  news,  with  some 
management  experience.  Must  be 
fluently  bilingual  and  fully  famil¬ 
iar  with  U.S. -style  jour¬ 
nalism.  Skills  should  include  plan¬ 
ning,  directing,  budgeting,  staff  de¬ 
velopment,  and  community  rela¬ 
tions. 

Send  resumes  and  samples  to 
Jacqui  Love  Marshall,  VP/Human 
Resources,  The  Miami  Herald, 
One  Herald  Plaza,  Miami,  FL 
33132-1693;  (305)  376-2899, 
FAX  (305)  376-2870. 


_ EDITORIAL _ 

INVESTIGATIVE  REPORTER 
to  join  two-person  l-team  at  94,000 
circulation  alternative  newsweekly.  No 
day-to-day  responsibilities;  simp¬ 
ly  produce  a  great  story  every  three  to 
four  weeks.  Applicant  must  be  a  bril¬ 
liant  writer  with  excellent  reporting 
skills  and  a  cammitment  to  social 
change  through  journalism.  Investiga¬ 
tive  and/ar  alternative  experience  a 
plus.  Send  clips,  resume  ana  references 
to  I  Team  Search,  MetroTimes,  743 
Beaubien,  Detroit,  Ml  48226. 

LAYOUT  WHIZ  NEEDED 

If  you  are  young,  energetic  and  want  an 
opportunity  to  move  to  desk  manage¬ 
ment  quickly,  we  are  a  23,000  daily, 
43,000  Sunday  newspaper  that's  one 
of  the  best  in  our  small  Zone  3  state. 
Computer  skills  plus,  layout  and  orga¬ 
nization  skills  required,  desire  to 
produce  neat  papers  on  deadline  im¬ 
portant,  team  player  mandatory.  Re¬ 
sume,  one  copy  of  present  work  to 
Chades  R.  Jarvis,  Editor,  THE  PARK¬ 
ERSBURG  NEWS,  PO  Box  1788, 
Parkersburg,  WV  26102. 

UFESTYLES/FEATURES  EDITOR 
Zone  3  community  daily  seeking  some¬ 
one  with  mature  news  and  feature  judg¬ 
ment  who  is  terrific  with  planning 
reader-grabbing  stories,  directing  eye¬ 
catching  layouts,  managing  entry-level 
writers;  who  also  can  write  sparkling 
copy,  edit  stories,  take  well-composed 
photos,  AND  deal  with  day-to-day 
scrapbook  sorts  of  items  that  are  the 
stuff  of  community  journalism.  News/ 
photo  content  is  paginated.  Experience  a 
must.  If  you're  good  at  ferreting  angles 
out  of  a  hard  news  happenings,  are  at 
home  with  chicken  dinners  as  with  the 
champagne  circuit  and  if  you're  well  or¬ 
ganized,  we  want  to  hear  from  you.  Send 
resume  and  cover  letter  today  to  Box 
6646,  Editor  &  Publisher. 

MANAGING  EDITOR  needed  for  daily 
World  Cup  Soccer  newspaper.  Looking 
for  experienced  professional  to  manage 
newsdesk  af  6,  numerous  stringers,  writ¬ 
ers,  and  layout  team.  Fax  resume  to 
(212)  924-4417. 


An  experienced  motivator  and  organizer 
to  lead  a  12-per5on  desk  covering  the 
fastest  growing  county  in  California. 
The  Press-Enterprise,  circ.  165,000, 
is  a  strongly  zoned  operation  that 
also  has  vigorous  regional  coverage 
and  a  state  capital  bureau.  The  reporting 
staff  numbers  more  than  55.  We  are 
looking  for  an  energetic  leader  who 
knows  news,  can  swarm  over  big  break¬ 
ing  stories,  foster  good  writing  and  keep 
local  coverage  flowing.  The  ability  to 
plan  and  involve  others  is  key.  Must  be 
well-grounded  in  the  basics  of  libel, 
access  and  privacy.  Send  (do  not  phone) 
detailed  resume,  a  letter  addressing 
the  points  described  above  and  other 
appropriate  material  to  Mel  Opotowsky, 
Managing  Editor,  The  Press-Enterprise, 
Box  792  Riverside,  CA  92502. 

PHOTOGRAPHER  needed  for  small 
Arkansas  daily.  Leaf  desk,  Laserphoto 
equipped.  Letter,  resume,  non-returnable 
clips  to  Box  6637,  Editor  & 
Publisher. 

NEWSROOM  LEADER 

We  are  a  31,000  AM  paper  in  hot 
market  near  Charlotte,  NC,  with  open¬ 
ing  for  managing  editor  who  can  in¬ 
novate  and  motivate.  McClatchy-owned, 
good  benefits.  Tell  me  why  you're  the  per¬ 
son  we  need.  Letter,  resume,  references 
to  Terry  Plumb,  Editor,  The  Herald,  PO 
Box  11707,  Rock  Hill,  SC  29731.  No 
calls. 

PAGE  EDITOR 

Page  and  layout  editor  for  fully  pagi¬ 
nated,  award-winning  30,000  daily, 
located  90  miles  northeast  of  LA. 
Successful  candidate  will  have  good 
eye  for  page  design  and  ability  to  write 
captivating  headlines.  Salary. 
$450-500/week,  excellent  benefits. 
Resume/work  samples  to  Publisher, 
Daily  Press,  PO  Box  1 389,  Victor¬ 
ville,  CA  92393.  Deadline;  February  3. 

SMALL  DAILY  NEWSPAPER  in  eastern 
North  Corolina  is  seeking  two  govern¬ 
ment  reporters  and  a  wire  editor.  Will 
accept  entry  level  applicants.  Send 
resume  to  George  Duncan,  Editor, 
Kinston  Free  Press,  PO  Drawer  129, 
Kinston,  NC  28501  or  call  (919) 
527-3191. 


PUBLICATION  EDITOR 

Experienced  publication  editor  with 
demonstrated  skills  in  writing,  editing,  and 
designing  employee  publications. 

Top-notch  company  wants  equivalent  quality 
in  its  corporate  headquarters  every-other- 
week  tabloid. 

Medium  size,  Midwestern  city  location. 
Excellent  pay  and  beneHts  package.  EOE. 
Send  resume,  work  samples,  salary  history  to: 
Box  6645,  Editor  &  Publisher. 


_ EDITORIAL _ 

PAGE  ONE  lAYOUT/COPY  EDITOR 
Knight-Ridder  daily  newspaper  seeks  a 
person  to  lav  out  page  one  five  days  a 
week  (incluaing  Sund^)  and  assist  in 
the  copy  editing  process.  This  candi¬ 
date  ne^s  two  to  three  years  of  layout/ 
design  experience  coupled  with  a  strong 
copy  editing  background. 

LOCAL  PAGE  LAYOUT/COPY  EDITOR 
Newspaper  also  seeks  an  experienced 
copy  editor  to  lay  out  and  copy  edit 
our  daily  Local  pages. 

Please  send  resume  and  examples  of 
your  work  to: 

Chuck  Crouch 
Columbus  Ledger-Enquirer 
PO  711 

Columbus,  GA  31902-0711 
REPORTERS 

Applications  are  being  accepted  for  two 
general  assignment  reporter  positions 
at  The  Daily  Item  in  scenic  central 
Pennsylvania.  Both  are  bureau  posi¬ 
tions  and  involve  community  journal¬ 
ism  and  feature  writing  for  the  28,000 
readers  af  our  seven-day  daily.  One  to 
two  years  daily  experience  preferred. 
Send  resume  and  writing  samples  to: 
Reporter  Search  Committee,  The  Daily 
Item,  200  Market  St.,  Sunbury,  PA 
17801. 

REPORTER  to  cover  city  and  county  news 
for  8,900  five-day  daily.  Must  be 
strong  on  enterprise  and  able  to  connect 

f)overnment  actions  with  reader's 
ives.  Competitive  pay,  benefits  in 
affordable  desert  community.  Resume, 
five  clips,  references  and  cover  letter  to 
Jamie  Hudy,  ME,  The  Daily  Indepen¬ 
dent,  PO  Box  7,  Ridgecrest,  CA  93556. 

SPORTS  EDITOR 

Zone  2  morning  daily,  circulation 
16,500,  is  looxing  for  a  sports 
writer  interested  in  moving  on  to  a  top- 
notch  newspaper.  We  are  looking  for  ca¬ 
reer-oriented  journalists.  We  want  some¬ 
one  with  zeal  and  energy  to  bum.  Some¬ 
one  who  can  find  the  touching  feature 
as  well  as  cover  the  game.  Occasional 
copy  editing  and  page  layout  will  be 
required,  but  this  is  a  reporting/writing 
job  on  high  school,  college  and  occa¬ 
sionally  on  a  professional  level. 
Enthusiasm  and  knowledge  of  journal¬ 
ism  caunt  more  than  years  of  experi¬ 
ence.  Willing  to  look  at  recent  gradu¬ 
ates  with  right  qualifications.  Send  re¬ 
sumes  to  Box  6635,  Editor  &  Publisher. 

INDEPENDENT  MANUFACTURERS 

WANTED;  Independent  manufacturers 
representative  for  northeast  and  mid- 
atlantic  regions  to  represent  a  well 
established,  well  finance  printing  blan¬ 
ket  supply  company.  Company  pays  best 
commission  in  the  industry.  Please  re¬ 
spond  to  Box  6649,  Editor  &  Publisher. 

MARKETING 

DIREQOR  OF  MARKETING 
Major  paper  in  highly  desirable 
community  seeks  a  proven  marketing 
professional  to  direct  activities 
which  include  research,  sales  promo¬ 
tions,  public  affairs  and  agency  rela¬ 
tions.  Must  have  significant  experi¬ 
ence  and  be  ready  to  move  the  market¬ 
ing  function  to  a  higher  level  in  antici¬ 
pation  of  emerging  business  require¬ 
ments.  Send  resume  including  salary 
expectations  to  Box  6643,  Editor  & 
Publisher. 
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PRESS  ROOM  SUPERVISOR 
Experienced  Pressroom  Supervisors 
vronted.  Excellent  Salary  and  Benefit 
Package.  Send  resume  and/or  letter  to: 
Vince  Tufo 
Operations  Manager 
San  Francisco  Newspaper  Agency 
925  Missian  Street 
San  Francisco,  CA  94103 

M/F/H  -  Equal  Opportunity  Employer 

WANTED  experienced  web  offset 
pressperson.  Plateroom  and  stripping  ex¬ 
perience  helpful.  We  are  running  a 
Harris  N-845  but  will  give  considera¬ 
tion  to  any  experienced  pressperson. 
Please  senj  resume,  salary  history,  and 
references  to;  Stan  Harper,  PO  Box  2030, 
Tyler,  TX  75710. 

PRODUCnON/TECH 

PREPRESS,  Electronic  Prepress 
Openings 

Site  Manager  2  50-65K 

Production  Manager  2  36-53K 

Mac  Technical  Support  1  29-33K 

Network  Support  1  27-3 IK 

Macintosh  experience  with  Adobe 
Photoshop,  QuarkXPress  3.1  &  3.2, 
Dolev  400  Imagesetter,  Scitex  PS/M  RIP 
software.  Digital  and  traditional  photo¬ 
graphy,  Color  separations  and  proofs, 
printing. 

Send  resume  to:  Russell,  Rose  and 

Associates,  Publications  Divi¬ 
sion,  (404)  952-0218  FAX  Attention: 
Steve  Ridgely,  (404)  952-0081  Voice 

IMMEDIATE  opening  for  Camera/Plate/ 
Press  Manager  for  31, (XX)  daily  news¬ 
paper.  1 1  -unit  Goss  Urbanite  press 
with  upper  former.  Must  have  Offset 
Web  experience,  preferably  Urbanite. 
Good  salary  and  benefit  package. 
Please  send  resume  to  Patricia  Simons, 
The  Herald,  PO  Box  11707,  Rock  Hill, 
SC  29731. 

MIS/EDP  DEPARTMENT  MANAGER 

Mature,  experienced  person  needed  to 
manage  and  supervise  three  person 
MIS/EDP  department.  Hands-on  Collier- 
Jackson  and  Cybergraphic  experience 
with  advertising,  production,  editorial, 
business  and  circulation  systems 
essential  for  current  operations.  DBM, 
SQL  and  GIS  knowledge/experience 
helpful  for  future  department  develop¬ 
ment. 

This  is  a  full-charge  manager  posi¬ 
tion  reporting  directly  to  the 
publisher. 

Please  reply  in  writing,  stating  experi¬ 
ence  to  Box  6636,  Editor  &  Publisher. 

THE  SEAHLE  POST-INTELLIGENCER 
is  seeking  applications  to  fill  the 
position  of  Systems  Engineer/ 
Analyst  with  a  solid  background  in 
Atex  software  and  opplication  support. 
The  successful  appli'-ant  will  be  a  part 
of  a  team  that  supports  six  Atex  Editor¬ 
ial  computers  (release  4.7.4.  with  News 
Layout),  Novell,  ethemet  and  token  ring 
topologies.  Synoptic  hubs,  PC  and 
Macintosh  computers. 

Please  send  or  fax  your  resume  with 
salary  requirements  to: 

Seattle  Post-Intelligencer 
101  Elliot  Ave.  W. 

Seattle,  WA  98199 
Attn:  Bill  Stuits 
Phone:  (206)  448-8078 
Fax:  (206)  448-8069 


PRE-PRESS  MANAGER 
Manage  pre-press  operation  at  the 
Anderson  (SC)  Independent-Mail,  one 
of  America's  25  fastest  growing  dailies 
in  the  '90s.  43,000  daily,  49,000 
Sunday  in  three  zoned  editions.  Heavy 
deadline  color,  highest  quality,  and 
effective  cost  control  are  givens. 
Eighteen-employee  department  handles 
newspoge  composition,  ad  building  and 
camera/platemaking.  Beautiful  lake 
area  near  major  university  in  view  of 
the  mountains;  excellent  schools.  You 
need  good  communication  skills  and  a 
working  knowledge  of  color  and  electron¬ 
ic  publishing  systems.  College  degree 
and  five  years  or  more  experience  in  pre¬ 
press  or  related  area  preferred.  Send 
resume,  and  copy  of  your  present  publi¬ 
cation  (if  any)  to  David  Leard,  Produc¬ 
tion  Manager,  Anderson  Independent- 
Mail,  Box  2507,  Anderson,  SC  29622. 

RESEARCH 

RESEARCH  MANAGER 

We're  looking  for  an  experienced 
Research  Manager  to  lead  a  highly 
professional  staff  of  analysts.  The  suc¬ 
cessful  candidate  must  be  hard  work¬ 
ing,  a  dynamic  personality,  possess 
sound  newspoper  judgment,  and  be 
able  to  illustrate  creativity  and  sound, 
solid  decision-making. 

Knowledge  of  and  "honds-on'  skills  with 
primary  and  secondary  research, 
PRIZM,  Compass  and  dota-lxise  market¬ 
ing  needed. 

We  offer  an  excellent  compensation  and 
benefits  package.  For  consideration, 
submit  resume  and  salary  history  to; 

V.  Davis 

Personnel  Manager 
333  W.  State  Street 
Milwaukee,  \MI  53203 

SALES 

REGIONAL  SALES  TRAINER 

The  nation's  largest  publisher  of 
classified  advertising  and  photo 
guides  with  offices  in  65  markets 
needs  an  experienced  advertising  sales 
troiner. 

Superior  problem  solving  and  communi¬ 
cation  sxills  req^uired,  as  well  as 
the  ability  to  travel  (70%). 

Excellent  Salary,  Medical,  Dental, 
401 K.  Send  resume  to: 

TRADER  PUBUSHING  COMPANY 
ATTN;  Sales  Development  Manager 
1214  North  Post  Oak,  Ste.  120 
Houston,  TX  77055 
or  Fax  to  (713)  688-6040 
Pre-employment  drug  test  required. 

EOE 

SALES  TRAINER 

MicroVoice  Applications,  Inc.,  a 
leading  provider  of  audiotext  systems 
to  the  publishing  industry  has  an 
immediate  opening  for  an  experierKed 
audiotext  sales  person  to  assist  our 
clients  with  the  implementation  of 
audiotext.  Qualified  applicants 
must  hove  newspaper  sales  experience, 
a  working  knowledge  of  oudiotext, 
and  a  strong  marking  background. 
Send  resume  to  MicroVoice  Applications, 
Inc.,  Attn:  Personnel,  Sales  Trainer, 
900  Second  Ave.  S.,  Suite  950,  Minnea¬ 
polis,  MN  55402. 


POSITIONS  WANTED 

ADMINISTRATIVE  I  EDITORIAL 


Husband  is  publisher  with  proven  track 
record  and  award-winning  credentials. 
Wife  is  MBA  with  strong  marketing/ 
advertising  skills.  Selling 
chain,  want  to  relocate.  Florida, 
Pacific  North  West,  B.C.  preferred. 
Contact  Box  6638,  Editor  &  Publisher. 

PUBLISHER  with  18  years  experience. 
Weeklies,  daily,  magazines.  Quad¬ 
rupled  ads  at  NNA's  Pub  Aux.  Forte — 
profits,  ads,  circulation,  cost 
control.  Now  runs  5  papers,  200K 
circulation.  Also  could  buy  paper. 
(715)  258-1555  after  6  Q. 

EDITORIAL 

Aggressive,  hard-working,  enterpris¬ 
ing  journalist  with  seven  years  experi¬ 
ence  seeks  challenging  reporting  or  PR 
position.  Hire  me,  and  you'll  be  glad 
you  did.  Please  call  Brad  Buck  at 
(904)  371-4238. 

British  news  editor  of  top  UK  computer 
industry  weekly  (112,000  circula¬ 
tion)  seeks  position  with  daily,  or 
weekly  business  magazine.  10  years 
experience  -  including  BBC  and  news 
agency  -  on  Ixisiness,  general  news  and 
sports.  Zones  1,  2.  Call  London 
011-44-81-677-3386/Write  Box 
6626,  Editor  &  Publisher. 

INVESTIGATIVE  REPORTER  with  good 
instincts  and  2-f  years  experience 
(including  Jack  Anderson,  Frontline, 
Center  tor  Investigative  Reporting) 
seeks  full-time  staff  position. 
Prefers  government  waste,  notional  poli¬ 
tics,  consumer  affairs  and  city  hall. 
Based  in  Zone  9,  but  willing  to  locate 
immediately.  Call  Mike  Sharon  (415) 
928-8908. 

SPORTS  WRITER  with  7  years  newspa¬ 
per  experierKe.  Anxious  to  move  up. 
Have  covered  NFL  to  scholastic  sports. 
Contact  Rick  (412)  254-1216. 

Veteran  feature  writer/columnist  wants 
to  return  to  newspapering.  Western  Caro¬ 
lines.  Bill  (803)  585-6961. 

Powerful  conservative  columnist 
lauded  by  well-known,  prominent  syndi¬ 
cated  columnist,  seeks  position  with 
doily  newspaper.  Samples  upon  request. 
(615)  859-8195. 

Hard-nosed  reporter,  seeking  challeng¬ 
ing  position,  call  Jim. ..(405) 
224-1640. 


SUN-DRIED  SCRIBE 
ABSORBED  DESERT  LESSONS 
Freelancer  for  major  metro  daily 
(internships  at  Phoenix,  Boston  dail¬ 
ies;  Columbia  art  history/history 
degree)  seeks  staff  job  at  metro  daily, 
arts  weekly  or  magazine.  My  expertise: 
multicultural  issues,  travel,  the 
arts  and  av/ard-winning  food  coverage. 

I  can  odd  spice  to  your  article  mix. 
Box  6569,  Editor  &  ftoblisher. 

FREELANCE 

I  AM  ALL  EARS... 

...And  Eyes.  DC-based  freelance  journal¬ 
ist  to  cover  nation's  capital.  Exper¬ 
ienced.  Good  coverage  without  expense 
of  fulltime  salary  or  benefits.  Please 
call  Alan  Nichols,  (301)  229-1977. 

CARIBBEAN!  Enterprise  or  assignment. 
Can  travel.  Lynda  Lohr,  Box  271,  St. 
John,  U.S.  Virgin  Islands  00831. 
(809)  693-8608. 

ROMANTIC  WEDDING  IN  POUR- 
ESQUE  IRISH  VILLAGE  planned  by 
career  reporter/photojournalist.  Am 
willing  to  provide  stories  and  photo¬ 
graphs  in  exchange  (or  help  with  expen¬ 
ses.  Honeymoon  travel  plans  to  Spain 
and  Greece  will  provide  exciting  arti¬ 
cles  on  foreign  lands.  Write  to  PO  Box 
426,  Stow,  MA  01775  or  call  (508) 
562-4127. 

SEASONED  WRITING  PROFESSION- 
AL  specializing  in  taxes,  personal 
finance,  business  and  govemnrent  seeks 
recurring  or  one  time  assignments. 
301  649-6044  Fox  301  593-8641. 

PROPLJCnON/TECH 

PACKAGING  &  DISTRIBUTION 
Looking  (or  an  opportunity  where  my 
skills  and  knowledge  will  be  util¬ 
ized  for  results.  I  possess  skills 
and  knowledge  in  all  aspects  of  manage¬ 
ment,  project  methodology  and  news 
technology.  People  oriented,  quality 
minded.  Reply  to  Box  6619,  Editor  & 
Publisher. 

TRAVEL  WRITERS  WANTED 

TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writersi 
Free  travel/cruises!  Jeff  (201) 
773-7966. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


Editor6?PubUsher  •  January  15,  1994 


53 


by  Michael  Saltven  and  Bruce  Qarrison 


Shop  Talk  at  Thirty 

SURVEY  EXAMINES  EXTENT  OF 
PROFESSIONALISM  IN  SPORTS  JOURNALISM 


A  RECENT  NATIONAL  study  of  daily 
newspaper  sports  editors  indicates 
strong  endorsements  of  the  value  of 
journalistic  professionalism  and  ethics 
but  lukewarm  support  for  journalism 
education. 

Members  of  the  Associated  Press 
Sports  Editors,  a  national  organization 
of  sports  section  managers,  overwhelm¬ 
ingly  endorsed  statements  that  journal¬ 
ism  should  be  regarded  as  a  profession 
and  that  newspapers  should  rely  on  re¬ 
search  to  improve  their  products  and 
serve  readers. 

They  also  endorsed,  albeit  less 
strongly,  the  view  that  it  is  more  impor¬ 
tant  to  give  the  reading  public  informa¬ 
tion  that  it  needs  rather  than  what  it 
wants.  The  sports  journalists  also 
strongly  endorsed  all  ethics  items. 

The  study,  conducted  by  the  School 
of  Communication  at  the  University  of 
Miami,  examined  the  professional  con¬ 
cerns  of  leading  sports  journalists  dur¬ 
ing  the  past  five  years.  It  examined 
broad  “professional  orientations  and 
specific  aspects  of  professionalism  relat¬ 
ing  to  formal  training  and  ethics.” 

This  study  is  part  of  an  ongoing  lon¬ 
gitudinal  survey  of  leading  sports  jour¬ 
nalists  that  attempts  to  assess  their  per¬ 
ceptions  of  the  extent  to  which  profes¬ 
sionalism  is  evident  in  daily  sports 
journalism. 

The  first  set  of  questionnaires  was 
mailed  in  1988  to  all  active  members  of 
APSE,  then  a  624-member  organiza¬ 
tion.  The  latest  survey  took  place  in 
mid-1993.  Those  questionnaires  were 
sent  to  the  445  members  of  the  organi¬ 
zation,  down  from  the  earlier  total  be¬ 
cause  of  economic  hardships  in  the  in- 
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dustry.  In  1988,  249  members  respond¬ 
ed,  a  rate  of  40%.  In  1993,  219  respond¬ 
ed,  a  rate  of  49%. 

Both  surveys  included  sets  of  profes¬ 
sionalism,  education  and  ethics  state¬ 
ments.  In  1988,  nine  statements  were 
evaluated.  The  same  items  were  includ¬ 
ed  in  1993  with  an  additional  two  items 
about  general  ethics.  Items  were  evalu¬ 
ated  using  a  five-point  scale,  ranging 
from  strongly  agree  to  strongly  disagree. 

Although  1993  data  indicated  slight 
movement  toward  diversity  from  1988, 
the  mean  responses  indicate  that  the 
group  remains  overwhelmingly  white, 
male,  college-educated  and  “thirty¬ 
something.” 

Education  levels  also  were  slightly 
higher  in  1993  compared  to  those  in 


1988.  Both  median  age  and  length  of 
career  increased  slightly  as  well. 

Overall,  the  ethics  and  education 
findings  indicate  strong  endorsement  of 
the  professionalism  and  ethics  state¬ 
ments  but  lukewarm  support  at  best  for 
the  education  items. 

Members  strongly  backed  statements 
that  journalism  is  a  profession  and  that 
newspapers  should  rely  on  research  in 
making  editorial  decisions.  They  also 
endorsed  —  less  strongly  —  the  view 
that  it  is  more  important  to  give  readers 
information  that  they  need  rather  than 
simply  what  they  want.  The  sports  jour¬ 
nalists  also  endorsed  ethics  standards. 

“The  ethics  situation  is  finally  being 
addressed  by  the  entire  industry,”  said 
survey  respondent  Tom  Tebbs,  sports 
editor  of  the  Monterey  County  (Calif.) 


Herald.  “The  public’s  image  may  not 
improve  because  of  their  view  of  our  in¬ 
tegrity,  which  they  assimilate  to  that  of 
lawyers.  This,  however,  cannot  be 
fought.  People  are  still  going  to  want 
the  in-depth  knowledge  that  news¬ 
papers  provide.  As  long  as  we  adapt  to 
what  we  present,  we’ll  be  fine.” 

But  the  situation  remains  a  problem, 
said  Jack  Sims,  a  former  deputy  general 
sports  editor  at  the  Associated  Press. 

“Although  sports  editors  are  policing 
their  staffs  better,  there  are  still  a  lot  of 
sports  journalists  who  are  still  ‘cheer¬ 
leaders’  for  the  home  team,”  he  said 
from  Auburn,  Ala.,  where  the  former 
APSE  treasurer  is  retired.  “1  know  guys 
who  do  the  public  address  announcing 
at  a  basketball  game  for  $10  and  then 


write  a  story  about  the  game.  Is  that 
ethical?” 

Responses  indicate  only  tepid  sup¬ 
port  for  two  of  the  education  items  — 
that  the  main  components  of  journal¬ 
ism  can  be  learned  in  school  and  col¬ 
lege  and  that  journalists  should  be  re¬ 
quired  to  return  periodically  to  school 
to  improve  skills. 

Sports  journalists  in  the  1988  survey 
gave  about  a  zero  (mid-point)  evalua¬ 
tion  to  making  a  college  education 
mandatory  in  journalism;  in  1993,  this 
statement  received  a  negative  score. 

The  sports  journalists  also  gave  a  sol¬ 
id  negative  evaluation  to  a  statement 
about  de-emphasizing  the  importance 
of  the  traditional  “five  W’s”  form  of 
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“We’ve  lost  the  ability  to  write  a  good  game  story. 
The  ability  to  be  good  writers  and  paint  pictures  of 
games  and  events  is  lost,”  said  David  McCollum, 
sports  editor  of  the  Log  Cabin  Democrat,  Conway, 
Ark.  “If  we  continue  at  this  rate,  then  we,  as  a 
profession,  won’t  be  around  much  longer.” 


How  Does  Your  Market 


Market  Guide 


The  Editor  &  Publisher  Market  Guide  is  the  research  tool  marketers 
have  been  listening  to  for  years  to  select  markets  for  advertising,  store 
location  and  expansion.  Now  in  its  70th  printing,  with  the  latest  data 
and  projections  reflecting  recent  changes  in  MS  As,  the  1994  Market 
Guide  will  be  available  on  CD-ROM! 


Easy,  Fast,  Versatile 

The  n&P  Market  Guide  CD-ROM  is  easy  to  use,  yet  it  has  remarkable 
capabilities  for  complex  tasks.  Our  fully  indexed,  searchable  database 
is  menu-driven  and  allows  you  to  pull  out  any  market  information 
with  the  criteria  you  select.  You  have  full  access  and  control  over  your 
data.  All  information  can  be  exported  to  your  PC  or  uploaded  to  your 
mainframe  for  further  analysis  in  the  format  that  works  best  for  you. 

It  cuts  research  time  dramatically. 

Customize  Reports  Instantly 

Population,  Household  Income,  Total  Retail  Sales,  Retail  Outlets... 
the  Market  Guide  CD-ROM  instantly  enables  you  to  search  any 
data  field,  make  trend  analyses,  locate  growth  areas  and  compile 
and  compare  information  without  combing  through  pages  of  data. 

Where  Does  Your  Market  Stand? 

Learn  where  your  market  stands  in  key  categories  among  the 
1600  cities  included  in  this  latest  edition.  Promote  your 
market  strengths  with  the  data  in  this  highly 
regarded  source:  The  E&P  Market  Guide. 

Order  Now  And  Save! 

aC  -  The  1994  E&P  Market  Guide  is  available 

'  . j — for  just  $100  per  copy.  You  can  order 

ij^  —  your  Market  Guide  and  CD-ROM 

Pk  —1  _i_  package  now  at  the  special 

introductory  price  of  only  $395. 


Market  Guide 


now  is  available 


The  CD-ROM  will  be  available 
for  shipment  by  January  30, 1994. 
(For  DOS,  Windows  and  Mac.) 


To  order,  call  (212)  675-4380  and 
ask  for  ext.  333.  For  answers  to 
technical  questions  about  the 
CD-ROM  ask  for  ext.  444. 


Order  the  entire  package  today! 


11  West  19lti  Street,  New  York,  NY  10011-4234  212-675-4380 


If  You  Think  Newspapers  Have  a  Future, 
We'll  See  You  in  Tampa 


The  Fifth  Annual  Conference 


Interactive  Newspapers  '94:  The  Multimedia  Mission 
Voice,  Fax,  Online  Services  and  Database  Marketing 
February  14-16, 1994  Hyatt  Regency,  Tampa 
■  Program/Speakers 


Introduction  &  Market  Overview 

Andrew  Barnes,  Publisher,  St.  Petersburg  Times 
Ferdinand  C.  Teubner,  Publisher,  Editor  &  Publisher 
John  F.  Kelsey,  III,  President,  The  Kelsey  Group 

Conference  Keynote 

Jerome  Rubin,  Chairman 

News  in  the  Future,  MIT  Media  Laboratories 

The  Multimedia  Mission 

Don  Brazeal,  Editor  and  Publisher,  Digital  Ink, 

Washington  Post  Company 
Marcia  Bullard,  Editor,  USA  Weekend 
Randy  Charles,  Director  of  Marketing  and  New  Business 
Development,  Newsday 
Eric  Philo,  Securities  Analyst,  Goldman  Sachs 

Getting  Started  in  Multimedia  Services 

Colin  Phillips,  General  Manager,  Editor  &  Publisher 
Mike  Silver,  Vice  President-Editorial  and  Development 
Tribune  Media  Services 
Mark  Walsh,  President,  Information  Kinetics. 

Sharon  Smith,  Audiotex  Manager,  The  Morning  Call, 
Allentown,  PA 

Audiotex:  The  Ten  Year  Plan 

Stan  Brannan,  President,  Brite  Voice  Systems 
Sara  Fitzgerald,  Assistant  Manager,  New  Media  Center, 

The  Washington  Post 

Barry  Schwartz,  Executive  Director  for  Voice  Services, 

Bell  Communications  Research 
Clair  Balfour,  Coordinator,  Electronic  Information  Services, 
Southern  Electronic  Publishing 

Online  Transactions:  A  Piece  of  the  Pie 

Andrew  Parkinson,  President,  Peapod 

Gene  Quinn,  General  Manager,  Chicago  Online 

Bill  Tobin,  President,  PC  Flowers/InterMedia  Marketing,  Inc. 

Town  Meeting- 

San  Jose  Mercury  Center:  The  Multimedia  Sequel 

Chris  Jennewein,  General  Manager,  Mercury  Center 

Multi  Media  Keynote 

Ross  Glatzer,  President,  Prodigy  Services  Company 

Classified  Alliances 

Hal  Logan,  General  Manager,  Electronic  Publishing  Group, 

Pacific  Bell  Information  Services 
Nancy  Malitz,  Director  of  Electronic  Projects, 

The  Detroit  News 

Alan  Nierenberg,  Director  of  Planning  and 
Business  Development,  NYNEX 
Richard  O'Neal,  President,  Great  Western  Directories 


Portable  PDA  Newspapers 

Marc  Porat,  Chief  Executive  Officer,  General  Magic 
Jon  Simonds,  President,  Information  Presentation 
Technologies  Inc. 

Interactive  Newspapers  Worldwide 

Shaun  Higgins,  President  and  Chief  Operating  Officer, 

New  Media  Ventures  Inc.,  Cowles  Publishing 
Company;  President,  International  Newspaper 
Marketing  Association 
Terry  Maguire,  Consultant 
Friedich  Burkhardt  Managing  Director,  I  FRA 

Multimedia  Opportunities-Audiotex,  Fax  &  Nil 

Gordon  Borrell,  General  Manager,  Landmark  Information 
Services 

Dan  Shorter,  Assistant  Managing  Editor,  Palm  Beach  Post 
John  Williams,  Senior  Vice  President,  PR  Newswire 

Advertising  Strategies  and  Voice  Personals 

Eric  Nelson,  Associate  Editor,  MacDonald  Classified  Service 
David  Samuelson,  Acting  President,  SureFind  Corp. 

Joe  Sulmar,  President,  Nine  Call  Corporation 
Andy  Sutcliffe,  President,  Tele-Publishing  Inc. 

Multimedia  and  Database  Marketing 

Terry  Hebert,  Advertising  Director,  The  Plain  Dealer 
Scott  Hildebrand,  Senior  Director  of  Sales  and  Marketing, 
Media  and  Entertainment,  Epsilon 
Ian  D.  Packer,  President  and  CEO,  MarketLink  Inc. 

Paulette  Wilhelmy,  Director,  The  Mowry  Group 

Welcome  to  Tampa/Brief  Remarks 

Jack  Butcher,  Vice  President  and  General  Manager, 

Tampa  Tribune 

Editorial  Keynote 

Burl  Osborne,  Editor  and  Publisher,  Dallas  Morning  News 

Editorial  Summit 

Mike  Fancher,  Executive  Editor,  Seattle  Times 
John  Hale,  Editor,  Orlando  Sentinel 
John  Pittman,  Executive  Editor,  Greenville  News  and 
Greenville  Piedmont 

Jim  Willse,  Director  of  New  Media,  Newhouse  Newspapers 

The  News  on  Interactive  Television 

Michael  Conniff,  President,  Interactive  Sports  Inc.; 

Columnist,  Editor  &  Publisher 
Jim  Ellis,  Vice  President  of  Creative  Services, 

Tribune  Broadcasting 

Ciela  Irvine,  Vice  President,  Hearst  New  Media 
John  Scheuler,  Executive  Vice  President  and 
General  Manager,  Freedom  Newspapers 


Tabletop  exhibits  will  allow  leading  vendors  to  demonstrate  interactive  products/services. 

The  complete  cost  of  the  conference  is  $845. 

For  information  and  a  brochure;  call  Natalie  Kaye  at  (609)  730-1000,  Fax:  (609)  730-1234. 
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